your  information 

■  :  •  '  -1 

on  the 


Internet. 


No  one  has  more  experience  in  Internet  security  than 
GTE  Internetworking,  a  newly  formed  company  which  joins 
the  forces  of  GTE  and  BBN.  We've  developed  highly 
secure  networks  for  the  Department  of  Defense  and  the  U.S. 
Treasury.  And  now  our  security  experience  is  open  to  you. 

For  example,  through  our  partnerships  with  the 
government  we’ve  learned  it’s  not  enough  to  simply 
connect  a  firewall  to  your  existing  network.  It  has  to 


be  rigorously  monitored  to  be  truly  bullet-proof.  GTE 
Internetworking  Site  PatroP”  managed  security  service  gives 
your  business  24-hour  expert  protection,  365  days  a  year. 

Considering  the  climate  of  business  today,  treating 
your  information  as  anything  less  than  a  matter  of  national 
security  just  isn’t  enough. 

To  find  out  more,  call  us  at  800.472.4565,  or  visit 
us  at  www.internetworking.gte.com. 


After  all,  this  was  one  of  our  test  sites. 


Breakup 
big  stories 


The  St.  Petersburg  Times  has  always  been  known 
for  its  exhaustive  local  coverage.  Our  ability  to  break 
major  national  stories  is  nothing  new,  either. 

Consider  “Fatal  Mistakes”  and  other  stories  that 
exposed  problems  at  the  U.S.  Department  of  Veterans 
AfMrs.  The  Times  was  the  first  to  report  that: 

•  A  Miami  VA  hospital  dialysis  patient  died  fi’om 
blood  loss  while  his  nurse  was  distracted  with  a 
personal  phone  call.  The  state  attorney  is  investigating 
the  death  and  subsequent  cover  up. 

•  Dozens  of  VA  hospital  patients  have  died  under 
unusual  or  avoidable  circumstances  since  1993. 

The  agency  is  now  promising  to  lead  an  industry-wide 
campaign  to  curb  errors  in  the  medical  field. 

•  Computer  problems  and  mismanagement  delayed 
the  delivery  of  benefits  to  millions  of  veterans  -  some 
of  whom  died  while  waiting.  The  VA  is  promising  to 
reduce  the  wait 

Whether  it  is  covering  the  VA  or  the  problems  of 
National  Baptist  Convention  leader  Henry  Lyons, 
the  Times  continues  to  break  the  big  stories. 

^.Petersburg  ®imes 

Florida’s  Best  Newspaper 

www.sptimes.com 


CALENDAR 


JANUARY 

11- 16  Newspaper  Ass(x:iation  of  America  SuperConference, 

Fountainebleau  Hotel,  Miami 

29-1  Parenting  Publications  of  America  Annual 

Convention,  Hyatt  Regency/Riverwalk,  San  Antonio, 
Texas 

FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems,Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  AsstKiation  Key 
Executives  Conference,Tampa,  Fla. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literacy'  Workshop,  Atlanta 
22-25  Inland  Press  AsstK'iation  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Hrbana,  Ill. 

MARCH 

7-10  Southern  Newspaper  Publishers  Asstxriation 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Asstx:iation  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advi,sers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency'  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  111. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 

APRIL 

3-4  Free  Community  Papers  of  New  England  Spring 
Convention,  Newport  Marriott,  Newport,  R.I. 

19-22  Newspaper  Association  of  America  Annual 

Publishers  Convention,  Wyndham  Hotel,  Dallas 
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We’re  proud  to  welcome  Nicole 
Hollander’s  fresh  and  funny  feature 
to  our  comics  fold.  For  more  than 
two  decades,  SYLVIA’S  wise-cracking, 
feather  boa-adorned  heroine  has 
livened  the  comics  pages  with  aston¬ 
ishingly  astute  observations  on  the 
hilarity  and  hypocrisy  of  humanity. 
There’s  no  one  else  like  her  in  print — 
maybe  even  on  the  planet! 

Join  the  more  than  100  newspapers, 
including  the  Los  Angeles  Times, 
Chicago  Tribune,  Boston  Globe,  San 
Francisco  Examiner,  Seattle  Times, 

Fort  Worth  Star-Telegram,  St.  Louis 
Post-Dispatch,  Indianapolis  Star  and 
more,  who  have  spotlighted  one  of 
't'artooning’s  brightest — and  brassiest — 
stars.  Call  our  sales  department  today 
at  800-888-4637,  ext  75485. 
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It’s  Sunday. '  ■ 
A  da^of 

I 

peace.  Quiet. 


AND  A  PARADE 


©1997  Parade  Publications 


IN  YOUR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 
LIVING  ROOM.  more  than  37  million  people  who  buy  Sunday 

newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 

Nothing  Moves  America  Like  PARADE 


Zb  y6ihM))fna]tu|niin' 


The  Father  Of  FoIA,  R.I.P 

J'OHN  E.  MOSS  died  the  other  day  at  age  84  in  this  the  30th 
anniversary  year  of  the  towering  law  he  nearly  single-handedly 
birthed,  the  Freedom  of  Information  Act. 

Every  American  who  enjoys  the  benefits  of  a  more  open  and 
accountable  government  —  and  that’s  every  one  of  us  —  owes  a  debt 
of  gratitude  to  this  modest  and  often-underestimated  man  who  served 
in  the  U.S.  House  of  Representatives  for  13  terms. 

Virtually  from  the  moment  Moss  was  first  elected  to  represent 
Sacramento,  Calif.,  in  1952,  he  was  a  fighter  for  transparency  in  gov¬ 
ernment.  He  dogged  the  Truman  administration  to  release  an  Interior 
Department  engineering  study  important  to  the  economy  of  his  con¬ 
stituency.  And  at  a  time  when  Washington’s  bureaucratic  Mandarins 
were  using  the  Cold  War  as  an  all-purpose  excuse  for  secrecy.  Moss 
argued  vigorously  that  a  society  cannot  remain  free  if  its  government 
operates  under  a  cover  of  darkness. 

“The  present  trend  toward  government  secrecy  could  end  in  a  dic¬ 
tatorship,”  he  once  said  in  1956. 

Thanks  to  the  FolA,  we  Americans  now  have  access  to  much  more 
information  than  ever  before  about  our  past  and  our  present  —  and 
therefore  we  can  be  more  confident  about  our  future. 

Yet,  the  loss  of  John  Moss  is  all  the  more  painful  when  we  reflect 
on  the  legislators  who  have  succeeded  him,  lesser  lawmakers  who 
imagine  we  can  govern  ourselves  better  by  having  less  information  — 
and  more  shackles  on  information  gatherers. 

Where  Moss  was  guided  by  unchanging  principles,  too  many  politi¬ 
cians  now  react  to  today’s  headlines  by  proposing  to  chip  away  at  our 
liberty. 

Requiescat  in  pace,  John  Moss.  May  your  example  inspire  future 
generations  of  citizens  —  and  serve  as  a  model  for  all  in  government 
service. 
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LETTERS  TO  THE  EDITOR 


To  understand 
declines, 
read  a  paper 

I  KEEP  READING  about  the  loss  of 
newspaper  readership.  I  sometimes 
wonder  if  the  publishers  read  their  own 
papers.  If  they  did  they  might  find  that 
newspapers  have  become  almost  KXyX) 
negative.  Attack  journalism  is  the  shape 
of  most  papers.  Nothing  gtxxl  is  hap¬ 
pening  anywhere,  and  if  it  is,  papers  run 
it  on  page  23  under  the  fold. 

The  political  columnists  are  all  com¬ 
mitted  to  demonstrating  how  smart, 
how  in  the  know  they  are.  They  are  full 
of  opinionated  hogwxsh  not  worth  read- 

Newspaperdom* 

50  YEARS  AGO  . . .  The  strike  by  the 
International  Typographical  Union 
against  the  nation's  newspapers,  as 
well  as  against  theTaft-Hartley  Act, 
moved  into  its  third  week  in  Chicago. 
Six  daily  newspapers  in  Chicago  con¬ 
tinued  to  publish  without  printers 
using  printerless  methods.  Nine  other 
dailies  around  the  nation  also  contin¬ 
ued  to  publish  in  spite  of  ITU  strikes 
against  them.  It  is  estimated  1 ,800 
union  printers  are  on  strike. 

Abitibi  and  International  Paper 
boost  newsprint  prices  $6  a  ton  as  of 
Jan.  l.The  increase  lifts  the  New  York 
base  price  to  $96. 

Through  the  efforts  of  the  Newspa¬ 
per  Advertising  Executives  Associa¬ 
tion,  papers  are  abandoning  the  titles 
“National  Ach'ertising  Manager”  and 
“Local  Advertising  Manager"  in  favor 
of  “Manager,  General  Advertiser"  and 
“Manager,  Retail  Advertising.” 

From  Editor  &  Pubusher 
December  13,  1947 
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ing,  and  predicated  to  the  idea  that  we 
are  all  stupid. 

Even  the  comics  are  nonsense  and  do 
not  entertain.  Many  are  carry  ing  a  cross. 
Even  the  new  ones  like  “Dilbert"  are 
one-step  sambas,  and  the  music  hxs 
stopped.  Political  cart(K)ns  are  probably 
the  most  readily  accepted  feature.  They 
tell  the  story'  at  a  glance,  and  (x:casional- 
ly  bring  out  a  chuckle  or  two. 

Most  sports  sections  are  in  the  attack 
mtxle,  criticizing  players,  managers  and 
owners.  Give  fans  reasons  to  support 
our  teams  for  a  change.  Give  us  some 
applause  for  gcxxlness  sake. 

So  if  you  want  to  attract  readers,  get 
off  of  your  crosses  and  provide  positivi¬ 
ty  and  entertainment  and  honesty'.  As 
the  movie  said,  build  a  gotxl  paper  and 
they  will  come. 

Frank  Drazan 
Birmkfield,  III. 

Circulation 
feature  helps 

I  JUST  RECENTLY  started  reading  your 
magazine  on  a  regular  basis  and 
noticed  the  “Circulation  Sense”  depart¬ 
ment.  1  really'  liked  the  article.  Is  it  a  reg¬ 
ular  feature?  Will  it  become  a  regular 
feature? 

PS.  1  visit  your  Web  site  at  least  once 
a  week,  sometimes  more.  How  about 
more  circulation  stuff  there  also? 

Maggie  Molitor 
circulation  sales  manager, 
St.  Cloud  (Minn.)  Times 

Thanks  for  the  feedback.Jay  Schiller  has 
Joined  our  lineup  of  columnists,  whose 
contributions  ue  run  as  regularly  as 
possible.  As  for  MediaINFO.com,  circula¬ 
tion  cot>erage  is  in  the  works. 

—  The  Editors 

Amplifications 

A  BRIEF  ITEM  (Nov.  15,  p.  33)  report¬ 
ed  that  the  Neu'  York  Times  had  set¬ 
tled  a  libel  suit  filed  by  a  former 
Philadelphia  pnxsecutor  over  a  New  York 
Times  Magazine  piece  that  said  her  con¬ 
victions  were  often  reversed  for  hiding 
evidence. 

The  basis  of  the  settlement  did  not 
come  to  light  until  Nov.  16,  when  the 

http://www.  mediainfo.com 


magazine  published  a  carefully  worded 
editor’s  note  saying  that  .statement  about 
former  prosecutor  Barbara  Christie  was 
“inaccurate.”  In  addition,  it  said  other 
pn)secutors  confirmed  that  she  was  not 
“demoted,”  as  the  article  by  Tina 
Rosenberg  reported.  And  it  retracted 
an  implication  from  the  article  that  a 
judge  had  criticized  Christie  for  miscon¬ 
duct. 

"The  Times  regrets  these  errors,”  the 
editor  s  note  said.  “In  view  of  this  correc¬ 
tion  and  expression  of  regret,  Ms.  Christie 
has  withdrawn  any  claims  for  money 
damages.” 

IN  A  STORY  about  possible  plans  to  sell 
the  Dow  Jones  Markets  financial  data 
service  (Nov.  29,  p.  4)  E&P  cited  the  Neu’ 
York  Times  as  reporting  that  the  Dow 
Jones  board  had  decided  to  put  the  falter¬ 
ing  unit  on  the  bkxrk.  In  a  correction  the 
next  day  the  Times  .said  it  had  “misstated” 
the  action  of  the  board,  which  “did  not 
vote  on  the  matter.” 

A  STORY  ABOUT  a  legal  dispute, 
involving  paid  circulation  and  legal 
advertising,  between  the  Gwinnett 
Daily  Post  and  Atlanta  foumal  and 
Constitution  (Nov.  15,  pp.  19-20)  report¬ 
ed  (iwinnett  CfableVision  “gives  free  Post 
subscriptions  to  cable  viewers.” 

Post  president  and  publisher  Richard  T. 
Rae,  in  a  letter  to  E&P  editor  James  T. 
Robison,  calls  the  statement  “factually 
incorrect.  The  newspapers  are  provided 
to  the  subscribers  as  part  of  ther  basic 
cable  package  just  like  ESPN,  or  USA. 
They  are  not  free,  but  bundled  as  part  of 
the  basic  service.  Cablevision  purchases 
those  subscriptions  from  us  at  a  dis¬ 
counted  rate  but  the  fact  remains  that 
these  are  paid  subscriptions.” 

Rae  does  not  dispute  the  fact,  as 
reported,  that  cable  subscribers  do  not 
pay  for  the  Post  they  receive.  So  even 
though  the  Post  gets  paid  and  counts 
each  copy  as  paid  circulation,  the  paper 
is  free  to  the  38,000  cable  subscribers 
who  receive  it  without  paying. 

Correction 

A  BRIEF  ABOUT  the  Omaha  World- 
Herald's  effort  to  plant  500,000 
trees  in  the  aftermath  of  a  storm  (Nov.  29, 
p.  7)  included  the  wrong  number  to  call 
to  make  donations.  The  correct  number  is 
1 -800-769-TREE. 

Editor  &  Pi  BLisuER  7 


stqck.QUQTES 


E6^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


U.S. 


12/9/97 

11/11/97 

11/13/96 

A.H.  Belo  Corp.  (NY) 

49.750 

49.937 

37.250 

American  Media  Inc.  (NY) 

7.875 

8.000 

5.250 

Central  Newspapers  Inc.  (NY) 

68.812 

66.875 

40.750 

Dow  Jones  &  Co.  Inc.  (NY) 

53.875 

47.125 

33.375 

Gannett  Co.  Inc.  (NY)# 

59.500 

53.000 

39.000 

Gray  Comm.  Sys.  (NY) 

27.187 

27.000 

19.125 

Harte-Hanks  Comm.  (NY) 

34.375 

35.375 

25.875 

Hollinger  International  (NY) 

13.500 

13.500 

12.250 

Journal  Register  Co.## 

18.125 

16.937 

N/A 

Knight-Ridder  Inc.  (NY) 

50.937 

49.562 

39.000 

Lee  Enterprises  Inc.  (NY) 

27.687 

26.312 

22.375 

McClatchy  Newspapers  Inc.  (NY) 

28.812 

33.500 

28.125 

Media  General  Inc.  (AM) 

41.812 

42.000 

29.750 

New  York  Times  Co.  (AM) 

60.500 

56.000 

36.625 

Pulitzer  Publishing  Co.  (NY)** 

57.437 

54.750 

49.125 

E.W.  Scripps  Co.  (NY) 

42.750 

41.312 

32.000* 

Times  Mirror  Co.  (NY) 

58.625 

55.812 

47.750 

Tribune  Co.  (NY)*** 

58.687 

56.625 

43.000 

Washington  Post  Co.  (NY) 

470.000 

440.750 

339.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  2-for-1  stock  split 
#  Company  went  public  on  5/8/97 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

Non-U.S. 

.12/9/97 

11/11/97 

11/13/96 

Hollinger  Inc.  (a) 

19.285 

18.980 

16.163 

News  Corp.  Ltd.  (c) 

22.937 

20.187 

21.500 

Pearson  Ltd.  (b) 

8.490 

7.805 

7.300 

Quebecor  Inc.  Class  A  (a) 

28.000 

28.500 

23.350 

Reuters  Holdings,  ADR  (c) 

68.000 

64.375 

73.750 

Southam  Inc.  (a) 

28.000 

27.750 

18.850 

Thomson  Corp.  (a) 

38.200 

35.300 

26.500 

Torstar  Corp.  (a) 

48.400 

47.800 

31.150 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 


Source;  Schroder  Wertheim  &  Co.  Inc. 
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Tech  unit  closes 

The  SEATTLE  TIMES  has  announced  that  it  will  close 
Times  Information  Services,  one  of  its  high-tech  sub¬ 
sidiaries.  ns  had  been  operating  an  electronic  service  using 
the  audiotex  platform.  The  paper  said  the  closure  was  due  to 
the  dominance  of  the  Internet  as  the  electronic  medium  of 
choice. 

Tribune  book  buy 

Tribune  CO.S  education  unit  has  purchased  80.5%  of 
Landoll  Inc.,  a  publisher  of  children's  books  for  mass 
market  outlets.  The  Chicagobased  media  giant  paid  $80  mil¬ 
lion  for  the  interest  to  open  “a  new  market  channel”  for  its 
educational  operations. 

Asian  WSJ  gains 

WITH  A  $3-4  million  gain  in  revenues  so  tar  this  year,  te 
Asian  Wall  Stivet  Journal  has  leapfrogged  Newsweek 
to  become  second  in  revenues  in  the  hotly  contested  interna¬ 
tional  market.  For  the  first  three  quarters  of  1997,  the  Asian 
Journal  posted  revenues  of  $31  million,  compared  with  $29.4 
million  for  Newsweek.  In  the  same  peritxl  last  year,  it  was 
$27.7  million  for  Neivsweek  to  $27.6  million  for  the  newspa¬ 
per.  Time  magazine  leads  all  publications  with  $34.8  million 
in  international  revenues  in  the  first  three  quarters  of  1997. 

Thomson  buys 
Hoosier  weeklies 

Thomson  newspapers  has  purchased  Indy  Suburban, 
a  chain  of  three  community  newspapers  with  a  com¬ 
bined  weekly  circulation  of  40,000.  The  purchase  adds  to 
Tliomson’s  cluster  of  five  dailies,  two  nondailies,  and  several 
suburban  and  specialty  publications  in  the  state.  Thomson 
bought  Indy  Suburban  from  Jim  Thomas,  who  founded  the 
chain  two  decades  ago.  Tlie  price  was  not  announced. 

Bee  hires  first  publisher  — 
from  Los  Angeles  Times 

JANIS  HEAPHY,  A  top  advertising  executive  at  the  Los 
Angeles  Times,  has  been  hired  as  the  first  publisher  in  the 
Sacramento  Bee's  l40-year  history.  She  takes  over  Jan.  26. 

Heaphy,  46,  joined  the  Times  in  1976  and  recently  went 
from  senior  vice  president/marketing  to  the  new  position  of 
senior  vice  president  and  general  manager/news,  where  she 
played  a  major  role  in  publisher  Mark  Willes’  plan  to  focus 
advertising  and  marketing  around  various  sections  of  the 
newspaper. 

Heaphy  said  the  Bee  “has  a  terrific  reputation  for  quality 
journalism,  and  that  was  a  big  part  of  the  attraction  for  me.” 
She  plans  to  study  the  possibility  of  “unrealized  potential”  in 
the  Sacramento  market. 

Heaphy  has  been  an  ad  executive  at  Los  Angeles  and  Omni 
magazines.  —  M.L.  Stein 
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"Bead  a  newspaper  every  day  because  you  need  more 
than  television  to  get  you  through  the  world." 

I  make  a  living  from  TV.  But  as  a  journalist,  I  know  that  you  need  more  than  television  to  get  you  through  the  world. 

I  make  a  habit  of  reading  a  newspaper  every  day.  I  encourage  you  to  read  a  newspaper  daily.  After  all,  knowledge  is  power. 
One  of  the  things  I’ve  learned  as  a  reporter  is  that  what  you  don't  know  can  hurt  you,  and  a  lot  of  what  you  don’t  know 
is  in  the  paper  So  read  it,  because  if  your  head  is  full  of  worthwhile  information,  no  one  can  tell  you  what  to  think. 


-Tabitha  Soren.TV  Journalist 
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It  all  starts  with  newspapers. 
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WRITERS  WORKSHOP 


BY  JACK  HART 
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Graf  Kickers 

The  rest  of  the  world  calls  them  endings.  We  call 

them  kickers.  Whatever  you  call  them,  they  go  togeth¬ 
er  with  beginnings  and  middles  to  make  up  stories. 
Good  kickers  benefit  not  only  the  story  as  a  whole,  but  also 
each  unit  within  a  story.  Even  paragraphs,  one  of  the  story’s 
smallest  structural  elements,  work  better  if  they  close  with  a 
flourish. 

Strong  graf  kickers  provide  a  little  reward,  maybe  by  offer¬ 
ing  an  especially  good  quote,  a  startling  thought  or  a  riveting 
image.  They  also  have  a  little  snap,  a  closing  drumbeat  that 
leaves  readers  leaning  forward,  ready  to  bridge  the  gap  that 
lies  between  one  paragraph  and  the  next. 

Note  how  a  profile-writer  kicked  out  of  this  graf: 

“Still,  he  returned  to  the  same  grind,  and  almost  exactly  six 
years  after  his  first  heart  attack,  Bosley  had  another,  milder 
one.  In  between  heart  attacks,  Bosley  had  to  confront  the 
most  traumatic  episode  of  his  life  —  the  death  of  his  son.” 

One  rea.son  that  last  phrase  works  so  well  as  a  kicker  is  its 
shock  value.  Readers  are  bound  to  sit  up  and  take  notice. 

And  in  that  aroused  state,  they’re  almost  certain  to  forge  on 
to  the  next  graf.  The  kicker  arouses  some  dramatic  tension, 
too. 

Finally,  the  kicker  works  because  of  its  rhythm.  It  ends 
with  a  strong,  monosyllabic  word.  “Son”  anchors  the  end  of 
the  sentence  like  a  clap  of  the  hands.  It’s  also  a  word  that 
packs  an  emotional  load.  Note  the  finality  of  sentences  that 
end  with  strong,  single-syllable  words  such  as  “dead,”  “kill,” 
“kiss,”“bang,”“crash,”“cry”  or  “hate.” 

Here’s  another  example  fi-om  the  same  profile: 

“When  a  new  TV  station  opened  . . .  Bosley  applied  to  be 
promotions  director.  Realizing  the  competition  would  be 
stiff,  he  promoted  himself  with  a  six-page  resume  that  aban¬ 
doned  the  usual  typewritten  format.  Every  page  had  a  large 
photo  of  Bosley  with  cartoon-style  balloons  around  his  head, 
each  featuring  a  detail  about  his  education  and  career.  On 
some  of  the  pages,  Bosley’s  children  were  pictured  at  his  feet, 
with  their  thoughts  about  their  father  written  above  their 
heads.  He  got  the  job. 

“Boom!” 

And  here’s  an  example  from  a  metro  columnist,  who  kicks 
out  of  the  graf  with  a  shocking  change  of  direction: 

“It’s  just  that  kind  of  place.  Friendly.  Down-to-earth.  Kind 
of  cozy. 

“That’s  why  Sue  and  Corinne  were  so  thrown  when  a  man 
tried  to  kill  his  wife  in  their  parking  lot.” 

One  final  note:  Good  kickers  counter  our  journalistic 
instinct  to  put  all  the  good  stuff  first.  That’s  fine  when  the 
issue  is  the  hook  for  a  hard-news  story.  But  it  damages  overaU 
flow  if  it  means  pulling  every  good  quote,  startling  image  or 
dramatic  development  up  toward  the  top. 

That  strategy  leaves  no  fodder  for  forging  good  kickers  in 
the  body  of  the  story.  And  the  best  writers  know  that  the 
way  to  end  anything  is  not  with  a  whimper,  but  with  a  bang. 


Hart  is  senior  editor  for  writing  and  staff  development  at 
the  Oregonian,  Portland,  Ore.  97201  (phone  503-221-8229, 
fax  503-294-5012,  e-mail  jackhart@news.oregonian.com). 


Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mall:  llWest  19th  Street, 

New  York,  NY  10011-4234 

■  E-mall:  eclpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Maii  Lists/Reprints  (212)929-1259 
New  Media/Conferences  (212)  929-1894 


a- 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewais,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

biiiing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■jjn  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  iiidustry  issues  are 
accepted  on  specuiation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Taik  at  Thirty," 
c/o  George  Garneau. 


■BS  E&P  Archives 

KHmI  ■  Online  access  to  E&P  magazine  archives  and  our 

entire  Web  site  archives  -  Editor  &  Pubiisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

■p^ll  Editorial  Reprints/Permissions 

tmjjljM  ■  To  order  reprints  of  articles  contact  Production 
|suj|||l  Manager  Card  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


Mailing  Lists 

■  Editor  &  Publisher  does  noi  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 

at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://wvw.mediainfo.com. 
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E&P — reporting  the  week's  newspapering  news  since  1884. 

Subscribe  now  and  receive  the  new  E&P  quarterly  supple¬ 
ment:  media/if/b.com — the  Journal  of  the  Online  News 
Industry.  Get  all  the  week’s  newspaper  news  PLUS  regular 
coverage  of  the  latest  developments  in  the  entire  online 
news  business!!  Yours  FREE  with  your  subscription  to  E&P 
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Times  plates 
auctioned 

Two  HISTORICAL  FRONT  pages  of 
the  New  York  Times  and  the  metal 
plates  used  to  print  them  were  recent¬ 
ly  auctioned  for  $8,050  to  benefit  New 
York  City  charities. 

The  Oct.  15, 1997  front  page  —  the 
last  to  be  printed  in  black  and  white 
—  and  the  following  day’s  first  color 
front  page  were  included  in  Christie’s 
auction  of  fine  books  and  manuscripts. 

From  the  auctioned  price,  $7,000 
will  go  to  the  New  York  Times 
Neediest  Cases  Fund.  Established  by 
Adolph  S.  Ochs  in  1912,  the  fund  raises 
money  for  such  agencies  as;  the 
Children’s  Aid  Society  of  New  York, 
Community  Service  Society  of  New 
York  and  the  Br(K)klyn  Bureau  of 
Community  Services. 

The  buyer  was  Julius  Ochs  Adler,  a 
cousin  of  Arthur  Ochs  Sulzberger  Sr., 
chairman  emeritus  and  a  director  of 
the  New  York  Times  Co.  Adler  worked 
for  the  Times  from  1951  to  1959  and 
purchased  the  package  for  personal 
reasons.  He  outbid  a  historical 
manuscript  dealer  who  offered  $6,5(K), 


and  a  private  collector  who  stopped 
bidding  at  $3,500. 

“For  something  as  technical  as  w'hat 
we  were  offering,  it  was  an  outstand¬ 
ing  result.  We  were  really  offering  an 
expression  of  a  change  in  technology,” 
said  Felix  de  Marez  Oyens,  head  of 
Christie’s  International  Book 
Department. 

Dow  Jones,  NBC 
join  TV  forces 

Dow  JONES  &  CO.  and  NBC  have 
agreed  to  create  a  global  TV  busi¬ 
ness  news  empire  by  combining 
resources  of  CNBC  and  the  Wall  Street 
Journal.  In  the  United  States,  Dow 
Jones  will  contribute  business  news 
programming  “unparalleled  in  scope” 
to  CNBC.  Internationally,  NBC  and 
Dow  Jones  will  merge  their  existing  TV 
services  into  regional  services  and 
launch  business  information  channels 
in  Asia  and  Europe.  Plans  also  call  for 
Internet  business  news  services. 

“Simply  put,  by  combining  our 
strengths  in  journalism  and  capitalizing 
on  the  immediacy  and  reach  of  televi¬ 


sion,  we  will  deliver  the  most  dynamic 
business  news  reporting  in  the  world. 
Each  day,  we  ll  be  presenting  the  best 
of  the  best  —  CNBC  and  the  Wall 
Street  Journal  —  on-air  and  online,” 
said  Bob  Wright,  president  and  CEO  of 
NBC. 

The  multiyear  licensing  deal  gives 
CNBC  global  rights  and  access  for  TV 
to  all  Dow  Jones  editorial  material  and 
resources,  while  Dow  Jones  joins 
forces  on  TV  business  news  with  CNBC. 

CNBC  will  be  rebranded  as  “a  service 
of  NBC  and  Dow  Jones”  during  the  day. 
Live  and  taped  reports  will  carry  exclu¬ 
sive  Dow  Jones  content  and  branding. 

In  Asia,  CNBC  Asia  and  Dow  Jones’  Asia 
Business  News  will  merge,  as  will  CNBC 
Europe  and  Dow  Jones’  European 
Business  News,  to  create  two  respective 
NBC-Dow  Jones  international  business 
services. 

Microsoft  will  join  the  mix  by  includ¬ 
ing  highlights  of  the  Wall  Street  Journal 
Interactive  Edition  onto  the  Commerce 
section  of  the  MSNBC  Web  site,  which  is 
jointly'  owned  by  NBC  and  Microsoft.  The 
three  corporate  giants  will  also  co-own 
interactive  rights  to  develop  CNBC  video 
for  media  other  than  television. 


Dennis  O  NEILL,  former  vice  president  of 
Editor  &  Publisher  Co.’s  new  media  publish¬ 
ing  division,  has  been  named  vice  president  for 
sales  and  advertising  for  all  divisions  of  the  com¬ 
pany. 

“Dennis  O’Neill  has  done  a  terrific  job  taking 
the  new  media  division  from  a  loose  idea  in 
1S)95  to  a  robust  publishing  operation  that  has 
become  a  leader  in  its  field  in  1S>97,”  said  D. 

Colin  Phillips,  publisher,  advertising/research.  "We 
think  the  company  and  its  advertisers  will  be 
well  served  as  Dennis  brings  the  same  sort  of  vision  and 
energy'  to  all  our  divisions.” 

E&P,  a  1 13-year-old  company  based  in  New  York,  publish¬ 
es  print  and  electronic  periodicals  and  a  line  of  directories 
and  reports  centering  on  newspapers  and  interactive  pub¬ 
lishing.  Magazines  include  the  flagship  weekly  Editor  & 
Publisher,  the  monthly  journal  Free  Paper  Publisher,  and 
the  bimonthly  online  newsmagazine  MediaINFO.com. 

“I’m  really  looking  forward  to  the  challenge,”  O’Neill 
said.  “E&P  has  been  expanding  dynamically  in  the  last  two 
years  with  the  acquisition  of  the  Interactive  Newspapers 
conference,  the  addition  of  a  number  of  new  media  pub¬ 
lishing  ventures,  FPP,  and  other  news  and  reference  prod¬ 
ucts.  We  offer  advertisers  a  unique  way  to  reach  news 


industry’  executives  at  a  time  when  those  execu¬ 
tives  are  reorienting  and  reorganizing  their  com¬ 
panies  to  meet  a  host  of  new  competitive  chal¬ 
lenges,” 

O’Neill,  40,  joined  Editor  &  Publisher  Co.  in 
early  1S>95  as  head  of  the  newly  formed  new 
media  unit,  which  has  grown  —  along  with  the 
world  of  online  news  publishing  —  to  include 
MediaINFO.com,  the  E&P  Interactive  Web  site 
(www.mediainfo.com);  and  the  weekly 
MediaINFO.com  section  of  E&P,  and  other  infor¬ 
mation  products.  Also  he  has  overseen  exhibit  and  spon- 
sorhip  sales  for  the  company’s  Interactive  Newspapers  con¬ 
ference. 

Earlier,  O’Neill  was  president  and  CEO  of  TV  Update 
Inc.,  of  Pearl  River,  N.Y.,  after  it  was  spun  off  from  E.W 
ScTipps  Co.’s  United  Media.  From  1982  to  1990,  he  was 
general  manager  of  Scripps’  TV  Update,  pnxlucer  of  listings 
for  more  than  1(X)  daily  newspapers,  and  oversaw  all  sales 
and  advertising  activities.  Before  that,  he  worked  as  senior 
financial  auditor  for  Chase  Manhattan  Bank  in  New  York. 

Editor  &  Publisher  Co.  also  appointed  Vincent  DiBlanda 
as  business  manager/controller.  He  joins  the  company  from 
National  Waste  Management,  where  he  was  vice  president 
of  finance. 


New  Media  Exec  Leads  E(SfP’s  Advertising,  Sales 
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Singleton  On 
California  Roll 


OR  NEWSPAPER 
magnate  William 
Dean  Singleton,  Cal¬ 
ifornia  has  become 
the  Garden  State. 

In  a  move  that 
will  make  his  company  the 
nation’s  eighth  largest  news¬ 
paper  network,  Singleton 
announced  on  Dec.  4  that  his 
Garden  State  Newspapers 
subsidiar)'  had  agreed  to  buy  the  Ixjs  Angeles  Daily 
News  from  the  estate  of  Jack  Kent  Cooke,  who  died 
earlier  this  year. 

The  purchase  of  the  202,400-circulation  San  Fer¬ 
nando  Valley  daily  gives  Singleton  five  newspapers 
commanding  430,000  daily  readers  in  the  Los  Ange¬ 
les  area.  He  also  owns  seven  dailies  clustered 
around  San  Francisco. 

Singleton  refused  to  reveal  terms  of  the  deal,  but 
newspaper  analyst  John  Morton  speculated  the 
price  was  well  below  the  paper’s  book  value,  which 
he  estimated  at  more  than  $200  million. 

Morton  said  Cooke  paid  $176  million  for  the 
paper  when  he  bought  it  from  Tribune  Co.  in  1985 
and  invested  about  $100  mil¬ 
lion  in  operations,  including  a 
printing  plant.  But  Morton 
suggested  Cooke’s  estate 
would  probably  net  a  loss  on 
the  sale. 

Both  Singleton  and  Lee  E. 

Dirics,  of  Dirks,  Van  Essen  & 

Associates,  the  New  Mexico 
brokers  that  handled  the 
transaction  for  the  Cooke 
family,  said  there  were  a  num¬ 
ber  of  suitors  for  the  Daily 
News,  but  nobody  close  to  the 
sale  would  reveal  who  bid. 

The  sale  is  an  asset  transac¬ 
tion,  meaning  that  Singleton 
has  no  obligation  to  honor 
existing  labor  agreements. 

While  he  has  not  decided 
what  to  do  about  the  con¬ 
tracts  with  the  Newspaper 
Guild  local  that  represents 
about  125  journalists  and  the 
Graphic  Cx)mmunication 
International  Union  (GCIU), 
which  represents  225  mail¬ 


ers,  press  workers,  and  paper 
handlers,  Singleton  promised 
that  there  will  be  no  firings  at 
the  Daily  Neu^s. 

“We  will  be  keeping  all  the 
employees,”  he  said,  adding 
that  he  did  not  envision  mak¬ 
ing  any  changes  in  what  he 
said  was  a  profitable  newspa¬ 
per.  “It  ain’t  broke.  It’s  a 
well-run  newspaper  in  a  good 

market.” 

Nonetheless,  workers  are  planning  to  pressure 
Singleton  to  honor  and  extend  the  labor  agree¬ 
ments.  Contracts  for  the  press  operators  and  paper 
handlers  expired  earlier  this  year,  GCIU  Director  of 
Organizing  Marty  Keegan  said,  and  workers  had 
been  preparing  to  strike  against  Jack  Kent  Cooke’s 
management  team  if  no  new  agreement  was 
reached.  “We  feel  we’re  going  to  get  a  contract  for 
the  folLs,”  Keegan  said,  though  he  added,  “if  they 
have  to  walk  out,  they  will.” 

When  the  sale  goes  through,  as  expected  early- 
next  year,  the  Daily  News  will  become  the  second 
largest  paper  in  Singleton’s  growing  domain,  which 
is  led  by  the  Denver  Post. 

The  Daily  Neu>s  has  a  long 
history  in  the  Golden  State, 
but  only  became  a  daily'  rela¬ 
tively  recently.  It  was  founded 
as  a  weekly,  the  Van  Nuys 
Call,  in  1911.  Forty-two  years 
later,  it  started  publishing 
twice  a  week  and  changed  its 
name  to  the  Valley  News  and 
Green  Sheet,  in  honor  of  its 
distinctive  green  front  page. 
In  1973,  Tribune  Co.  bought 
the  paper,  shortened  the 
name  to  Valley  News,  and 
made  plans  to  go  daily.  In 
1979,  the  paper  switched  to 
its  current  name. 

Cooke,  the  millionaire 
investor,  riled  workers  at  the 
paper  a  lew  years  ago  by  hir¬ 
ing  a  private  company  to  do 
the  work  of  the  paper’s  adver¬ 
tising  production  and  design 
departments.  The  Daily  News 
remains  the  only  paper  in  the 
country  that  has  hired  an  out- 
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"We're  a  completely  differ¬ 
ent  animal  than  the  Times. 
They’re  perhaps  the  nation's 
best  major  metropolitan 
daily.  They're  better  at  that 
than  we  can  ever  be  and 
we're  more  local  than  they 
can  ever  be  in  the 
communities  we  serve.” 

—  William  Dean  Singleton, 
vice  chairman/CEO, 
MediaNews  Group 


side  company  to  do 
1 00%  of  its  advertising 
pixxiuction  work. 

Singleton  said  he 
would  continue  that 
strategy,  which  he  said 
had  resulted  in 
quicker  service  and 
lower  costs.  “We 
l(K)ked  at  it  very’ 
closely  and  it  appears 
that  it’s  been  a  very- 
successful  project,”  he 
said. 

This  has  been  a  busy- 
year  for  Singleton.  Last 
month,  he  announced 
an  agreement  to  buy 
the  Long  Beach  Press- 
Telegram  from  Knight- 
Ridder.  He  also  sold 
the  last  remaining 

nugget  of  his  North  Jersey  new  spapers,  where  he  got 
his  start  as  a  newspaper  owner,  and  bought  a  chain  of 
17  community-  weeklies  in  western  New  Jersey-  from 
the  Forbes  family-.  Earlier  in  the  year,  he  bought  the 
Sun,  in  Lowell,  Mass.,  which  became  part  of  hLs  six- 
paper  cluster  in  New  England. 

All  told,  Singleton  now  controls  an  empire  of  33 
dailies  (total  circulation,  1.525  million)  and  1(X>  paid 
weeklies  and  free  papers  (combined  circulation 
an)und  2  million)  across  1 1  states. 

His  firm,  MediaNews  Group,  has  now  entered  the 
ranks  of  the  top  10  newspaper  companies  in  Amer¬ 
ica.  With  the  purchase  of  the  Los  Angeles  daily,  he 
leaps  from  13th  to  8th  largest  U.S.  newspaper  opera¬ 
tor. 

Singleton  said  that  his  reseach  indicated  that  75% 
to  80%)  of  the  readers  of  the  Daily  News  do  not  read 
another  daily,  so  he  is  not  moving  into  direct  compe¬ 
tition  with  the  dominant  newspaper  in  the  market, 
the  Los  Angeles  Times. 

“Were  a  completely-  different  animal  than  the 
Times”  he  said.  “They’re  perhaps  the  nation’s  best 
major  metn)politan  daily.  They’re  better  at  that  than 
we  can  ever  be  and  we’re  more  Uxral  than  they-  can 
ever  be  in  the  communities  we  serve.” 

People  in  the  know,  however,  say  that  that’s  not 
what  Singleton  is  saying  behind  the  scenes  and  the 
Times  certainly-  isn’t  taking  his  arrival  lightly-.  “There  is 
something  special  about  the  rivalry-  between  news¬ 
papers  trying  to  sctxjp  each  other  on  a  daily  basis,” 
Don  Wright,  the  paper's  publisher,  said  in  a  statement. 
“We  l<x)k  forward  to  continuing  our  competition 
with  the  Daily  News” 

John  Schueler,  president  of  the  Orange  County 
Register,  which  circulates  mostly-  in  adjacent  turf  but 
had  been  rumored  to  be  one  of  the  bidders  for  the 
Daily  News,  welcomed  Singleton’s  increased  pres¬ 
ence  in  the  area.  “We’re  happy  to  see  the  Daily  Neti’s 
continue  to  be  a  growing  and  prosperous  newspa¬ 
per,”  he  said. 


EdfP 


Guild  Sues 
In  Long  Beach 

Two  DAYS  BEFORE  William  Dean  Single- 
ton  announced  his  deal  to  buy  the  Los 
Angeles  Daily  Neu’s,  a  disgruntled  union 
filed  a  suit  that  could  threaten  the  deal  he 
made  to  buy  the  Long  Beach  Press-Telegram. 

The  Los  Angeles  Newspaper  Guild  contends  the 
sale  violates  its  contract,  which  specifies  that  the 
agreement  would  “inure  to  and  be  binding  upon” 
future  owners  of  the  newspaper.  The  union  sued 
Press-Telegram  Publications  Inc.  and  its  parent  com¬ 
pany,  Knight-Ridder  Inc.,  which  la.st  month  agreed  to 
sell  the  paper  to  Singleton’s  MediaNews  Group. 
Under  the  terms  of  the  sale,  Singleton  said,  he  did 
not  have  to  honor  existing  union  contracts. 

The  suit,  filed  in  federal  district  court,  alst) 
charges  that  the  sale  leaves  Knight-Ridder  in  control 
of  $5  million  to  $6  million  in  surplus  pen.sion  funds 
that  should  belong  to  Press-Telegram  retirees. 

Employees  are  particularly-  steamed  about  the  sit¬ 
uation  in  D)ng  Beach  because  the  contract  they  had 
negotiated  with  Knight-Ridder  t(X)k  effect  just  a  few 
weeks  before  the  company-  put  the  paper  up  for 
sale.  Both  matters  are  subject  to  arbitration,  but  the 
union  filed  the  court  papers  so  that  it  can  ask  a 
judge  to  bl(K'k  the  sale  until  the  dispute  is  resolved. 

Singleton,  whose  companies  are  not  named  in  the 
suit,  said  he  did  not  expect  the  legal  action  to 
impede  his  acquisition  of  the  paper  or  tie  his  hands 
with  respect  to  how  he  negotiates  with  his  employ¬ 
ees.  “Labor  law  d(x;s  not  allow  them  to  bind  a  new 
owner,”  he  said  of  the  union’s  claim,  adding  that  his 
representatives  have  interviewed  the  180  or  so 
Guild  members  at  the  Press-Telegram  and  will  be 
making  .staffing  decisions  srxrn.  Knight-Ridder  and 
Press-Telegram  executives  could  not  be  reached 
for  comment.  —  Robert  Neuwirth 


The  Price  He  Paid 

WILLIAM  DEAN  SINGLETON  has  a  reputation 
for  never  paying  top  dollar,  and  his  recent 
newspaper  purchases  bear  it  out. 

His  s(x)n-to-be-consummated  takeover  of  the 
Long  Beach  Press-Telegram,  for  instance,  will  set 
him  back  just  $38.2  million,  according  to  a  recent 
filing  with  the  federal  Securities  and  Exchange 
(Commission.  Newspaper  analyst  John  Morton  says 
that  Singleton  cut  a  g(x)d  deal  for  the  daily,  which 
sells  124,000  copies  on  Sundays. 

Last  year,  Singleton  purchased  five  dailies  and 
seven  weeklies,  primarily-  in  (California,  for  $130 
million  in  cash.  Those  newspapers  boast  a  com¬ 
bined  Sunday  circulation  of  161,0(M)  and  con¬ 
tributed  $45.9  million  a  year  in  revenues. 

—  Robert  Neuwirth 
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BY  MARK  FITZGERALD 

Iowa  News  War 
Heats  Up 


O  HEAR  THE  principals  tell  the  st()r>', 
there’s  not  only  a  newspaper  war  going 
on  in  Ames,  Iowa  —  it’s  a  war  between 
two  underdogs. 

“There’s  all  this  talk  about  David  vs. 
Cloliath  and  it’s  been  really  funny.  They 
perceive  they  are  the  little  guy,”  Janette  Larkin,  the 
nonstudent  general  manager  of  the  campus  paper, 
the  l4,(KK)-free  distribution  hni’d  State  Daily,  said 
recently  about  the  downtown  commercial  paper, 
the  Tribune. 

“We  are  a  paper  with  a  $1  million  budget,”  Larkin 
continued,  “run  by  students 

OUtCOfTIG  of  full-time  students, 

competing  against  a  profes- 

battle  could  sional  paper  with  a  $4  million 

budget.” 

threaten  all  “We’re  the  David  in  this 

deal,”  Tribune  editor  and  co- 

colleoe  popors  Michael  Gartner 

_ ^  ~  ~  insisted  in  an  interview  fntm 

the  Ames  paper. 

And  if  anyone  wants  statistics  to  justify'  that,  the 
Tribune  has  got  them.  Here’s  how  it  describes  itself 
in  a  14-page  fact  sheet  on  the  disputes  among  the 
Tribune,  the  hnea  State  Daily 
and  the  university:  “The  Tri¬ 
bune  is  a  small  newspaper 
with  a  daily  paid  circulation 
of  about  10,0(K).  It  is  owned 
by  its  managers.  It  has  annual 
revenue  of  about  $4.5  million, 
and  employs  65  people.  Over¬ 
all,  Partnership  Press,  which 
owns  some  weekly  newspa¬ 
pers  and  shoppers  in  central 
Iowa  as  well  as  the  Tribune, 
has  revenues  of  more  than 
$10  million  and  employs  the 
equivalent  of  110  full-time 
workers. 

“[Iowa  State]  University,  on 
the  other  hand,  has  an  aimual 
budget  exceeding  $750  mil¬ 
lion  and  employs  more  than 
6,(X)0  people.” 

Fighting  the  professional¬ 
ized  Daily  has  cost  the  Tri¬ 
bune  $250,000  in  legal  fees 
—  and  about  $  1  million  in 
lost  advertising  because  of  its 
“predatory”  practices  and 
trade  disparagement,  the  Tri¬ 


bune  says. 

There’s  a  rea.son  each  side  is  exalting  its  humility: 
The  town/gown  newspaper  war  in  Ames,  Iowa,  has 
taken  its  act  on  the  road  and  gone  national.  After 
three  years  of  fighting  it  out  in  courts,  before  uni¬ 
versity  boards  and  among  the  merchants  of  Ames, 
the  Tribune  and  Daily  are  playing  to  a  far  bigger 
audience. 

Certainly  there  is  national  interest  in  the  Ames 
fight.  Gntwing  numbers  of  community  papers  and 
college  papers  alike  l<K)k  at  Iowa  and  see  their 
future. 

When  the  Daily's  Larkin  and  its  two  top  student 
editors  spoke  at  the  recent  College  Media  Advisers 
meeting  in  Chicago,  they  found  a  very  empathetic 
audience. 

“I’m  thinking,  man,  if  you  guys  lose,  our  paper  — 
we  could  fold,”  said  Kantl  Hartley',  adviser  of  the  Fer¬ 
ris  State  University  Torch  in  Big  Rapids,  Mich.  The 
l(x:al  weekly  paper  has  become  much  more  aggrev 
sive  since  the  Torch  picked  another  printing  com¬ 
pany  for  its  current  schcxtl  year.  Hartley  said. 

The  Daily  also  picked  up  support  from  45  other 
college  papers  thntugh  a  petition  drive  begun  by 
University'  Wire,  an  Internet  news  service  that  dis¬ 
tributes  stories  from  the  student  press. 

In  the  petition,  the  Tribune's  legal  actions  are 
called  “a  threat  against  all  student  newspapers  in 
this  country”  and  “ethically  reprehensible.” 

Tribune  editor  Ciartner  dismissed  the  petition 
signers  as  uninformed,  emotional  and  sloppy  jour¬ 
nalists. 

“I'll  tell  you  what  I  told  one  person  who  asked 
me  about  it.  I  said,  ‘Here  are  45  kids  I’ll  never  hire 
because  not  one  even  checked  with  me  or  Gary' 
before  they  signed  this  creed,’  ”  Gartner  said.  “They 
make  these  outrageous  statements  about  the  Tri¬ 
bune,  and  they  know  nothing  about  the  paper  .... 
Not  one  is  a  subscriber.  I  know.  I  kx)ked  it  up.” 

For  Tribune  publisher  Gary'  G.  Gerlach  —  owner 
of  the  paper’s  corporate  parent.  Partnership  Press, 
along  with  Gartner  and  Des  Moines  attorney  David 
Belin  —  the  petition  was  also  a  wake-up  call. 

“We  realized  we  have  to  do  more  to  put  forward 
our  own  ca.se,”  he  said. 

One  result  is  the  fact  sheet,  which  lays  out  the  Tri¬ 
bune's  case  in  the  methodical  manner  that  could  be 
expected  from  two  newspaper  executives  who  are 
also  attorneys. 

At  its  core,  the  Tribune  makes  a  simple  argument: 
It  does  not  want  to  compete  with  a  papter  that  com¬ 
bines  all  the  advantages  of  a  college  publication  — 
tax-exempt  supplies,  free  office  space  on  campus. 


"We're  the  David 
in  this  deal." 

—  Michael  Gartner, 
editor  and  co-owner, 
the  Tribune,  Ames,  Iowa 
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mandator)’  student  subscriptions  and  a  virtual 
monopoK'  on  campus  distribution  sites  —  with  a 
nine-person  pntfessional  staff,  most  of  whom  came 
fntm  the  Tribune.  In  court,  the  community  paper 
has  had  one  success  so  far. 

An  Iowa  judge  in  March  ruled  that  the  DaHy's 
governing  board  is  a  public  body  covered  by  the 
state’s  open  records  law. 

As  a  result,  the  Tribune  has  obtained  internal  doc¬ 
uments  that,  it  says,  prove  the  Tkiily’s  pn)fessional 
staff  systematically'  planned  the  Ames  newspaper 
war  and  intended  all  along  to  be  a  thriving  business 
first  —  and  a  learning  experience  onh'  as  a  conse¬ 
quence  of  that. 

A  federal  judge  is  also  expected  to  rule  soon 
on  the  Tribune's  motion  for  summary'  judgment  in 
another  lawsuit,  this  one  against  the  university  over 
restrictions  on  where  on  campus  Partnership  Press 
may  distribute  Unii'ersity  Times,  a  weekly  niche 
publication  aimed  at  , 

ISU  faculty'  and  staff, 
and  Campus  Reader,  ' 
an  alternative-style 
paper  aimed  at  stu¬ 
dents.  The  hni'a  State 
Daily  can  be  distrib¬ 
uted  at  six  times  as 
many  campus  loca¬ 
tions  as  the  Daily  Tri¬ 
bune's  products,  the 
lawsuit  says. 

And  in  early  Febru¬ 
ary,  in  a  formal  com¬ 
plaint  to  the  univer¬ 
sity’s  chief  business 
officer.  Partnership  Serene  setting  for  a  newspa 
Press  accused  the  Iowa  State  in  Ames 
sch(X)l  and  the  campus 

paper  of  violating  an  k)wa  law  that  forbids  govern¬ 
ment  bodies  fn)m  competing  with  private  enter¬ 
prise. 

The  complaint  accuses  the  campus  paper 
of  straying  far  fn)m  its  tax-exempt  mission  of 
“publishing  campus  news  and  serving  as  a  labora¬ 
tory  for  journalism  students.”  Pn)gress  has  been 
rather  slower  in  that  case. 

“It’s  a  stalemate,”  Gartner  said.  “We  have  the 
law  on  our  side  and  they  have  the  bureaucracT  on 
their  side.” 

In  place  of  the  allegedly  commercially  driven 
Daily,  the  Tribune  is  demanding  that  the  university' 
cut  back  the  campus  paper  s  professional  staff,  limit 
distribution  to  the  campus,  stop  soliciting  ads 
beyond  the  immediate  off-campus  area  and  limit 
promotion  and  advertising. 

What  the  Tribune  really  wants.  Daily  pn)fession- 
als  and  students  say,  is  to  take  the  campus  paper 
back  to  a  time  when  it  was  losing  about  $2(),(KX) 
annually  and  constantly  facing  the  pmspect  of  fold¬ 
ing. 

Indeed,  the  Daily  notes,  Iowa  State’s  yearbook  did 
go  out  of  business  in  the  mid-198()s. 

Cieneral  manager  Larkin,  who  was  the  Tribune's 


Serene  setting  for  a  newspaper  war,  the  leafy  campus  of 
Iowa  State  in  Ames 


advertising  director  and  vice  president  before 
going  to  the  Daily,  says  the  Tribune  exaggerates 
the  advantages  of  being  a  campus  paper.  For  one 
thing,  she  says,  out  of  its  $  1  million  annual  operating 
budget,  the  “only  direct  money"  from  the  university 
is  $75, (XK)  in  student  fees.  Yes,  the  paper  operates 
from  a  rent-free  building  on  campus,  Larkin  says, 
but  that’s  only  because  it  has  already'  paid  for  the 
building. 

“Every  dime  was  paid  for  by  the  publications,” 
Larkin  said. 

“According  to  our  agreement  with 
the  university  when  the  mortgage  was  paid  off, 
the  building  was  to  be  deeded  back  [to  the  school], 
as  it  was  in  1985.” 

And  the  Tribune's  demand  that  the  Daily  restrict 
ad  sales  to  the  campus  and  its  immediate  surround¬ 
ings  is  absurd  in  a  community'  where  75%  of 
students  live  offcampus,  argues  the  paper’s  manag¬ 
ing  editor,  Rahsaan 
Mitchell,  a  student. 

Mitchell  says  profes¬ 
sional  ad  staffers  do 
no  selling  —  and  that 
in  general  the  profes¬ 
sionals  do  not  take 
tasks  from  students 
in  business  or  journal¬ 
ism  functions.  The 
Tribune  argues  vigor¬ 
ously  that  the  Daily  is 
over-professionalized 
and  denies  learning 
opportunities  to  stu¬ 
dents. 

er  war,  the  leafy  campus  of  “I  don’t  see  it  crowd¬ 
ing  us  out,”  Mitchell 
said.  “The  people  you 
see  running  in  and  out  of  the  Daily  are  student 
advertising  reps.” 

“In  fact,  there’s  a  lot  of  competition  to  get  those 
jobs,”  added  Keesia  Wirt,  the  paper’s  student  editor. 

Without  professionals,  general  manager  Larkin 
says,  the  Daily  would  be  forced  to  go  back  to  eight 
black-and-white  pages,  as  it  was  before  adding  color, 
a  new  fnmt-end  system,  pagination,  digital  cameras 
and  the  Ass(x;iated  Press’  AdStream  ad  delivery'  sys¬ 
tem. 

“When  they  have  a  tough  time  winning  on  the 
street,”  Larkin  said  of  the  Tribune  owners,“they  have 
a  tendency  to  analyze  what  is  happening  and 
appn)ach  it  as  lawy  ers ....  There’s  nxim  for  both 
papers.” 

Sure,  responds  the  Tribune  —  one  professional 
paper  and  one  truly’  student-run  paper. 

“Part  of  the  worry,  it  appears,  is  that  the  nine  full¬ 
time,  paid,  nonstudent  commercial  managers  want 
to  protect  their  jobs,”  the  Tribune  fact  sheet  says. 
"The  fact  is,  the  loiva  State  Daily  strategy’  of  forays 
into  the  community’  is  not  a  strategy  of  providing 
educational  experiences  for  students  but  rather  is  a 
strategy'  of  building  a  subsidized  commercial  enter¬ 
prise  to  benefit  the  nonstudent  managers.”  ■ 
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In  Third  Quarter 


Higher  ad 
revenue,  lower 
paper  costs 
push  newspaper 
earnings 
15.6%  higher 


SPURRED  BY  CONTINUED  strong  advertis¬ 
ing  demand  and  lower  newsprint  costs, 
most  publicly  traded  newspaper  compa¬ 
nies  recorded  solid  gains  in  operating 
profits  and  revenues  in  the  third  quarter. 
The  gains  build  on  steady  increases  of 
recent  reporting  periods,  but  the  advertising 
strength  publishers  have  enjoyed  since  recovering 
fn)m  the  bruising  recession  of  the  early  199()s 
appears  to  be  leveling  off. 

“Earnings  grew  at  a  lesser  rate  than  in  the  sec¬ 
ond  quarter  and  certainly  the  first  quarter,”  says 

John  Morton,  a  Silver  Spring, 
Md.-based  analyst.  “The  bene¬ 
fits  of  lower  newsprint  costs 
and  g(xxl  advertising  results 
were  more  muted,  but  they 
were  still  there.”  Morton 
doesn’t  expect  newspapers 
will  match  1997  ad  growth 
next  year,  however. 

But  for  now,  the  g(xxl 
times  remain.  On  average,  net 
earnings  in  the  third  quarter 
grew  by  a  healthy  15.6%  over 
the  comparable  period  in 
1996,  according  to  Morton. 

Los  Angeles  Times  publisher  Times  iMirror  Co., 
USA  Today  parent  Gannett  Co.  and  California’s 
McClatchy  chain  turned  in  the  strongest  gains. 
Those  companies  get  the  lion’s  share  of  their  rev¬ 
enue  from  newspapers,  making  a  robust  advertis¬ 
ing  climate  and  lower  paper  prices  more  meaning¬ 
ful  to  the  bottom  line.  Times  Mirror  also  continues 
to  benefit  from  deep  cost-cutting  carried  out  in  the 
past  two  years  under  CEO  Mark  H.  Willes,  who 
took  over  as  publisher  of  the  flagship  Times  dur¬ 
ing  the  third  quarter. 

Times  Mirror  earned  nearly  20%  more  in  news¬ 
paper  operating  profits  in  the  period,  due  in  large 
part  to  advertising  and  circulation  growth.  The 
company’s  major  properties  —  also  including 
Newsday  of  Melville,  N.Y.,  the  Sun  of  Baltimore  and 
Hartford  Courant  in  Connecticut  —  all  raised  ad 
and  circulation  during  the  quarter.  Willes,  “particu¬ 
larly”  encouraged  by  circulation  increases,  called 
them  “an  important  foundation  for  future  revenue 
growth.” 

Other  strong  performers  in  the  quarter  include 
Dallas  Morning  Netvs  publisher  A.H.  Belo  (-orp., 
which  recorded  43%  higher  operating  profits  and  a 
whopping  58%  increase  in  revenues,  even  as  net 
income  faltered.  Minneapolis  Star  Tribune  parent 


(k)wles  Media,  in  a  $  1 .4  billion  deal  to  be  acquired 
by  Mc(-latchy,  posted  42%)  higher  income  from 
operations.  Chicago  Sun-Times  owner  Hollinger 
International  reported  pntfits  soared  47%. 
Philadelphia  Inquirer  publisher  Knight-Ridder 
Inc.  said  it  achieved  46%  greater  operating  earn¬ 
ings  and  30%  stronger  revenues.  And  C^hicago’s  Tri¬ 
bune  Co.  enjoyed  record  third-quarter  operating 
profits,  30%  ahead  of  a  year  earlier. 

One  by  one  in  their  quarterly  earnings  repttrts, 
the  industry’s  corporate  chiefs  touted  surging  ad 
revenue  —  with  many  gains  in  double  digits. 

“Another  strong  quarter  for  newspapers,” 
declared  Knight-Ridder  chief  financial  officer  Ross 
Jones. 

The  third  quarter  “exceeded  our  expectations,” 
said  Cowles  president/CEO  David  C.Cox. 

Strong  ad  demand  and  lower  newsprint  prices 
helped  Belo  raise  publishing  cash  flow  20%,  chair¬ 
man  Robert  W.  Decherd  said. 

A  few  companies  posted  lower  operating  prof¬ 
its,  however.  Among  them  were  Wall  Street  Jour¬ 
nal  parent  Dow  Jones,  supermarket  tabloid  pub¬ 
lisher  American  Media  and  Davenport,  Iowa-based 
Lee  Enterprises. 

Fuller  third-quarter  and  year-to-date  results  fol¬ 
low.  This  compilation  reflects  the  differences  in 
what  and  how  companies  report. 

A.H.  BELO 

Dallas  Morning  News  and  Pnnndence  Journal- 
Bulletin  parent  A.H.  Belo  C^orp.  reported  a  21% 
decline  in  net  earnings,  to  $15  million,  or  24t  per 
share,  for  the  third  quarter,  while  earnings  from 
operations  suited  43%  to  $52.1  million.  Revenues 
grew  58%  greater  to  $319  million.  Quarterly  oper¬ 
ating  earnings  improved  43%  to  $52.1  million. 

The  results  were  affected  by  acquisitions  this 
year  of  the  Pnwidence  Journal  Co.  and  the  Press- 
Enterprise  of  Riverside,  Calif.  Belo  reported  long¬ 
term  debt  of  $1.59  billion  as  of  the  quarter's  end, 
compared  with  $63 1 .9  million  nine  months  earlier. 
It  also  counted  $3. 56  billion  in  assets  for  the  year 
so  far,  compared  with  $1.22  billion  at  last  year's 
end. 

Year-to-date  net 
earnings  inched 
up  3%  to  $58.9 
million,  or  $  1 .03 
per  share.  Operat¬ 
ing  earnings  were 
$170.3  million,  a 
54%  jump.  Rev- 
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enues  advanced  47%  to  S883.6  million. 

The  newspaper  segment  turned  in  earnings  of 
$37.4  million  in  the  third  quarter,  a  42%  improve¬ 
ment,  as  revenues  rose  50%  to  $183  million. 

Year-tcxlate  newspaper  earnings  shot  up  61%  to 
$1 17.1  million  and  revenues  adv'anced  37%  to 
$491.5  million,  due  to  new  properties.  The  com¬ 
pany’s  broadcast  properties  saw  double-digit 
impnwement  in  kKal  and  national  ad  revenues. 

Expenses  rose  61%  to  $266.9  million  in  the  third 
quarter  and  shot  up  45%  to  $7 13  3  million  in  the 
first  nine  months  of  the  year. 

AMERICAN  MEDIA 

Lantana,  Fla.-ba.sed  American  Media  Inc.,  pub¬ 
lisher  of  the  supermarket  tabloids  National 
Enquirer  and  Star,  reported  net  income  of  $3.2 
million,  or  St  per  share,  in  the  period,  its  second 

fiscal  quarter,  vir- 
tualh’  even  with 
last  year’s  compa¬ 
rable  period. 
Operating  income 
declined  6%  to 
$20.6  million.  Rev¬ 
enues  advanced 
2%  to  $79.6  mil¬ 
lion. 

For  the  fiscal  year  so  far,  net  income  was  5% 
higher  at  $6.7  million,  or  I6t  per  share.  Operating 
profits  were  about  3%  lower  at  $41.8  million,  and 
revenues  grew  2%  to  $  161.7  million. 

CEO  Peter  J.  Callahan  said  anti-tabloid  sentiment 
resulting  from  the  death  of  Princess  Diana  last  sum¬ 
mer  likely  affected  .sales  of  tabs. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.,  the  corporate  parent 
of  the  Arizona  Republic  and  Indianapolis  Newspa¬ 
pers,  reported  16%  higher  net  income  of  $17.5  mil¬ 
lion,  or  69<t  per  share,  in  the  third  quarter.  Operat¬ 
ing  income  was  26%  higher  at  $30  5  million. 

Revenues 
moved  up  17%  to 
$173  9  million. 

The  company  said 
the  results  were 
negatively  affected 
by  special 
charges,  including 
work  force  reduc¬ 
tion  costs. 

In  the  quarter,  advertising  revenues  shot  up 
about  13%  while  circulation  income  rose  10%.  Full 
run-of-press  (ROP)  ad  linage  gained  S>%,  with  the 
Phoenix  property  up  7%  and  Indianapolis  up  11%. 

Year-to-date  net  income  gained  52%  to  $57.6  mil¬ 
lion,  or  $2.22  per  share.  Operating  pn)fits  shot  up 
70%  to  $1(K).4  million,  and  revenues  rose  nearly 
17%  to  $524.6  million. 

COWLES  MEDIA 

Minneapolis  Star  Tribune  publisher  Cx)wles 
Media  Co.  turned  in  second  fiscal  quarter  net  earn¬ 
ings  of  $  10.7  million,  or  74«  per  share,  a  50% 
increa.se. 


Operating  earn¬ 
ings  rose  42%  to 
$19.3  million.  Rev¬ 
enues  advanced  5% 
to  $132.5  million. 

For  the  first  half 
of  its  fiscal  year, 
the  company, 
whose  $1.4  billion 
sale  to  California’s  Mc'Clatchy  Newspaper  is  pend¬ 
ing,  reported  earnings  of  $21.6  million,  or  $1.53 
per  share,  a  61%  improvement,  on  .3%  greater  rev¬ 
enues  of  $260.4  million.  Income  from  operations 
advanced  74%  to  $39.3  million. 

DOW  JONES 

Wall  Street  Journal  parent  Dow  Jones  &  Co.  Inc. 
posted  net  earnings  34%  lower  to  $26.9  million,  or 
28«  per  share,  in  the  third  quarter,  due  to  an 
unusual  gain  last  year  of  $8.8  million  from  the  sale 
of  the  company’s  interest  in  the  Pivss  Enterprise  of 
Riverside,  Calif.  Operating  income  declined  2%  to 
$61  million.  Revenues  were  up  7%  to  $636.3  mil¬ 
lion.  Ad  revenues  rose  16%,  while  income  from  cir¬ 
culation  dipped  slightly. 

The  New  York  City-based  company’s  earnings 
were  dragged  down  by  its  troubled  financial  infor¬ 
mation  services 
division,  Dow 
Jones  Markets, 
which  reported 
quarterly  operat¬ 
ing  income  of 
$5.6  million,  an 
83%  decline. 

Other  units  — 
including  a  busi¬ 
ness  publishing  unit  with  the  Journal  and  the  busi¬ 
ness  paper  Barron’s  —  saw  promising  increases, 
however. 

(Chairman  and  CEO  Peter  R.  Kann  said  Dow 
Jones  was  making  progress  to  “reinvigorate”  Dow 
Jones  Markets. 

For  the  first  nine  months  of  the  year,  the  com¬ 
pany’s  net  earnings  plunged  33%  lower  at  $87.2 
million,  or  91 1  per  share,  while  operating  earnings 
declined  10%  to  $201.2  million,  and  revenues 
inched  up  4%  to  $  1 .88  billion. 

Business  publishing  posted  third-quarter  operat¬ 
ing  income  of  $47.7  million,  about  double  last 
year’s  levels.  Revenue  grew  10%  to  $310.7  million. 
Advertising  linage  at  the  Journal  shot  up  18%.  Year- 
to-date  operating  income  advanced  80‘X)  to  $167 
million,  on  9%i  higher  revenues  of  $950.5  million. 

The  company’s  community  newspaper  unit,  Ott- 
away  Newspapers,  had  a  1 2%  gain  in  operating 
income  for  the  quarter,  to  $12.7  million,  on  5% 
greater  revenues  of  $76.3  million.  Ad  linage  at  the 
19  dailies  gained  2%. 

Year-todate  operating  income  was  $36.5  million, 
up  30%,  and  revenues  totaled  $221.3  million,  a  5% 
gain. 

E.W.  SCRIPPS 

C;incinnati-based  E.W.  Scripps  Co.’s  reported  net 
income  for  the  quaner  rose  7%  to  $38.6  million,  or 
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Cow  les  Media,  in  a  M  i  liillion  tleal  to  be  aec|uire(.l 


IM  RKi;i)  in  COM  IM  i;i)  stronj-  ad\ertiv 
inj;  demand  and  lower  new  sprint  eosis. 
most  pnliliely  iradeii  new  spaper  eompa- 
nies  reeon.led  soliti  gains  in  operating 
prolits  and  re\enues  in  the  tliird  ciiiarter 
The  gains  linild  on  steatK  inereases  ol 
recent  reporting  |ieriods.  lint  tlie  aibertising 
stretiglh  |inlilishers  haw  enjoyed  since  reeo\ering 
from  die  lirnising  recession  of  the  earh  199()s 
appears  to  lie  leveling  oH. 

■  I'arnings  grew  at  a  lesser  rate  thati  in  the  see- 
oticl  ciuarier  and  eertainlv  the  first  c|uarter.' savs 

John  Morion,  a  Silver  Spring. 
Md. -based  anaiv  st.  The  bene- 
l  its  of  low  er  new  sprint  costs 
and  good  advertising  results 
were  more  muted,  but  thev 
were  still  there'  Morion 
doesn  t  expec  t  nevv  spa|iers 
w  ill  match  199"  ad  grow  th 
next  vear.  how  ever 
but  for  now.  the  good 
times  remain.  On  average.net 
earnings  in  the  third  c|uarter 
grew  by  a  healthy  lS.(V’ii  over 
the  comparable  period  in 
1996.  according  to  .Morton. 

/.os  Aii}>ck’s  /lines  publisher  Times  Mirror  (ai.. 

/  S.f  /o(/(iy  parent  (iannett  (o.  and  (California s 
MefClatehv  chain  turned  in  the  strongest  gains. 

I  hose  companies  get  the  lion  s  share  of  their  rev¬ 
enue  from  new  spapers,  making  a  robust  advertis¬ 
ing  climate  and  lower  pajicr  jirices  more  meaning¬ 
ful  to  the  bottom  line.  Times  Mirror  also  continues 
to  benefit  from  deep  cost-cutting  carried  out  in  the 
past  two  vears  under  CTX)  Mark  IT  Willes.  who 
took  over  as  publisher  of  the  flagship  /iiiies  dur 
ing  the  third  ciuarter. 

Times  .Mirror  earned  nearlv  itC’ii  more  in  new  s¬ 
paper  operating  profits  in  the  period,  due  in  large- 
part  to  advertising  and  circulation  grow  th.  I  he 
company  s  ma|or  properties  —  also  including 
.\eii  s(/(ir  of  .Melv  ille.  N.^..  the  Sun  of  baltimore  and 
//(n  /fon/  Cjtnnini  in  Conneetieul  —  all  raised  ad 
and  circulation  during  the  t|uarter.  W  illes.  |iariic  u- 
larlv "  eneouraged  by  circulation  increases,  called 
them  an  important  foundation  for  future  revenue- 
growth." 

Other  strong  performers  in  the  t|uartc-r  inelude 
/)<i//(is  .\/onn'ni>  Sens  |iublishc-r  A  ll.  belo  (Corp.. 
which  recorded  i.^'’(i  higher  operating  iirofits  and  a 
w  hopping  5S"o  increase  in  revenues,  even  as  net 
income  faltered.  Minneapolis  Slur  /rihnne  parent 


bv  Mc(  Clatehv.  posiecl  li  ""  higher  income  from 
operations,  (./liaitio  Snn  /iines  owner  llollinger 
International  rc-|iortc-d  profits  soared 
/‘/n/(i(/e/li/)/(i  /luiniivr  publisher  Knight-Kidder 
Inc .  said  it  achieved  i(V'.,  greater  o|ic-raling  earn¬ 
ings  and  -iO’.i  stronger  revenues.  ,\nd  ( Chicago  s  Tri¬ 
bune  (  Co.  enjoved  record  thircl-t|uartc-r  o|ic-raling 
prolits.  i()"n  ahead  of  a  vear  earlier. 

One  bv  one  in  their  t|uarlc-rlv  earnings  re|iorts. 
the  industrv  s  corporate  chiefs  touted  surging  ad 
revenue  —  w  ith  manv  gains  in  double  digits 

■'.Xnother  strong  t|uartc-r  lor  new  spapers." 
dec  lared  Knight-Kidder  c  hic  f  financ  ial  ollieer  Ross 
Jones. 

The  third  t|uarter  ■■c-xec-eded  our  expectations." 
said  (Cowles  president^  ICO  David  (C.(Cox 

Strong  ad  demand  .md  lower  nc-vv  s|irini  prices 
helped  belo  niise  publishing  cash  flow  26  ".i.  chair¬ 
man  Robert  \\  Deeherd  said. 

lew  coni|ianic-s  posted  lower  operating  prof 
its.  however  .Among  them  were  Wn//  Stive/  Jonr- 
lui/  parent  Dow  Jones,  supermarket  tabloid  pub¬ 
lisher  American  Meclia  and  Davenport.  Iowa-based 
Tee  TCnterprises. 

Tuller  third-c|uaric-r  and  year-lo-clate  results  fol¬ 
low.  This  eompilation  reflec  ts  the  dillerences  in 
what  .md  how  eom|ianic-s  re|iorl. 

A  H.  BELO 

/)<i//(is  \/oniin}i  Sen  s  and  /Soi  k/eiice  /onrini/- 
/in/Zetin  parent  .A  ll.  belo  (Corji.  reiiorted  a  21  "n 
decline-  in  net  earnings,  to  SIS  million. or  2ic  jx-r 
share,  for  the  third  c|uartc-r.  w  hile  earnings  from 
oper.ttions  surged  i.S"..  to  SS2.I  million.  Revenues 
grew  SS'ii  greater  to  SSI 9  million.  (^)uartc-rlv  oper¬ 
ating  earnings  improved  i,S'’ii  to  SS2. 1  million. 

The  results  were  alleeted  by  ac'c|uisitions  this 
year  of  the  Prov  idence  Journal  (Co.  aixl  the  /Sess- 
/■iileijir/se  of  Riverside.  ( Calif  ,  belo  reported  long¬ 
term  debt  of  S 1  .S9  billion  as  of  the  c|uarlc-r  s  end. 
eompared  w  ith  S()sl  .9  million  nine  months  earlier. 
It  also  counted  S.S.S(>  billion  in  assets  for  the  vear 
so  far. eompared  with  SI. 22  billion  at  last  vears 
end. 

Aear-to-date  tu  t 
earnings  inc  hed 
up  S"..  to  SSS.9 
million,  or  S 1  (),S 
per  share  ( fpentt- 
ing  earnings  were 
S l"l).,S  million. a 
S  1",.  jump.  Rev- 


Higher  ad 
revenue,  lower 
paper  costs 
push  newspaper 
earnings 
15.6%  higher 
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i  iiiir>  acK  antid  J~  "n  to  SSH,-^  (>  million 

riic  luw^papiT  Ncgmint  turiuil  in  carninjiN  ol 
S5~  »  million  in  the  third  i|iiart».r.  a  i2"ii  improw- 
nunt.aN  rcwniio  ro>«.-  SO’,,  to  SISS  million. 

Mar-tcKlati-  new^paptr  larninji^  ^hot  up  dl"„  to 
SI  1“  1  million  anti  ritttmo  athanetd  .S~"„  to 
S  lOl  S  million,  due  to  nt  w  jiropcrtits.  Hit-  com- 
pan\  >  hroatlcast  propertio  >a\\  doubk-di.nit 
imiiroxcnifiit  iti  local  anti  ttatiotial  ad  rt\fnut> 
l-ApcnscN  r(»t‘  61’,,  to  S2W>  9  million  in  the  third 
t|uartt  r  anti  shot  up  iS"„  to  S“1,S  S  million  in  the 
first  nine  months  o(  the  >car. 


AMERICAN  MEDIA 

Lmtana.  1  la.-basftl  .\mtrican  Mttlia  hit  .  puh 
lishcr  of  the  supt  rmarket  tabloids  \(ili<nnil 
IjK/iiircr  atitl  St<ir.  reported  net  ineome  of  S,S.2 
million,  or  St  pt  r  share,  in  the  period,  its  second 

fiscal  tiuarter.  \  ir- 
tualh  e\en  with 
last  year  s  eompa- 
Revenues  Operating  Profit  rable  periotl 

$79  6  M  $20.6  M  ( tperatint- ineome 

tleelineti  (V’„  to 
Sib.b  million  Rev¬ 
enues  atbaneed 
2  ”„  to  S~9,6  mil¬ 
lion. 

1  or  the  fiscal  t  ear  so  far.  net  ineome  was  S”„ 
hijiher  at  S(v“  million,  or  K>t  per  share  ( tix  niting 
profits  were  about  .S"„  lower  at  S  1 1  S  million,  anti 
revenues  j>rew  2"„  to  Sl(d  .“  million 

(dX)  Peter J.  Callahan  saitl  anti-tabloitl  sentiment 
resulting  from  the  tleath  of  Princess  Diana  last  sum 
mer  likely  affected  sales  of  tabs 


AMERICAN  MEDIA 


CENTRAL  NEWSPAPERS 


Central  Newspapers  Ine  .the  corporate  parent 
of  the  Arizona  Rcl)nl)lic  and  liKliana|iolis  New  spa- 
pers.  reported  1()"„  hiiiher  net  ineome  of  S  l“.s  mil- 
lioti.  orb9c  per  share,  in  the  third  cjuarter  Oixrat- 
inji  ineome  w  as  2(>"„  higher  at  S.^O  S  million 

Rexetiues 
mo\ed  up  1~"„  to 
Sl~,-^.9  million. 
Hie  eompaiiN  sairl 
the  results  were 
negatiieh  affected 
b\  special 
charges,  ineluiling 
work  force  retlue- 
tion  costs. 

In  the  c|uarter.  adxertising  rexenucs  shot  up 
about  1  w  hile  circulation  income  rose  10"„.  f  ull 
run-of-press  (ROP)  ail  linage  gainetl  9"„.  w  ith  the 
Phoenix  jiroperty  up  ”  anil  Indianapolis  up  1  1",,. 

'tear-tcKlate  net  income  gaineil  S2",,  to  SS“.(>  mil 
lion,  or  S2.22  per  share  ()|xrating  profits  shot  up 
~0"„  to  Slot)  I  million. anil  rexenues  rose  nearly 
1~  to  SS2  i.b  million. 


Revenuas  Oparating  Profit 

$173.9  M  $30.5  M 


COWLES  MEDIA 

Minneapolis  Star  iril)ane  publisher  Coxxles 
Meilia  (X).  turned  in  second  fiscal  i|uarter  net  eartv 
ingsof  Sl()  ~  million,  or  “  tv  per  share,  a  S()”„ 
increase 


Ravanuas 

$132.5  M 


( )|XT.iting  earn¬ 
ings  n)si-  i2’.,  to 
SI 9.,^  million  Rex¬ 
enues  adxanceil  S 
to  S1,S2  S  million 
for  the  first  half 
of  its  fiscal  xear. 
the  company, 
xvliose  Sit  billion 

sale  to  California  s  Mcdatchx  Nexx  spaper  is  penil- 
ing.  reporteil  earnings  of  S2 1  Xi  million,  or  S 1 
per  share,  a  6I"„  improxement.  on  ,S"„  greater  rex¬ 
enues  of  S2b(l  1  million  Income  Irom  operations 
ailxanced  “i"„  to  S.S9..S  million. 


Opanttng  Proftt 
$19.3  M 


DOW  JONES 

Wall  Street  lonrnal  parent  Doxx  Jones  ( o  Inc 
posted  net  earnings  i",,  loxxer  to  S2b  9  million,  or 
2SX  pt  r  share,  in  the  thiril  i|uarter.  ilue  to  an 
unusual  gain  last  year  of  S,S  S  million  from  the  sale 
of  the  companx  s  interest  in  the  Rress-ljileiprise  of 
Rixerside.  Calif  Operating  income  declined  2",,  to 
Sbl  million  Rexenues  xxere  up  to  S(i,S(>.,S  mil¬ 
lion.  .\il  rexenues  rose  KV’„.  xx  hile  income  from  cir¬ 
culation  dipped  slightlx 

file  Nexx  Xork  City  based  companx  s  earnings 
xxere  ilragged  iloxx  ii  bx  its  troubleil  financial  infor¬ 
mation  serxices 
dix  ision.  Doxx 
Jones  Markets, 
xx  hich  reported 
i|u.irterlx  o|xntt- 
ing  income  of 
SSX>  million,  an 
.S,A  decline. 

Other  units  — 
ineluiling  a  busi¬ 
ness  publishing  unit  xvith  ihe  lonrnal  and  the  busi¬ 
ness  paper  tiarronS  —  saxx  promising  increases, 
hoxxexer. 

Chairman  and  (  dX)  IVter  R  Kami  said  Doxx 
Jones  xxas  makitig  progress  to  reinx  igorati  "  Doxx 
Jones  Markets. 

for  the  first  nine  months  of  the  xear.  the  coni- 
panx  s  net  earnings  |ilungeil  loxxer  at  S<S“.2 
million,  or  91  x  per  share,  xx  hile  openiting  earnings 
ileclineil  10",,  to  S20I.2  million,  anil  rexenues 
incheil  up  to  Sl  .SS  billion. 

business  publishing  posteil  thirik|uarter  o|x  rat- 
ing  iticome  of  S  i~.“  million,  about  ilouble  last 
xear  s  lexels  Rexenue  grexx  10”. ,  to  S.^10  ”  million. 
.\ilxertising  linage  at  \Ue  Jonrnat  shot  up  18  ”„.  \ear- 
to-ilate  o|ierating  income  ailxanceil  ,S0'’„  to  S|6” 
million,  on  9"„  higher  rexenues  of  S9S0  S  million. 

file  companx  s  communitx  nexxspaper  unit.  ( )tt- 
axx  ax  Nexx  spapers.  had  a  12  ’,,  gain  in  openiting 
income  for  the  i|uarter. to  SI 2."  million. on  5”., 
greater  rexenues  of  S”0.,^  million.  .\il  linage  at  the 
1 9  dailies  gained  2’’.,. 

'lear-to-date  openiting  income  xxas  S.^O.S  million, 
u]!  .-^O’’,,.  anil  rexenues  totaleil  8221..-^  million,  a  5",, 
gain. 

E.W.  SCRIPPS 

Cincinnati-based  f!  \\.  Scripps  (.o  s  reported  net 
iniome  for  the  iiuarter  rose  to  S,8S.()  millioti.  or 
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48<t  per  share, 
while  revenues 
rose  8%  to  $256.2 
million.  Operating 
income  advanced 
9%  to  $49.6  mil¬ 
lion.  In  August, 
the  company 
traded  its  papers 
in  Monterey  and  San  Luis  Obispo  in  California  for 
Knight-Ridder's  Boulder,  Colo.,  paper,  resulting  in 
an  after-tax  gain  of  $  1 1  million. 

President  and  CEO  William  R.  Burleigh  says  the 
company’s  newspaper  and  television  properties 
continue  to  enjoy  strong  demand  for  advertising. 
The  company  has  agreed  to  spend  $700  million  to 
acquire  six  newspapers  in  Texas  and  South  Car¬ 
olina  from  Harte-Hanks  Communications  and  a 
partial  interest  in  Belo’s  Food  Netwoik. 

Scripps  said  costs  at  its  cable  networic.  Home  & 
Garden  Television,  reduced  net  income  by  $  1  mil¬ 
lion,  compared  with  $3.3  million  in  last  year’s 
third  quarter. 

For  the  first  nine  months,  net  income  was  virtu¬ 
ally  unchanged,  at  $107.2  million,  or  $1.32  per 
share,  while  operating  profits  advanced  28%  to 
$175.8  million,  and  revenues  rose  nearly  1 1%  to 
$882.4  million. 

In  the  newspaper  division,  third-quarter  operat¬ 
ing  income  was  1 1%  greater  at  $34.3  million  on 
10%  stronger  revenues  of  $169  million.  Although 
newsprint  costs  were  lower,  consumption  was  up 
11%,  causing  paper  expense  to  rise  by  more  than 
4%.  Local  and  preprint  advertising  grew  by  single 
digits,  while  classified  and  national  posted  double¬ 
digit  improvement.  Circulation  revenues  were 
unchanged.  Year-to-date  newspaper  operating 
income  advanced  a  strong  27%  to  $114.8  million. 

Third-quarter  television  revenues  were  up 
slightly,  while  the  entertainment  division  enjoyed  a 
22%  improvement  in  revenues. 

GANNETT 

Arlington,  Va.-based  Gannett  Co.  Inc.  reported 
quarterly  net  income  plunged  63%  to  $152.5  mil¬ 
lion,  or  54t  a  share,  due  to  a  gain  of  $300  million  a 
year  earlier  from  the  sale  of  properties.  Income 
from  continuing  operations  surged  37%  to  $152.5 
million. 

The  company  reported  operating  income  of 
$284.7  million,  a  22%  jump.  Revenues  climbed  5% 
to  $1.15  billion. 

Year-to-date  net  income  dropped  26%  to  $482.3 
million,  or  $  1 .70  per  share.  Operating  income  was 
up  28%  to  $903  million,  and  revenues  were  up  by 
nearly  6%  to  $3-41  billion. 

In  the  newspaper  unit,  which  includes  USA 
Today  and  89 
other  dailies,  oper¬ 
ating  income  for 
the  quarter 
advanced  a  strong 
36%  to  $217.8  mil¬ 
lion  on  7%  higher 
revenues  of 
$917.7  million. 


Gannett  said  newspaper  results  for  the  quarter 
were  a  record,  due  to  continued  brisk  advertising 
demand,  USA  Today's  healthy  performance,  grow¬ 
ing  numbers  at  the  formerly  strike-plagued  Detroit 
Neu’s,  and  a  15%  reduction  in  companj'wide 
newsprint  expense. 

For  the  first  nine  months,  Gannett  reported  35% 
stronger  newspaper  operating  income  of  $688.6 
million  and  6%  higher  revenue  of  $2.72  billion. 
Year-to-date  newspaper  ad  revenues  were  up  better 
than  7%,  and  circulation  income  was  2%  greater. 

Broadcasting  revenues  declined  8%  in  the  quar¬ 
ter  and  inched  up  just  over  1%  for  the  nine  months 
due  to  the  absence  of  last  year’s  Olympics-related 
advertising.  Cable  and  security  revenues  were  up 
for  the  quarter  and  year  to  date. 

GRAY  COMMUNICATIONS 

Gray  Communications  Systems  Inc.  of  Albany, 
Ga.,  reported  a  net  loss  in  the  third  quarter  of  $1.5 
million,  or  19*  per  share,  compared  with  a  loss  of 
$239,000,  or  5*  per  share,  in  the  third  quarter  of 
last  year.  Gray 
posted  operating 
income  of  $4.3 
million,  a  79% 
improvement. 

Revenues 
advanced  56%  to 
$26  million. 

The  increased 
loss  was  attrib¬ 
uted  to  $1.7  million  in  expenses  on  acquisitions. 
The  company,  which  publishes  three  daily  newspa¬ 
pers  and  two  shoppers  in  the  Southeast,  invested 
$1.8  million  in  the  third  quarter  and  $3  8  million 
so  far  this  year  in  the  Gwinnett  Daily  Post  in  Geor¬ 
gia,  and  a  Knoxville.Tenn.,  television  station.  Dur¬ 
ing  the  quarter,  the  company  also  acquired  a  TV 
station  in  Tallahassee,  Fla.,  a  communications  and 
paging  business,  and  a  satellite  uplink  and  produc¬ 
tion  company. 

For  the  first  nine  months,  Gray’s  net  loss 
amounted  to  $2  million,  compared  with  a  gain  of 
$1.6  million  last  year,  on  42%  higher  revenue  of 
$74.2  million.  Income  from  operations  was  flat,  at 
$15.7  million. 

In  the  publishing  segment,  third-quarter  cash 
flow  was  $984,000,  a  27%  decline.  Broadcasting 
cash  flow  was  67%  greater,  at  $7  million. 

Year-to-date  publishing  cash  flow  was  up  10%,  at 
$3.8  million. 

HOLLINGER  INTERNATIONAL 

Chicago-based  Hollinger  International  Inc., 
owner  of  the  Chicago  Sun-Times,  London  Daily 
Telegraph  and  Ottawa  Citizen,  reported  net  earn¬ 
ings  of  $5.6  mil¬ 
lion,  or  5*  a  share, 
in  the  third  quar¬ 
ter,  compared 
with  a  loss  of  $4 
million,  or  4*  per 
share,  in  the  same 
period  last  year. 

Operating  income 
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If  your  newspaper  is  suffering 
from  a  defidency  of  new  advertisers, 
maybe  you  should  add  healthfile  to 
your  diet,  healthfile  is  the  syndicated 
newspaper  supplement  designed  to 
promote  a  healthy  lifestyle.  Because 
each  issue  is  filled  with  positive 
information  and  upbeat  stories  for 
a  healthy  mind  and  body,  healthfile 
has  become  the  perfect  medium  for 
advertisers  to  reach  a  more  health- 


;H  PERFORMANCE  fflGH 


IVom  A 


consdous  public.  To  learn  how 
healthfile  can  give  your  newspaper 
added  value  and  boost  your 
advertising  revenue,  call  us  at 
(800)  217-8679.  Think  of  it 
as  a  healthy  investment.  jvI 


Please  send  me  more  information  about  healthfile. 


Name 

Newspaper  Name 
Address 


Phone 


f 

1 


i 


surged  47%  to  $45.7  million,  and  revenues  were 
$523  7  million,  a  near  6%  improvement. 

Year-t(>date  net  earnings  amounted  to  $89.2  mil¬ 
lion,  or  78«  per  share,  up  from  $2.3  million,  or  1 « 
per  share,  last  year.  Operating  profits  shot  up  78% 
to  $187.2  million.  Revenues  advanced  6%  to  $1.60 
billion. 

In  the  U.S.  newspaper  group,  revenues  rose 
nearly  5%  to  $156.6  million  in  the  third  quarter, 
with  the  Chicago  unit  gaining  just  under  1%  at 
$82.4  million.  A  $3.4  million  increase  in  ad  rev¬ 
enues  in  Chicago  was  partially  offset  by  a  decline 
in  circulation  and  job-printing  revenues.  Hollinger’s 
community  newspaper  gn)up  po.sted  a  near  10% 
increase  in  revenues,  to  $74.2  million.  Acquisitions 
added  $8.8  million  to  third-quarter  results  in  the 
U.S.  group. 

U.K.  newspaper  results  improved  by  nearly  5% 
to  $109.1  million.  Canadian  newspaper  revenues 
advanced  almost  7%  to  $257.9  million,  largely 
owing  to  gains  in  the  Southam  unit. 

JOURNAL  REGISTER 

Trenton,  N.J.-based  Journal  Register  Co. 
reported  record  net  earnings  and  revenues  for  the 

third  quarter.  Net 
income  in  the 
term  was  $  1 1  mil¬ 
lion,  or  23*^  per 
share,  a  59% 
jump.  Operating 
income  advanced 
12%  to  $27.5  mil¬ 
lion. 

Revenues 

inched  up  3%  to  $89.5  million.  The  company  gets 
most  of  its  revenue  from  newspapers,  which 
reported  a  4%  boost  in  revenues,  to  $86.5  million. 

For  the  nine  months,  net  income  declined  44% 
to  $9.4  million,  or  22  <t  per  share,  while  operating 
income  dipped  28%  to  $49. 5  million  and  revenues 
gained  2%  at  $265.2  million. 

President  and  CEO  Robert  M.  Jelenic  attributed 
positive  quarterly  results  to  gains  at  the  company’s 
three  largest  properties,  the  Neu>  Haivn  (Conn.) 
Register,  Neu's-Herald  of  Lake  County,  Ohio,  and 
Suburban  Jourtials  of  St.  Louis,  all  of  which 
increased  ad  dollars.  The  company  went  public  in 
the  second  quarter  of  this  year  in  an  initial  public 
offering  that  raised  $123  million. 

KNIGHT-RIDDER 

Philadelphia  Inquirer  and  Miami  Herald  par¬ 
ent  Knight-Ridder  Inc.  posted  net  income  for  the 
third  quarter  41%  lower  to  $74  million,  or  69^  per 
share,  due  to  an  unusual  gain  in  the  comparable 
quarter  last  year  of  $91  million  on  the  sale  of  busi¬ 
ness  information 
operations.  Oper¬ 
ating  income  shot 
up  46%  to  $108.9 
million.  Revenues 
at  the  Miami-based 
publisher 
advanced  30%  to 
$755.4  mUlion. 


JOURNAL  REGISTER  ad 

m  - 

1  $89.5  M 

$27.5  M 

Year-to-date  net  income  rose  61%  to  $310  mil¬ 
lion,  or  $3.08  per  share,  on  70%  .stn)nger  operating 
profit  of  $344.6  million  and  18%  better  revenues  of 
$2.07  biUion. 

In  the  quarter,  newspaper  ad  revenues  advanced 
nearly  8%,  with  retail  up  nearly  6%,  general  up  8'% 
and  classified  up  better  than  9%.  All  of  the  com¬ 
pany’s  major  newspaper  properties  reported  adver¬ 
tising  gains,  with  papers  in  Philadelphia  and  Kansas 
City  posting  double-digit  gains.  Companywide,  help 
wanted  advertising  revenue  was  up  35%  in  the 
quarter. 

LEE  ENTERPRISES 

Davenport,  Iowa-based  Lee  Enterprises  Inc. 
reported  net  income  of  $14.6  million,  or  31*^  per 
share,  in  the  three  months  ended  in  September,  its 
fourth  fiscal  quar¬ 
ter,  compared 
with  $1.7  million, 
or  3<  per  share,  a 
year  earlier.  The 
difference  was  an 
$8.2  million  loss 
last  year  from  dis-  • 
continued  graphic- 
arts  operations. 

Operating  income  declined  4%  to  $23  8  million. 
Revenues  climbed  5%  to  $112.5  million. 

Fiscal  year-end  net  income  was  41%  greater  at 
$64.2  million,  or  $1.36  per  share.  Income  from 
operations  advanced  10%  to  $104.2  million.  Rev¬ 
enues  rose  4%  to  $427.4  million. 

Newspaper  operating  income  in  the  quarter 
was  6%  greater  at  $23. 5  million  and  revenues 
gained  8%  at  $84.1  million.  Year-end  newspaper 
operating  income  was  17%  higher  at  $96.6  mil¬ 
lion,  on  5%  stronger  revenues  of  $326.2  million. 

In  broadcasting,  operating  income  and  revenues 
were  down  for  the  quarter,  largely  due  to  ptxir 
performance  at  the  company’s  CBS  affiliates. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  of  Sacramento,  Calif., 
parent  of  the  Sacramento  Bee  and  News  and 
Obsercer  of 
Raleigh,  N.C., 
recorded  36% 
greater  net 
income  of  $15.5 
million,  or  41 «  per 
share,  marking  the 
fifth  consecutive 
quarter  of  record 
earnings.  Operat¬ 
ing  income  rose  19'X)  to  $26.9  million.  Revenues 
totaled  $159.6  million,  a  2%  increase. 

Advertising  revenues  in  the  third  quarter  rose 
5%  to  $125.5  million,  excluding  a  group  of  five 
community  papers  the  company  sold.  Circulation 
income  was  down  nominally  to  $26.9  million. 

Year-t(>date  net  income  soared  79’%  to  $48.5  mil¬ 
lion,  or  $  1 .27  per  share,  which  takes  into  account 
the  divested  properties.  Operating  profits  grew 
50%  to  $82.3  million.  Revenues  inched  up  3%  to 

(See  Financial  on  page  53) 
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Sunrise  \  alley  Drhe 
Keston,  VA 
2(ll'^l 

lelephone: 

(703)620-3611 

Fax: 

(703)620-5X14*  . 


Introduction  to  Computer-Assisted  Reporting  -  Skills 
that  can  be  immediately  incorporated  into  day-to-day  reporting. 
Reporter's  Workshop:  Skills  for  Enlivening  Everyday 
Stories  -  Skills  to  break  journalistic  formulas  and  conventions  that 
undermine  lively  writing.  Build  skills  for  continuous  improvement 


Advertising  Sales  I:  Results-Oriented  Sales 
Techniques  -  Develop  skills,  habits  and  practices  for  consistent 
development  of  compelling  sales  proposals  and  campaigns. 


^Everything  I  learned 
I  can  apply  directly  to 
what  I  do  now  and  in 
the  future.  In  fact.  I’m 
using  some  of  it 
already.^ 

Tove  Hicks-Klund 

Marketing  director 
El  Paso  Times 


Circulation  Supervisory  Skills:  Successful 
Strategies  for  Growing  Sales  -  Review  best  practices  and 
ideas  in  your  own  market  and  its  sales  and  delivery  challenges. 


Building  a  Newspaper  Marketing  Plan  -  Develop  per¬ 
sonal,  creative  and  strategic  skills  for  conceiving  and  implementing  a 
marketing  plan. 


Creative  Copy  Editing  I:  Improving  Skills  for  the 

Job  -  Improve  editing  skills;  learn  elements  of  eye-catching  layout 
and  creative  headline  writing.  Creative  Copy  Editing  II: 
Compelling  Headlines  and  Captions  -  Improve  head¬ 
line  and  caption  writing,  editing  and  presentation  skills. 


think  this  was 
ground-breaking  for 
API  and  journalism.^ 

Randall  Shirey 

Copy/Design  editor 
Gary  (IN)  Post-Tribune 

^Definitely  do  it  For 
the  amount  of  invest¬ 
ment  -  time  and 
money  -  you  can’t  get 
a  better  deal.^ 

Todd  Clark 

Associate  editor 
Daily  Times,  Salisbury.  MD 


Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 
Tuition  is  $S9S  per  person  includes  all  instruction,  software  and  materials 
Receive  a  10  percent  discount  with  your  paid  registration  by  ]an.  30. 


Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 


BY  IAN  E.  ANDERSON 


at  the  St. 
Petersburg  (Fla.) 
Times  for  the  last 
30  months,  has 
resumed  writing  a 
thrice-weekly  col¬ 
umn  for  the 
paper’s  metro 
section. 


BOB  McCRAY, 

40,  director  of 
advertising/mar¬ 
keting  at  the 
Pittsburgh 
Post-Gazette, 
has  been  promot¬ 
ed  to  the  newly 
created  position 
of  vice  president 
of  sales  and  marketing. 

BAItABARA  CHODOS,  33,  previ¬ 
ously  at  the  Los  Angeles  Daily  News, 
was  named  advertising  director  in 
Pittsburgh. 

TRACEY  DeANGELO,  35,  formerly 
with  Knight-Ridder  newspapers,  was 
appointed  director  of  the  newly  desig¬ 
nated  consumer  marketing  department 
at  the  Post-Gazette. 

BOB  STAMM,  45,  director  of 
finance,  was  named  to  the  board  of 
directors  of  Post-Gazette  Publishing  Co. 


BOB  McCRAY 


nUCK  JONES 


HOWARD  TROXLER 


SCOTT  COLLINS,  a  staff  writer  at  the 
Los  Angeles  Times,  has  been  named 
managing  editor,  weekly'  international 
edition,  at  the  Hollymiod  Reporter,  Los 
Angeles. 

WAYNE  FRIEDMAN,  a  reporter  at 
Inside  Media  magazine,  was  appointed 
marketing  reporter  at  the  Hollyu'ood 
Reporter. 

JVLIE  WOOD,  editorial  systems  man¬ 
ager,  becomes  production  editor,  weekly 
international  edition. 

JOHN  BVRMAN,  an  editor  and 
reporter  for  the  Reporter's  satellite  edi- 
ntlCK  JONES,  distribution  manager  j  HOWARD  TROXLER,  political  editor  i  tions,  was  named  international  news  edi- 

— — — - - - - 1  tor 

MARC  POLLACK,  assistant  interna¬ 
tional  editor,  was  appointed  music 
reporter. 

CARL  DiORIO,  a  reporter,  becomes 
assistant  business  editor. 


for  the  valley  region  of  the  Los  Angeles 
Times,  has  been  appointed  circulation 
sales  manager  at  the  Ventura  County 
5far,  Ventura,  Calif. 


MICHELLE  POKOMY,  program  man¬ 
ager  for  Maritz  Inc.,  has  been  named 
advertising  communications  manager 
at  the  St.  Louis  Post-Dispatch. 

CINDY  BUTNER,  marketing 
research  director  at  the  San  Ber¬ 
nardino,  Calif.,  5Mn,  was  appointed 
research  manager  in  St.  Louis. 


the 

Shadow 


-telegra®' 


HENNY  SENDER,  financial  editor  at 
the  Far  Eastern  Economic  Reinew,  has 
been  promoted  to  the  newly  created 
position  of  Dow  Jones  senior  financial 
correspondent. 


JOHN  D.  TALLEY,  formerly'  at  the 
Murfreesboro, Term.,  Daily  News 
Journal,  has  been  named  editor  at  the 
Manchester  (Term.)  Times. 

He  succeeds  ROBERT  LONG,  who 
has  joined  the  news  staff  at  the 
Tullahoma  (Term.)  News. 


Knight-Ridder,  Inc, 

has  agreed  to  sell 

Long  Beach  (CA)  Press-Telegram 

(109,000  daily  and  128,000  Sunday  circulation) 
to 

MediaNews  Group,  Inc. 


MARTI  MOLPUS,  senior  page  designer 
at  the  Nashville  Banner,  has  been  pro¬ 
moted  to  design  editor. 

CHARLES  ARMS,  deputy  sports  edi¬ 
tor,  was  named  executive  sports  editor. 

DONN  JONES,  a  staff  photographer, 
was  appointed  photo  editor. 

CARRIE  NELSON,  a  copy  editor, 
was  named  a  business  writer. 


We  are  proud  to  have  represented 
Knight-Ridder,  Inc.  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


FRED  JONES,  sports  editor  at  the 
Roane  County  News,  Kingston,Term. 
was  appointed  sports  editor  at  the 
Lenoir,  Tenn.,  Neu's-Herald. 
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Credibility  Problems 
Plague  All  Media 


Americans  rely  on  the  media 
but  don’t  always  trust  what  they 
say,  according  to  a  survey 
“What  the  People  Want  From  the 
Press,”  conducted  by  the  Center  for 
Media  and  Public  Affairs  in  Washington, 
largely  confirms  findings  of  previous 
studies.  Opinions  of  newspapers  are  sim¬ 
ilar  to  those  of  other  media:  The  mean 
grade  given  to  daily  newspapers  was  B-, 
which  reflects  neither  strong  praise  or 
criticism.  Respondents,  on  average,  said 
they  believe  7(yXt  of  what  they  read  in 
the  paper.  The  survey,  compiled  from 
telephone  interviews  with  3,004  adults, 
18  and  over,  in  November  1996,  found 
that  newspapers  trail  UK'al  TV  —  86%  to 
77%  —  as  the  preferred  news  source. 
But  papers  lead  among  educated  people, 
according  to  S.  Robert  Lichter,  president 
ofCMPA. 

“Local  [TV]  news  has  become  more 
important,  but  it’s  heavily  clustered 
among  the  less  educated,”  he  said. 


“Among  the  most  educated,  newspapers 
come  first.”  Among  newspaper  readers, 
34%  read  national  papers,  including  the 
Netv  York  Times,  Wall  Street  Journal  and 
USA  Today. 

Older  Americans  are  more  likely  to 
read  a  paper  than  younger  ones  (85%  to 
67%).  Americans  with  advanced  degrees 
are  more  likely  to  read  a  paper  than  high 
school  dropouts  (87%  to  62%).  And 
Americans  with  incomes  over  $50,(KX) 
are  more  likely  to  read  a  paper  than 
Americans  who  earn  less  (85%  to  75%). 

Older  Americans  are  more  critical  of 
the  news  they  read,  with  those  over  65 
believing  67%  of  what  they  read,  com¬ 
pared  with  74%  for  those  under  30.  Also, 
those  who  are  dissatisfied  with  national 
affairs  believe  less  of  what  they  read  than 
those  who  are  satisfied  (66%  to  74%). 

Respondents  were  also  broken  down 
by  religion  and  race.  Jews  are  the  most 
avid  newspaper  readers,  with  25%  pefer- 
ring  them  to  other  media,  compared 


with  14%  of  Protestants  and  15%  of 
Catholics.  Of  Hispanics,  18%)  favor  news¬ 
papers,  compared  with  16%  of  whites 
and  9%  of  blacks. 

The  study  comes  at  a  time  of  renewed 
criticism  of  the  press,  when  the  death  of 
Princess  Diana  was  blamed  on  overzeal- 
ous  photographers  who  violated  her  pri¬ 
vacy.  Though  the  phone  interviews  were 
conducted  before  Diana’s  death,  many 
respondents  called  for  greater  curbs  on 
the  press,  with  70*%  adv(x:ating  fines  for 
inaccurate  or  biased  reporting  and  50%> 
supporting  new  libel  laws  designed  to 
make  it  easier  to  sue  the  media. 

The  findings  prompted  Edward  Fouhy, 
president  of  the  Pew  Center  for  Public 
Journalism,  to  say  Americans  have  “an 
alarmingly  low  regard  for  the  First 
Amendment.”  Fining  or  suing  the  press 
“flies  directly  in  the  face  of  First  Amend¬ 
ment  freedoms  that  are  so  important  to 
the  pn)per  funtioning  of  a  democracy” 
he  said.  —  Ken  Liebeskind 


Help  Your  Readers  Say  No  to 
Frozen  Pipes. 


WHY?  Because  frozen  pipes 
can  cause  a  flood  inside 
homes,  ruining  furniture, 
appliances,  flooring,  walls  and 
even  keepsakes. 

On  average,  a  quarter  million 
homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form: 


Stale  Finn  Fire  and  Casiudiy  Company  Home  Office:  Bloomington.  IIIiihhs 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

_  Press  release/general  information. 

_  NO  reOZEN  PIPES  brochures.  (You  may  want  to 

offer  these  to  your  readers.  We’ll  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 

readers  to  write  to  us  directly.)  Quantity  needed _ . 

(Also  available  in  Spanish.) 

_  Information  about  potential  interview  subjects. 

_  Camera  ready  one-  or  two-column  ads. 

Name _ 

Title _ 

Newspaper _ 


Address 


City 


State 


ZIP 


Ph. 


Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0(X)1 
E-mail  info@statefarm.com 

Or  fax:  (309)766-2670 

For  additional  information,  call:  (309)  766-8864 


(5) 

No  Frozen  Pipes. 
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TRADE 


BY  DAN  SHAW 


Talk  About 
Trademarks 

Communicating  to  newsrooms  the  proper  use  of  trademarks 


f'j  HE  SCENE  IS  repeated  daily  in  news- 
^  itij  -  rooms  across  the  country:  A  reporter 

j,'  j  starts  to  type  JetSki,  or  RoUerblade,  or 
:/1  Thermos.  She’s  concentrating  on  writ¬ 
er  ing  for  readers,  communicating  an 
image  or  a  thought  in  a  friendly,  conver¬ 
sational  style. 

Then  she  hesitates,  realizing  she’s  used  a  word 
that  is  a  registered  trademark.  She  searches  for  an 
alternative,  but  nothing  seems  to  work. 

Is  it  a  “personal  watercraft’’? 

Or  an  “in-line  wheeled  skate”? 

Or  an  “insulated  beverage  container  ”? 

Will  the  reader  get  the  appropriate  mental  pic¬ 
ture,  or  will  the  words  be  more  confusing  than  help¬ 
ful?  For  the  reporter  crafting  a  story,  the  decision 
appears  to  be  simple:  Use  the  word  or  phrase  that 
best  communicates  to  the  reader.  That’s  our  job. 

If  a  generic  phrase  is  available  and  it  makes  sense, 
use  it.  If  the  best  word  is  a  registered  trademark,  use 
it  and  capitalize  the  first  letter.  But  don’t  sacrifice 
good  writing  on  the  altar  of  trademark  protection. 

_ _ That’s  not  an  answer  that’s 

I  likely  to  be  appreciated  by 

-  j  lawyers  for  corporations  trying 

I  to  protect  the  integrity  of  their 

I  trademarks.  If  Johnson  &  John- 

son  allows  Band-Aid  to  become 
i  a  generic  term  for  adhesive  ban- 

w  dages,  it  could  lose  its  trademark 

^  \  protection. 

I  That’s  why  newspapers 
i  receive  those  occasional  letters 

HpT  ^  .  »  from  corporations  asking  that 

KlpPp  >  i  trademarks  be  used  only  to 

/  describe  the  particular  product, 

/  not  as  a  symonym  for  generic 

£■  products.  It’s  been  an  issue  in 

/  newspaper  newsrooms  for 

BBI—-  / _ J  decades,  and  it  isn’t  going  away. 

liters  were  really  As  brand  recognition  becomes 

rs,  like  they  used  integral  to  success  in  a  world 

would  have  more  economy  exploding  with  mar- 

B  fine  points  of  keting  imagery,  the  stakes  in  the 

ge,  such  as  trademark  wars  grow  exponen- 

issues."  tially. 


"If  copy  editors  were  really 
copy  editors,  like  they  used 
to  be,  they  would  have  more 
time  for  the  fine  points  of 
the  language,  such  as 
trademark  issues." 

—  Joe  Howry, 
managing  editor, 
Ventura  Star, 
Ventura,  Calif. 


SIMPLE,  BUT  COMPLEX 

Beneath  that  simple  answer 
for  reporters  and  editors  — 


communicate  with  the  reader  —  are  some  com¬ 
plex  issues. 

♦  There  is  intrinsic  value  in  protecting  trade¬ 
marks.  Trademarks,  after  all,  are  intended  to  protect 
the  meaning  and  value  of  a  word.  And  precise  word 
usage  is  close  to  the  hearts  of  all  journalists. 

When  trademarks  are  created  to  describe  a  new 
technology,  as  in  Xerox,  the  trademark  can  quickly 
become  a  valuable  part  of  the  language.  The  jour¬ 
nalist’s  interest  in  preserving  the  meaning  —  while 
not  as  intense  as  the  corporation’s  interest  in  pro¬ 
tecting  its  profits  —  is  significant  enough  to  war¬ 
rant  some  caution. 

♦  Indiscriminate  use  of  trademarks  to  describe 
generic  products  can  dilute  the  distinctive  nature 
of  the  word. 

Rick  Sayers,  editor  of  the  Connecticut  Post,  agrees 
that  protecting  the  language  is  part  of  a  newspa¬ 
per’s  role. 

“The  copy  desk  is  our  protector  of  words,  and 
trademarks  fall  into  that  category,”  he  says.  “Our 
copy  desk  follows  the  AP  style  religiously,  and  they 
try  to  do  the  same  with  trademarks.  They  take 
words  seriously.” 

Most  newspaper  copy  desks  keep  a  list  of  trade¬ 
marks  nearby  and  refer  to  it  when  issues  come  up. 
Sayers  says  his  copy  desk,  at  its  monthly  meetings, 
reviews  letters  from  companies  that  have  com¬ 
plained  about  trademark  violations. 

♦  Using  a  trademark  improperly  can  produce 
sloppy  or  inaccurate  reporting. 

It’s  one  thing  to  report  that  a  Thermos  was  used 
to  carry  hot  coffee,  if  indeed  it  was  a  Thermos.  But 
there’s  a  temptation  to  call  any  insulated  beverage 
container  a  Thermos,  even  though  the  manufacturer 
may  be  Coleman  or  Rubbermaid.  That’s  not  good 
writing;  it’s  sloppy  journalism. 

The  language  is  full  of  brand  names  that  have 
dominated  the  marketplace,  making  them  candi¬ 
dates  for  both  trademark  violations  and  journalistic 
misuse. 

Readers  would  clearly  conjure  up  the  appropriate 
picture  in  their  minds  if  you  used  Weed  Eater  to 
describe  a  lawn  trimmer.  But  it  would  be  weak 
reporting  to  use  Weed  Eater  if  in  fact  you  don’t 

Shaw  is  editor  of  the  Advocate,  a  2i,000-circula- 
tion  daily  in  Newark,  Ohio.  He  has  edited  at 
papers  in  Oregon,  Washington,  Illinois,  Indiana 
and  Ohio. 
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A  Note  Of  Information  And  Entreaty 
To  Fashion  Editors,  Advertisers,  Copywriters  And 
Other  Well-intentioned  Mis-users  Of 

Our  CHAN  EL  Name. 
CHANEL 

was  a  designer,  an  extraordinary  woman  who  made 
a  timeless  contribution  to  fashion. 

CHANEL 

is  a  perfume. 

CHANEL 

is  classic  elegance  in  couture,  ready-to-wear, 
accessories,  watches  and  fine  jewelry. 

CHANEL 

is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  ‘a  CHANEL  jacket’  unless  it  is 
ours,  and  somebody  else’s  cardigans  are  not  ‘CHANEL  for  now’. 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  ‘Chanel-issime, 
Chanel-ed,  Chanels  and  Chanel-ized’,  PLEASE  DON’T.  Our  lawyers  positively 
detest  them. 


We  take  our  trademark  seriously. 


Merci, 


CHANEL,  Inc 


TRADE 


know  what  kind  of  trimmer  it 


It  may  have  been  a  Sears 
brand  trimmer,  and  use  of  the 
wrong  name  would  have 
offered  your  readers  inaccu¬ 
rate  information. 

JetSki  refers  to  a  manufac¬ 
turer,  not  a  type  of  watercraft. 

The  trademark  appears  on  a 
variety  of  different  mtxlels  of 
personal  watercraft,  some 
where  the  rider  stands  and 
others  where  the  rider  sits.  Using  the  word  in  a 
generic  sense  not  only  can  destroy  the  manufac¬ 
turer's  advantage,  it  also  can  do  harm  to  communica¬ 
tion  with  the  reader. 

♦  There  is  value  in  protecting  trademarks  for  busi¬ 
ness  reasons. 

Our  industry,  after  all,  receives  most  of  its  rev¬ 
enues  from  the  veiy'  businesses  that  are  interested  in 
trademark  protection. 

Newspapers  have  a  proprietary  interest  in  the 
health  of  the  retail  community.  A  reasonable  and  sys¬ 
tematic  process  for  the  protection  of  trademarks  is 
a  necessary'  part  of  maintaining  order  in  the  busi¬ 
ness  world. 

Companies  spend  millions  of  dollars  to  protect 
and  enhance  the  value  of  their  trademarks. 

In  some  cases,  much  of  the  value  of  an  entire 
company  can  be  tied  up  in  the  brand  recognition  of 
its  trademaiic. 

If  the  mass  media  don’t  participate  in  trademark 
protection,  they  can  derail  the  entire  process. 

Don  Koprowski,  vice  president  and  general  coun¬ 
sel  for  Kawasaki,  which  manufactures  JctSki  prod¬ 
ucts,  argues  that  it’s  not  only  illegal  to  use  a  regis¬ 
tered  trademark  as  a  generic  description,  it  can  be 
disastrous. 

“I  know  that  sometimes  editors  or  publishers  are 
offended  when  we  write  in  and  correct  them,”  he  says. 

“But  if  you  allow  generic  usage  to  continue,  there 
is  a  danger  that  you  lose  your  right  to  the  trade¬ 
mark” 

He  cites  cellophane  and  escalator  as  examples  of 
valuable  trademarks  that  became  generic  terms  and 
lost  their  trademaric  protection. 

♦  One  of  the  stickiest  prob-  _ 

lems  facing  newspapers  is 
spelling  words  that  are  regis¬ 
tered  trademarks. 

Many  companies  try  to 
make  their  trademarks  more 
distinctive  by  spelling  it  with 
all  caps,  or  with  a  capital  let¬ 
ter  in  the  middle,  or  two 
words  run  together. 

Most  journalists,  on  the 
other  hand,  insist  on  follow¬ 
ing  their  own  newspaper’s 
style.  And  that  doesn’t  allow 
all  caps  in  most  newsrooms. 

Koprowski  says  Kawasaki 


If  the  best  word  is  a 
registered  trademark, 
use  it  and  capitalize  the 
first  letter  But  don ’t 
sacrifice  good  writing  on 
the  altar  of  trademark 
protection. 


would  prefer  that  JetSki  be 
spelled  with  all  capitals.  But 
he  isn’t  upset  as  long  as  the  J 
and  S  are  capitalized  and  it’s 
used  as  one  word.  He  aLso 
notes  that  the  trademark 
should  be  followed  by  the 
kind  of  pnxluct,  as  in  JetSki 
watercraft. 

♦  One  emerging  problem  is 
that  many  new'spaper  copy- 
desks  don’t  have  as  much 
time  as  they  once  did  to  catch 
and  correct  trademark  problems. 

“Copy  editors  now  are  page  builders  and  design¬ 
ers,  caught  up  in  a  whirl  of  technology,”  says  Joe 
Howry,  managing  editor  of  the  Ventura  Star  in 
Southern  California. 

“If  copy  editors  were  really  copy  editors,  like  they 
used  to  be,  they  would  have  more  time  for  the  fine 
points  of  the  language,  such  as  trademaik  issues.” 

For  newspaper  reporters  and  editors,  the  issue 
eventually  comes  back  to  good  reporting  and  writ¬ 
ing.  As  Sayers  points  out,  9S>%  of  the  time  you  can 
use  a  trademark  appropriately  or  find  an  alternative. 

“Most  of  them,  you  can  work  around.  But  the  one 
that  gives  us  the  most  trouble  is  JetSki.  There  just 
isn’t  a  good  alternative.  You  can’t  call  them  personal 
watercraft  and  expect  readers  to  know  what  you’re 
talking  about,”  he  said. 

Howry'  offers  his  own  bottom  line;  “We  are  often 
caught  in  a  dilemma  between  being  precise  and 
proper  with  the  trademark,  and  communicating 
clearly  with  readers.  When  we  come  into  a  conflict 
like  that,  I  tend  to  fall  on  the  side  of  communicating 
with  the  reader,"  Howry'  said,  adding,  “And  I  sleep 
reasonably  sound  at  night  knowing  that  the 
offended  party  is  getting  some  free  publicity  in  the 
process.” 

Koprowski,  as  you  would  expect,  has  a  different 
view.  “Publishers  and  editors  tend  to  exacerbate  the 
problem  by  using  JetSki  when  they  shouldn’t. 
If  they  would  use  personal  watercraft  more  often, 
it  would  help  make  it  more  recognizable  as  a 
generic  term.” 

And,  he  points  out,  the  “free  publicity”  isn’t 
always  positive.  When  two  personal  watercraft 

_  collide  because  they  were 

speeding  on  a  lake,  he  doesn’t 
want  them  described  in 
the  local  newspaper  as 
JetSkis,  especially  when 
they  may  have  been  Waverun- 


As  brand  ivcognition 
beco  tn  es  dn  tegral  to 
sticcess  in  a  world 
economy  exploding 
with  marketing 
imagery,  the  stakes 
in  the  trademark  tears 
grow  exponentially 


The  debate  goes  on.  Most 
newspapers,  most  of  the  time, 
are  conscious  of  trademarks 
and  try  to  use  them  property. 
But  when  it  comes  to  choos¬ 
ing  between  Frisbee  and 
ftying  disc  in  a  story'  about 
kids’  games,  most  editors  will 
ch(K)se  Frisbee. 
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Trademark 


The  Web  hosts  growing  trademark  conflicts, 
but  the  law  is  catching  up 


Y  PARENTS  JUST  purchased  a  cotn- 
I  puter  and  signed  up  with  an  Inter- 


1  II  1^  net  service  provider.  This  was  the 

I  ^  of  niy  femily 

I  W  Internet,  a  goal  I  have  had 

3JU1  'i'  ciM*,  for  some  time  because  of  the  geo¬ 
graphical  distance  separating  us. 

As  I  struggled  recently  to  explain  the  intricacies 
of  “double  clicking”  to  my  father  over  the  telephone 
(“No,  Dad.  Click  click.  Not  click  .  .  .  click.”),  I  paused 
to  consider  how  hard  it  can  be  to  apply  traditional 
trademark  law  to  the  proliferation  of  activities 
involved  on  the  Internet  and  soon  realized  that,  as 
my  father  gradually  learns  the  art  of  clicking  a 
mouse,  trademarks  —  law  and  policy  —  are  gradu¬ 
ally  evolving  to  meet  the  challenges  of  the  Internet. 

To  newspaper  and  magazine  publishers  who 
increasingly  are  active  members  of  the  cyber  com¬ 
munity,  this  is  good  news  for  two  reasons.  First, 
newspapers  will  have  more  weapons  to  use  in  pro¬ 
tecting  their  own  trademarks  against  dilution  and 
infringement.  Second,  new  laws  and  policies  iden¬ 
tify  more  clearly  which  activities  are  likely  to  subject 
the  newspaper  or  its  employees  to  liability. 

A  trademark  is  any  word,  name,  symbol  or  device 
used  to  differentiate  one  set  of  goods  from  others. 
Although  trademarks,  and  laws  protecting  them, 
had  been  in  existence  long  before,  the  first  federal 
trademark  law,  the  Lanham  Act,  was  enacted  in 
1946.  Its  broad  language  protects  a  great  variety  of 
trademarks,  from  words  identifying  a  product,  such 
as  Roilerblade,  to  the  roar  of  the  MGM  lion. 

Trademark  law  encourages  and  rewards  creativ¬ 
ity.  Not  just  any  word  or  symbol  qualifies  for  trade¬ 
mark  protection.  The  law  protects  as  trademarks 
only  those  words,  symbols  or  devices  that  are  dis¬ 
tinctive.  The  more  distinctive  the  mark,  the  more 
likely  it  will  be  protected.  A  product  name  like 
Xerox  is  an  example  of  a  truly  distinctive  trademark 
that  is  entitled  to  more  protection  than  a  generic 
term  such  as  “chips”  for  a  brand  name  of  potato 
chips. 

Because  there  is  no  protection  for  descriptive 
words  or  symbols,  generic  terms  and  descriptive 

Hoback  is  an  attorney  with  Leagre  Chandler  & 
Millard,  an  Indianapolis  law  firm  whose 
practice  includes  intellectual  property. 


terms  are  only  protectable  when  they  have  become 
so  closely  associated  with  a  product  that  it  has 
acquired  distinctiveness. 

For  example,  if  the  public  hears  the  word  “chips” 
and  identifies  it  with  a  particular  brand  of  potato 
chips  —  and  no  other  —  “chips”  could  be  worthy 
of  trademark  protection. 

Conversely,  an  existing  trademark  can  enter  the 
public  domain  and  lose  its  protection  if  it  becomes 
widely  used  as  a  generic  term  for  a  certain  type  of 
product. 

For  example,  “aspirin”  was  once  a  trademark  that 
through  generic  use  has  entered  the  public 
domain.  Trademark  owners  often  fight  uphill  bat¬ 
tles,  through  advertising  and  litigation,  as  they  strive 
to  protect  their  valuable  marks  from  becoming 
generic  terms,  while  ensuring  they  remain  house¬ 
hold  names. 

A  trademark  comes  into  being  through  use. 
Although  a  person  planning  a  new  trademark  can 
file  an  application  with  the  U.S.  Patent  and  Trade- 
made  Office,  it  is  the  use  of  that  trademark  to  iden¬ 
tify  a  product  that  makes  it  worthy  of  protection. 
Consequently,  a  trademark  owner  can  be  deemed 
to  have  abandoned  a  trademarie  for  failing  to  use  it. 
The  mark  would  then  be  available  for  anyone  else 
to  use. 

Trademark  laws  have  two  purposes:  first,  to  pro¬ 
tect  the  public  by  ensuring  that  consumers  receive 
the  products  they  expect  when  they  purchase 
items  bearing  particular  marks,  and  second,  to  pro¬ 
tect  the  investment  trademark  owners  make  in 
developing  goodwill  around  their  marks  by  pre¬ 
venting  their  misappropriation. 

Misappropriation  is  a  key  word.  As  forward 
thinking  as  the  drafters  of  the  Lanham  Act  might 
have  been,  they  surely  could  not  have  imagined  the 
explosion  of  the  Internet,  and  the  trademark  issues 
involved,  often  some  form  of  misappropriation. 
Companies  have  discovered  that  they  need  to  pro¬ 
tect  their  trademarks  from  entrepreneurial  Internet 
users  who  continue  to  find  new  ways  to  “free  ride” 
on  the  goodwill  of  others. 

Cybersquatting  is  the  term  for  registering  an 
Internet  domain  name,  usually  a  famous  trade  name 
or  trademark,  with  the  purpose  of  holding  it  hostage 
for  an  exorbitant  price  when  the  famous  name 
decides  to  go  online. 
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A  domain  name  is  the  Internet  address  of  a  Web  InterNIC  is  the  agency  created  by  the  National 
site.  Registering  a  domain  name  confers  no  trade-  Science  Foundation  to  assign  domain  names.  It  reg- 

marii-like  rights.  isters  them  on  a  first<ome-first-serve  basis  and  has 

Unlike  a  simple  addre.ss  or  phone  number,  how-  taken  a  hands-off  position  on  the  subject  of  trade- 
ever,  domain  names  are  important  to  a  company,  marks  —  a  policy'  that  has  left  the  door  open  for 

because  no  comprehensive  directory  of  Internet  enterprising  cybersquatters  to  register  names  of 

domain  names  exists.  To  visit  Coca  Cola’s  site,  a  well-known  companies  as  domain  names, 
good  guess  would  be  cocacola.com,  but  you  might  One  of  the  most  famous  cybersquatters  was 
be  wrong.  Newsday  columnist  Joshua  Quittner,  who  in  an 

A  variety  of  search  engines  can  help  users  find  apparent  attempt  to  make  the  public  aware  of  this 

Web  sites,  but  generally,  these  engines  also  find  large  issue,  publicly  announced  his  “hijacking”  of  mcdon- 
amounts  of  irrelevant  material.  A  lot  of  time  can  be  alds.com.  McDonald’s,  known  for  its  aggressive  pix> 
saved  if  users  know  domain  names.  Accordingly,  the  tection  of  trademarks,  eventually  paid  Quittner’s  ran- 
more  memorable  and  intuitive  a  name,  the  more  som:  a  computer  system  for  an  elementary'  school, 

likely  the  site  can  be  found.  Thus,  there  is  consider-  Similar  stories  circulated  the  Internet  with  the 

able  value  to  Coca  Cola  to  own  the  domain  name  speed  of  urban  legends. 

www.cocacola.com.  At  the  time  that  McDonald’s  and  Quittner  were 

Naturally,  companies  want  their  trademarks  as  squaring  off,  iMcDonald’s  might  have  had  difficulty 
domain  names.  In  the  traditional,  physical  world,  prevailing  in  a  trademark  infringement  suit.  To  prove 
identical  names  can  exist  as  trademarks  so  long  as  infringement,  the  owner  must  show  a  likelihood  of 
the  public  is  not  likely  to  confuse  the  two.  Accord-  confusion  between  the  two  entities  using  the 
ingly.  Prince  can  be  a  registered  trademark  of  both  names.  In  this  case,  no  one  would  be  likely  to  think 
the  maker  of  spaghetti  and  the  maker  of  sports  that  Quittner  was  McDonald’s, 
equipment  because  the  public  is  not  likely  to  con-  In  January'  1996  Congress  enacted  the  Federal 
fuse  the  two.  Likewise,“Bob’s  Bike  Barn”  could  exist  Trademark  Dilution  Act  of  1995.  The  amendment  to 
as  a  trademark  for  two  separate  companies  if  they  the  50-year-old  Lanham  Act  creates  a  federal  cause 
are  not  both  doing  business  in  the  same  state.  This  of  action  for  owners  of  “famous  marks”  to  use 
sharing  of  trademarks  is  not  possible  with  domain  against  persons  who  dilute  the  value  of  those  marks 
names,  however.  There  can  be  only  one  through  unauthorized  use.  Proving  the  likelihood  of 
www.prince.com.  confusion  is  no  longer  necessary. 

InterNIC  also  has  altered  its 
policies.  It  now  requires  regis¬ 
trants  to  assert  their  rights  to 
use  domain  names  but  still 
registers  names  on  a  first- 
come-first-served  basis  and 
refuses  to  determine  trade¬ 
mark  ownership.  It  also 
requires  registrants  to  agree 
to  arbitration  in  the  event  of  a 
dispute.  If  InterNIC  receives  a 
claim  of  ownership  of  a  U.S. 
or  foreign  trademark  in  a 
name,  the  agency  will  freeze 
the  application  until  the  dis¬ 
pute  is  resolved. 

Domain  name  conflicts 
among  legitimately  registered 
owners  of  the  same  trade¬ 
mark  will  likely  diminish 
somewhat  when  more  top- 
level  domain  names  are  added 
to  the  spectmm.  Currently, 
there  are  five:  “.com,”  “.org,” 

“.net,”  “.gov”  and  “.edu.”  The 
International  Ad  Hoc  Com¬ 
mittee,  a  group  of  organiza¬ 
tions  involved  in  registering 
domain  names,  has  proposed 
adding  seven  additional  top- 
level  classifications,  including 
“.store,”  “.firm”  and  “.web.” 
C^ybersquatting  likely  will 

^0  Editor  &  PiiBusHER  http://www.mediainfo.com  DEt;EMBER  13, 1997 


Whether  you’re  running, 
skiing,  hii^g  or  writing, 
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correctly,  we’ll  all  feel 
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gloves,  GORE-TEX*  outerwear. 
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remain  an  issue,  however.  A  company  that  thought 
it  had  successfulh'  protected  its  trademarks  by 
obtaining  its  name  suffixed  with  “.com,”  may  find  it 
has  to  rush  out  again  to  prevent  c^bersquatters 
fn)m  registering  the  name  plus  “.store”  or  “  firm.” 

“Framing”  is  another  activity  that  has  caught  the 
attention  of  lawyers  and  publishers  alike.  Framing  is 
the  linking  to  another  Web  site  and  retrieving  part 
of  another  site  for  display  in  a  separate  window  or 
frame  of  the  first. 

In  a  case  involving  the  Washington  Post  and  Total 
News  Inc.,  the  newspaper  joined  other  publishers, 
including  Time  Inc.,  Dow  Jones  &  Co.  and  Reuters, 
to  sue  Total  News,  a  Web  site  operator  that  provided 
links  to  those  companies’  Internet  sites.  The  suit 
alleged  that  Total  News  displayed  the  plaintiffs’  sites 
stripped  of  advertLsements  and  in  a  "frame”  display¬ 
ing  the  Total  News  logo  and  its  advertising.  The 
plaintiffs  claimed  trademark  and  copyright  infringe¬ 
ment. 

The  parties  recently  settled  the  case.  The  agree¬ 
ment  allows  Total  News  to  link  to  the  publishers’ 
sites  but  only  to  use  text,  not  logos,  to  represent  the 
links,  and  it  must  link  to  the  entire  site  without  strip¬ 
ping  out  ads. 

The  Federal  Trademark  Dilution  Act  also  provides 
a  cause  of  action  to  owners  troubled  by  the  use  of 
their  trademarks  in  connection  with  links  to  their 


Weh  sites.  “Linking”  is  connecting  sites  by  embed¬ 
ding  hypertext  code  in  a  site  that  Internet  users 
click  on  to  go  immediately  to  the  other  site.  Links 
are  the  waves  by  which  one  “surfs”  the  Internet. 

Links  are  usually  represented  by  highlighted  text 
or  images  representing  the  destination  site.  Site  cre¬ 
ators  often  include  such  text  and  images  without 
regard  to  whether  they  are  trademarks.  Such  unau¬ 
thorized  use  might  subject  a  Web  publisher  to  lia¬ 
bility  for  trademark  infringement  or  dilution. 
Microsoft  has  found  itself  in  this  position. 

On  April  28,  1997,Ticketma.ster  filed  suit  against 
Microsoft  for  federal  trademark  dilution,  trademark 
infringement  and  unfair  competition.  After  negotia¬ 
tions  between  tlie  two  giants  bnrke  down,  Mienrsoft 
pnx:eeded  to  provide  a  link  toTicketmaster  fmm  its 
Seattle  Sidewalk  Web  site. 

Mienrsoft’s  link  ttxrk  Internet  users  directly  to  the 
Ticketma.ster  site  but  bypassed  Ticketmaster’s  home 
page,  where  advertisers  had  purchased  space.  Tick- 
etmaster  filed  suit  alleging  trademark  infringement 
and  trademark  dilution.  Ticketmaster  claimed  in  its 
complaint  that  “Microsoft  is  leathering  its  own  nest 
at  Ticketmaster’s  exjxrnse.” 

Many  Internet  users  feel  that  the  suit  attacks  the 
very  heart  of  the  Internet  —  the  ability  to  link  to 
other  sites  —  and  should  Ticketmaster  prevail,  the 
(See  Battlefield  on  page  35 J 
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Federal  Express  your  package. 
Neither  FedEx*  nor  Federal  Express* 
are  nouns,  verbs,  adverbs  or  even 
participles.  They  are  adjectives 
and  identify  our  unique  brand  of 
shipping  services.  So  if 
you  want  to  send  a  pack- 
age  overnight,  ask  for 

FedEx*  delivery  services.  Federal  Express 


why  we  say  “Why  Fool  Around  With 
Anyone  Else?”*  After  all,  FedEx  is 
“Absolutely,  Positively  the  Best  in 
the  Business.”*  Help  us  protect  our 
marks.  Ask  us  before  you  use  them, 
__  use  them  correctly,  and 
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A  REVIEW  OF  more  than  200  trademark 
and  copyright  infringement  cases  dur¬ 
ing  the  past  year  uncovers  no  mile¬ 
stones  of  the  magnitude  of  contro¬ 
versy  generated  in  recent  years  by  2 
Live  Crew  or  Larry  Flynt. 

The  U.S.  Supreme  Court  took  no  action  at  all  until 
it  granted  writ  in  September  to  resolve  the  question 
of  whether  jury  trials  are  available  to  determine 
damage  amounts  in  copyright  infringement  suits. 

The  bulk  of  the  legal  wrangling  occurred  at  the 
federal  appeals  court  level,  and  one  can  only  hope 
that  some  of  the  cases  make  it  to  the  Supreme 
Court,  simply  for  the  anticipated  pleasure  of  watch¬ 
ing  the  High  Court  deal  with  some  rather  exotic 
issues. 

There  was,  for  example,  a  case  of  first  impression 
addressed  by  the  9th  Circuit  in  California,  wherein 
a  religious  group  that  believes  its  basic  text  was 
written  by  celestial  beings  asked  the  court  to  enjoin 
one  member  from  passing  out  copies  of  the  text  on 
floppy  disks. 

The  court  noted  the  threshold  issue  was 
“whether  the  work  of  celestial  beings,  not  human 
beings,  may  be  copyrighted.”That  primary  issue  had 

Schmitt,  assistant  professor  of  mass 
communications  at  Fort  Valley  State  University, 
Fort  Valley,  Ga.,  holds  degrees  in  political 
science,  journalism  and  law  from  Indiana 
University. 
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to  be  resolved,  the  court  said,  before  the  infringe¬ 
ment  issue  could  be  discussed.  After  all,“[I]n  order 
for  a  worldly  being  to  infringe  . . .  [there]  must  be 
some  creation  by  worldly  beings,”  the  court  wrote. 

The  compilation  and  translation  by  human  com¬ 
mittees  within  the  group  was  sufficient  to  lend  pro¬ 
tection,  the  court  said. 

Actors  George  Wendt  and  John  Ratzenberger 
(“Norm”  and  “Cliff”  of  the  TV  series  Cheers')  joined 
a  list  of  Hollywood  personalities  —  including  Bela 
Lugosi, Vanna  White,  Frank  Sinatra  and  Bette  Midler, 
among  others  —  who  have 
sought  to  protect  their  pro- 
)reciated  fessional  images  from  what 

they  saw  as  commercial 
products  and  ser-  exploitation, 

ite,  absolutely  In  this  9th  Circuit  case, 

“Norm”  and  “Cliff”  thought 
IS  industry.  We  two  lifelike  robots  that  hap- 

irotectthem.  pened  to  resemble  them  sit- 

G  WHAT  WE  ting  at  “Cheers”-like  bars  in  a 

We  urge  you  to  chain  of  airport  watering 

holes  violated  their  copyright 
I®.  and  publicity  right  protec- 

j.|g  tions.  A  federal  district  court 

dismissed  the  case,  but  the 
appeals  court  reversed,  saying 
it  should  be  allowed  to  go  to 
trial. 


i 


In  less  dramatic  matters,  the  circuit 
courts  were  required  to  address,  as 
one  might  expect,  a  number  of 
cases  involving  the  effect  of 
existing  law  in  a  world  rampant 
with  the  development  of  technol¬ 
ogy.  In  addition  to  the  celestially 
inspired  floppy  disks,  courts 
across  the  country  stepped  in  to 
determine  whether  one  party’s 
software  was  sufficiently  similar 
to  another’s  so  as  to  constitute 
infringement. 

Some  of  the  software  was  as 
simple  as  a  set  of  command  codes  that 
allow  telephone  systems  to  select  long-distance  car¬ 
riers.  The  codes  were  found  not  to  be  protected. 

The  2nd  Circuit  in  New  York  also  laced  the  ques¬ 
tion  of  whether  a  system  of  artwork  software  could 
be  adapted  and  reused  by  a  non-owner  to  create  a 
far  more  specialized  drawing  system.  The  court  reaf¬ 
firmed  earlier  decisions  that  such  use  could  consti¬ 
tute  infringement,  as  well  as  a  violation  of  state 
trade  secret  statutes. 

Where  one  firm  constructed  a  software  package 
for  another  and  continued  to  use  it  for  its  own  pur¬ 
poses,  the  existing  "work  for  hire”  rules  were 
applied,  and  further  use  was  enjoined  by  the  court. 

Another  firm  manufactured  magnetic  resonance 
imaging  machinery  and  developed  software  for  the 
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maintenance  and  repair  of  its  prod¬ 
uct.  The  court  ruled  that  a  compet¬ 
ing  maintenance  firm  faced 
potential  liability  for  copying 
the  plaintiff’s  software  to  use  in 
repairing  machines  manuftictured 
by  the  plaintiff,  even  through  errors 
in  filing  the  copyright  application. 

A  karaoke  distributor  tried  to  get 
around  the  refusal  of  the  holder  of  cer¬ 
tain  Rolling  Stones  hit  songs  (“Satisfac¬ 
tion,”  “Jumping  Jack  Flash”  and  “Brown 
Sugar")  to  license  the  songs  for  “sing-along”  use 
by  obtaining  “compulsory”  phonograph  licenses, 
which  allow  for  the  making  of  newer  versions  of 
old  songs. 

The  2nd  Circuit  in  New  York  saw  that  attempt  as 
infringement  because  the  lyrics  were  shown  on¬ 
screen  while  the  music  played.  The  final  product 
was  a  “visual  digital  recording,”  not  covered  by 
phonograph  licensing. 

One  court  struck  a  blow  for  the  status  quo  by 
refusing  to  allow  a  party  to  a  lawsuit  to  file  its  court 
pleadings  on  CD-ROM  disks  and  to  serve  copies  of 
the  disks  on  the  opposing  parties’  lawyers.  Such 
action,  the  court  noted,  would  require  all  law 
offices  to  maintain  the  same  software  in  order  to 
read  the  disks. 

A  defendant  who  was  found  to  have  infringed  on 
the  plaintiff’s  software  could  not  escape  the  force 
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of  a  permanent  injunction  simply  by  arguing  that 
money  damages  would  make  the  plaintiff  whole. 
An  order  was  issued  to  cease  further  use. 

In  a  case  where  a  publisher  marketed  two  nation¬ 
wide  guides  to  cable  television,  a  software  manu¬ 
facturer  that  packaged  and  sold  similar  information 
was  seen  as  not  infringing  because  the  method  of 
accumulating  the  information  was  not  so  unique  as 
to  be  protected. 

However,  in  separate  cases,  the  compilations  of 
the  American  Dental  Association’s  Code  on  Prcx:e- 
dures  and  Nomenclature  and  the  American  Medical 
Association’s  medical  procedure  code  were  found  to 
be  protected  because  of  the  significant  amounts  of 
professional  insight  that  went  into  their  compilation. 

When  the  National  Basketball  Association  tried  to 
restrain  Motorola  fntm  marketing  hand-held  pagers 
that  provided  information  on  games  in  progress,  it 
lost  on  the  grounds  that  professional  basketball 
games  are  not  “original  works  of  authorship.” 

Some  cases  dealt  with  fair  use  of  older  technol¬ 
ogy  —  videotape  —  including  whether  one  TV  sta¬ 
tion  could  use  “the  heart”  of  another’s  tape  after 
requesting  a  license  to  do  so  and  being  denied, 
even  when  the  tape  at  issue,  the  Reginald  Denny 
beating  during  the  Lt)s  Angeles  riots,  was  tremen¬ 
dously  newsworthy.  The  9th  Circuit  said  newswor¬ 
thiness  alone  may  not  protect  the  unlicensed  use  of 
the  tape. 

Food  Lion’s  claim  to  ownership  of  the  famed 


ABC  undercover  videotape  was  denied  by  the  4th 
Circuit  without  a  written  opinion. 

Microfiche  reproduction  was  also  found  to  be  a 
violation.  The  Church  of  Jesus  Christ  of  Latter-day 
Saints  reproduced  a  fiche  dealing  with  genealogy', 
distributed  copies  to  various  libraries,  then  agreed 
to  recall  the  copies  and  destroy  them.  But  one  copy 
remained  in  the  catalog  and  on  file  in  the  main  Mor¬ 
mon  library'.  It  was  found  to  constitute  infringe¬ 
ment. 

Where  a  writer  sold  first  publication  rights  for  an 
article  to  a  national  magazine,  use  of  the  story  in  a 
later  “best  of”  edition  without  further  compensa¬ 
tion  to  or  permission  from  the  writer  was  seen  as 
infringement. 

Finally,  in  two  parody  cases,  one  court  upheld  the 
apparent  lampooning  of  public  figures  while 
another  did  not.  Parody  baseball  cards  ridiculing 
professional  baseball  players  were  found  to  “pro¬ 
vide  social  commentary' ”  and  were  protected  by  the 
First  Amendment. 

But,  in  The  Case  That  Will  Never  Die,  a  comedic 
look  at  the  OJ.  Simpson  murder  trial  titled  The  Cat 
NOT  in  the  Hat!  A  Parody  by’  Dr.  Juice,  was  found  to 
be  too  similar  to  The  Cat  in  the  Hat  and  other  works 
by  Dr.  Seuss  to  be  protected  under  existing  parody 
law.  Besides,  the  court  said,  it  was  not  a  parody'  of  the 
original  work.  It  merely'  copied  the  well-known  style 
of  Dr.  Seuss  for  use  in  a  commercial  work. 

With  such  a  court  ruling  now  on  the  books,  it 
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may  be  safe  to  predict  that  the  public  will  be  pro-  the  sound  of  that.  It  has  filed  suit  against  several 

tected,  at  least  for  the  coming  year,  from  the  pro-  Internet  businesses  for  using  the  law  firm’s  name  in 

jected  sequel.  Green  Gloivs  and  Ham.  meta-tags.  The  suit  accuses  them  of  riding  for  free 

on  the  law  firm’s  goodwill  and  is  based  on  unfair 
competition  and  trademark  dilution  and  infringe¬ 
ment. 

Similarly,  Playboy  Enterprises  has  recently  filed 
Continued  from  page  31  suit  against  a  Web  site  for  using  Playboy  and  Play- 

usefulness  of  the  Internet  will  be  harmed  by  the  mate  trademarks  without  authorization,  not  only  as 

imposition  of  strict  restrictions  on  linking.  meta-tags,  but  also  in  its  domain  names.  The  U.S. 

Linking  to  other  sites  need  not  involve  the  com-  District  Court  in  San  Francisco  granted  a  prelimi- 

mercial  use  of  their  trademarks,  however.  Addition-  nar\’  injunction  barring  the  site  fntm  using  the 

ally,  most  Web  site  owners  encourage  links,  which  trademarks  pending  the  outcome  of  the  suit, 
bring  traffic.  Site  creators  should  simply  take  care  to  The  moral  of  the  story’  for  newspapers  and  mag- 
either  ask  the  destination  site  for  permission  or  link  azine  publishers  is  to  resist  the  temptation  to 

only  to  another  site’s  home  page  so  as  not  to  bypass  embed  meta-tags  that  make  use  of  others’  trade- 

its  advertising.  marks. 

The  most  recent  wave  of  trademark  litigation  has  As  skilled  an  Internet  user  as  my  father  becomes, 
involved  the  use  of  “meta-tags,”  invisible  pieces  of  1  doubt  he  will  ever  quite  catch  up  with  the  tech- 
code  that  creators  embed  in  their  sites.  When  users  nology.  I  can  say  the  same  thing  about  trademark 
search  using  certain  key  words,  search  engines  read  law. 

the  meta-tags  to  identify’  matching  sites.  For  exam-  Making  law  is  usually  a  reactive,  rather  than  a 

pie,  a  newspaper  seeking  to  attract  younger  readers  proactive,  process.  As  disputes  arise,  the  law 

might  embed  a  meta-tag  for  “generation  X”  in  order  evolves.  Eventually,  newspapers,  magazines,  and 
to  attract  searchers  who  use  that  term.  Imagine  how  other  Internet  businesses  will  learn  what  to  do  and 
tempting  it  would  be  for  a  small  magazine  publisher  what  not  to  do.  Until  then,  they  should  take  care  to 
to  insert  into  its  meta-tags  names  of  better-known  monitor  developments.  The  proliferation  of  trade- 

magazines,  so  that  every  search  for  those  magazines  mark  use  in  the  media  places  publishers  at  a  high 

would  also  find  the  small  magazine’s  site.  risk  of  being  involved  in  a  dispute.  And  no  one 

The  law  firm  of  Oppendahl  &  Larson  did  not  like  wants  to  be  a  party’  in  a  test  case. 


Dear  So  and  So, 

This  is  hov'  it  feels  vhen 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  not  a  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines 
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Court  closed  to 
shield  informant 

A  FEDERAL  JUDGE  closed  his  court¬ 
room  to  protect  a  confidential 
informant  in  a  drug  trial,  a  move  the 
San  Diego  Union-Tribune  fears  will  set 
a  precedent  for  witnesses  whose  identi¬ 
ty  the  prosecution  wants  to  hide. 

The  ruling  by  San  Diego  judge  Barr>' 
Moskowitz  was  opposed  by  the  newspa¬ 
per,  which  said  it  will  appeal  any  similar 
rulings  in  future  cases. 

“It’s  a  dangerous  precedent  because 
any  number  of  criminal  trials  may 
involve  confidential  informants,”  Union- 
Tribune  staff  attorney  Harold  W.  Fuson 
Jr.  said.  “If  it  persists,  we  will  seek  appel¬ 
late  relief.' 

The  trial  involves  Ruben  Leos 
Hermosillo,  a  Tijuana  businessman 
charged  with  laundering  more  than 
$800,000  through  his  money  exchange 
firm  on  the  U.S.  side  of  the  Mexican 
border.  The  judge  ruled  that  ex-con 
Anthony  Gonzalez,  to  whom  the  feds 
had  paid  $300,000  for  five  years  of 
undercover  woric,  could  testify'  in  secre¬ 
cy.  The  press  and  public  were  moved  to 
a  room  down  the  hall  from  the  trial, 
where  they  could  listen  to  Gonzalez’s 
piped-in  voice.  U-T  staff  writer  Valerie 
Alvord  reported  that  the  transmission 
was  sometimes  inaudible. 

Moskowitz  explained  that  he  believed 
protecting  government  informants  “is 
bigger  than  this  case,”  adding,  “If  it 
becomes  known  the  informant  is  going 
to  testify' . . .  we’ll  have  a  gallery  of  drug 
dealers  wanting  to  know  if  this  is  the 
informant  in  their  case.” 

In  a  motion,  Union-Tribune  attorney 
Guylyn  Cummins  argued  that  a  broad 
order  hiding  the  identity'  of  informants 
“would  slam  the  courtroom  doors  shut 
on  countless  cases”  and  would  impede 
public  scrutiny  of  the  government’s  use 
of  informants.  She  asked  for  a  full  tran¬ 
script  of  the  testimony. 

Los  Angeles  First  Amendment  lawyer 
Douglas  Mirell  said  the  decision  “ele¬ 
vates  the  rights  of  a  confidential  infor¬ 
mant,  which  are  arguable  at  best  and 
not  constitutional,  over  the  rights  of 
defendants  and  .  .  .  the  public.” 

Alvord  wrote  that  the  plug  on  the 
courtroom  sound  system  was  yanked 
out  several  times  to  avoid  mention  of 
the  informant’s  name.  She  noted,  how¬ 
ever,  that  his  name  was  revealed  any¬ 


way  by  several  people  who,  in  calls  to 
the  newspaper,  described  him  as  a 
well-known  con  man  who  had  been 
involved  in  questionable  money  deal¬ 
ings. 

Libel  award 
in  Milwaukee 

A  JURY  AWARDED  $450,000  to  a 
woman  whose  libel  suit  argued 
that  her  reputation  was  damaged  by  a 
story  in  the  Milwaukee  Sentinel. 

Marjorie  Maguire,  55,  objected  to  a 
paragraph  in  a  1992  story  about  her  for¬ 
mer  husband,  Marquette  University  the¬ 
ologian  Daniel  Maguire,  who  obtained  a 
court  order  to  prevent  her  from  disrupt¬ 
ing  his  speaking  appearances.  The  para¬ 
graph  quoted  him  as  saying  Marquette 
posted  a  guard  at  his  classroom  after 
she  assaulted  him  at  the  university. 

Marjorie  Maguire,  denying  she  assault¬ 
ed  her  former  husband  on  campus,  con¬ 
tended  in  court  that  “assault”  has  a  pop¬ 
ular  meaning  of  violent  action.  The  law¬ 
suit,  naming  Journal  Sentinel  Inc.  and 
reporter  Mary  Beth  Murphy,  claimed 
that  Marjorie  Maguire  was  defamed  and 
sought  $5  million  to  $7  million. 

The  newspaper  argued  that  “assault” 
has  many  meanings  and  does  not  always 
mean  a  violent,  physical  confrontation. 

James  Huston,  attorney  for  the  news¬ 
paper  and  the  reporter,  said  he  would 
ask  Judge  Jacqueline  Schellinger  to  set 
aside  the  verdict. 

“We  are  planning  to  appeal  this  deci¬ 
sion,”  said  Keith  Spore,  president  of 
Journal  Sentinel  and  publisher  of  the 
Milwaukee  Journal  Sentinel,  said.  “I 
believe  it  was  a  miscarriage  of  justice. 
We  have  strong  grounds  for  appeal.” 

The  jury,  which  deliberated  for  three 
days,  in  October  awarded  the  plaintiff 
$45,000  for  lost  earnings,  $5,000  for 
future  loss  of  earnings  and  $4(K),000  for 
humiliation,  mental  anguish  and  damage 
to  her  reputation  in  the  community. 

The  newspaper  denied  it  was  negli¬ 
gent  and  said  events  unrelated  to  the 
story  adversely  affected  Marjorie 
Maguire’s  reputation  in  the  community. 

“As  I  said  during  the  trial,  this  is  a 
newspaper’s  worst  nightmare;  to  be 
invited  to  cover  a  story  by  an  attorney 
who  sues  you  when  she  dcxrsn’t  like 
how  the  story  turns  out,”  Spore  said. 
The  last  time  a  libel  suit  against  a 


Milwaukee  newspaper  went  to  a  jur>’ 
was  in  1940,  when  Mayor  Daniel  W. 

Haon  alleged  he  was  defamed  in  a 
1935  article  in  the  Milwaukee  Journal 
about  labor  unrest  and  bombings  in 
the  city.  Hoan  sued  for  $100,000.  A 
jury  awarded  him  $20,000.  A  judge  dis¬ 
missed  the  award  and  was  upheld  by 
the  Wisconsin  Supreme  Court. 

Calif  probes 
victim  silence 

SPURRED  BY  MEDIA  groups, the 
New  Mexico  attorney  general’s 
office  is  looking  into  the  legality  of  a 
new  policy  by  the  Eastern  New  Mexico 
Medical  Center  that  bars  the  release  of 
information  about  crime  victims  with¬ 
out  their  consent. 

A  second  policy'  clamps  down  on 
even  the  most  general  patient  informa¬ 
tion,  such  as  their  condition. 

The  probe  was  sought  by  the 
Albuquerque-based  New  Mexico 
Foundation  for  Open  Government 
(NMFOG — No  More  Fog),  which  is  sup¬ 
ported  by  the  state’s  newspapers, 
among  others. 

The  Roswell  Daily  Record  editorial¬ 
ized  against  the  policies  for  showing  the 
hospital  has  “little  respect  for  the  intent” 
of  the  Inspection  of  Public  Records  Act. 
The  hospital  has  an  “obligation  and 
responsibility  to  be  open  and  straightfor¬ 
ward,”  the  paper  said. 

Hospital  vice  president  Sharon  Cox 
said  the  new  rules  were  initiated  for 
“safety”  reasons,  adding: “This  change 
has  been  made  after  research  which 
indicates  that  this  may  help  deter  fur¬ 
ther  acts  of  violence.” 

According  to  NMFOG  executive 
director  Robert  H.  Johnson,  the  policy 
does  not  define  victims  of  crimes  and 
blocks  anyone  seeking  patient  informa¬ 
tion,  including  relatives  and  friends. 
There  are  exceptions,  however,  for  insur¬ 
ance  and  billing  purposes,  medical 
records,  transfers  and  police  requests. 

NMFOG  reported  that  even  if  a 
patient  consents  to  the  release  of  infor¬ 
mation,  the  attending  doctor  can  block 
the  move  if  it  could  jeopardize  the 
patient’s  health. 

Hospital  CEO  Ron  Shafer  said  the 
measures  seek  to  “balance  the  right  to 
inspect  public  records  with  the  patient’s 
right  to  confidentiality.” 
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MARKETING 


BY  ROBERT  NEUWIRTH 


Cross-Media 
Work  In  Progress 

A  NEWSPAPER  xMAY 

not  be  able  to  own  a 
local  public  televi¬ 
sion  station  —  but 
that  doesn’t  mean  it 


A  NEWSPAPER  *MAY 

not  be  able  to  own  a 
local  public  televi¬ 
sion  station  —  but 
that  doesn’t  mean  it 
can’t  make  money  by  working 
with  a  PBS  channel. 

That’s  just  what’s  going  on  in 
California.  In  an  innovative  joint 
venture,  the  Sacramento  Bee,  the 
McClatchy  Newspapers  flagship,  now  publishes 
the  month!)’  program  guide  for  the  public  televi¬ 
sion  station  in  its  area. 

WVIE-TV,  which  operates  on  channel  6  in 
Sacramento,  provides  the  cop)’  for  the  magazine, 
while  the  newspaper  edits,  designs  and  prints  the 
monthly  publication.  In  return,  the  Bee  gets  all  the 
advertising  revenues. 

“It’s  really  more  of  a  departure  for  the  PBS  sta¬ 
tion  than  for  the  newspaper,”  said  Ed  Canale,  direc¬ 
tor  of  marketing  and  new  media  for  the  Northern 
California  newspaper.  “Only  a  handful  of  PBS 
guides  around  the  country’  accept  advertising.” 

On  Six,  the  monthly  program  guide,  circulates 
to  the  approximately  80,000  members  of  the 
public  television  station.  It’s  an  audience  that 


Sacramento  Bee 
meets  public  TV, 
and  a  cost 
center  moves 
toward  proJit 
maker 


Canale  says  is  a  very  desirable  tar¬ 
get  market. 

“It  is  a  niche  of  wealthy,  well- 
educated  people,”  he  said.  “It’s  a 
good  vehicle  for  advertising  for 
travel,  finance,  and  health.” 

Canale  says  the  newspaper  is 
currently  devising  some  new 
bundling  schemes  that  will  allow 
companies  to  combine  advertise¬ 
ments  in  the  program  guide  with  advertising  in 
one  of  the  Bee's  local  weeklies  aimed  at  senior  citi¬ 
zens.  “There’s  a  very  nice  synergy  there,”  he  said. 

In  addition,  he’s  trying  to  work  out  some  deals 
with  firms  that  sponsor  shows  on  WVIE.  Current 
federal  rules  do  not  allow  product  advertising  on 
public  television,  so  firms  can  only  mn  image-build¬ 
ing  spots.  But  if  they  also  advertise  in  the  program 
guide,  he  said,  “they  can  combine  branding  and 
image  building  with  a  more  direct  sales  message.” 

The  relationship  between  the  Bee  and  the  TV 
station  developed  because  Canale  also  sits  on  the 
board  of  the  PBS  affiliate.  The  station,  perennially 
pressed  for  money,  was  trying  to  cut  its  budget 
while  holding  onto  the  program  guide,  which  is 
one  of  the  most  popular  benefits  of  membership. 


Back  On  Buses  For  Ads  Including  N.Y.  Mayor 


Mayor  RUDOLPH  GIULIANI  S  name  is  back  on  New 
York  magazine  ads  on  the  sides  of  city  buses  after  a 
three-judge  panel  rejected  the  city’s  request  for  a  stay  of 
a  federal  judge’s  ruling  allowing  the  ads. 

The  city  had  challenged  the  ads  arguing  they  violated 
a  civil  rights  law  that  prohibits  the  use  of  names  in  adver¬ 
tising  without  the  individual’s  permission.  But  U.S. 
District  Judge  Shira  Scheindlin  ruled  the  ads  could  run 
iE&P,  Dec.  6,  p.  22). 

The  city  appealed  and  asked  for  a  stay  to  bar  the  ads 
pending  the  outcome  of  the  appeal.  The  panel  refused  on 
the  grounds  that  the  city  failed  to  demonstrate  “irrepara¬ 


ble  injury.”  But  the  panel  also  ordered  an  expedited 
appeal  and  scheduled  Dec.  15  for  arguments  before  the 
U.S.  Court  of  Appeals  for  the  2nd  Circuit  in  Manhattan. 

At  the  appeal,  the  city  will  argue  that  the  ads  violate 
the  civil  rights  law  and  that  the  Metropolitan  Transit 
Authority  has  the  right  to  control  advertising  that  appears 
on  buses,  said  Jeffrey  Friedlander,  New  York’s  acting  cor¬ 
poration  counsel. 

In  the  meantime,  the  ads  are  running  on  75  buses  in  a 
campaign  scheduled  through  the  end  of  the  year,  accord¬ 
ing  to  Debby  Slater,  assistant  to  the  editor  of  Neu'  York. 

—  Ken  Liebeskind 


Possibly  the  only  good  thing  in  New  York 
Rudy  hasn’t  taken  credit  for. 
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A  graduate  student  at  Cal  State's  MBA 
program,  Peggy  uses  the  PlusCode® 
numbers  to  record  her  classes,  which  are 
broadcast  on  the  university's  TV  station, 
KLCS. 

She  is  one  of  tens  of  millions  of 
people  whose  lives  are  made  easier  by 
VCRP1US+. 

With  VCR  Plusi,  she  can  go  about  her 
business  without  missing  a  tlung! 


the  university  network.  VCR  PIus+ 
^hes  a  ^eat  study  tool!" 

hcGY  Lance 


to  Angeles 


VCR  Plus+  ’  and  PlusCode'  are  trademarks  of  Gemstar  Development  Corporation.  ©  1997  Gemstar  Development  Corporation 


MARKETING 


Great  Leap  Forward  In  1997  Ad  Revenue 


Newspapers  have  raked  in  more  money  from 
advertising  in  1997  than  at  any  time  over  the  past 
decade,  the  advertising  industry’s  leading  statistician  has 
announced. 

Fueled  by  strong  growth  in  national  and  classified  cate¬ 
gories,  and  with  help  from  local  retail,  current  figures  indi¬ 
cate  that  newspaper  advertising  revenues  will  finish  1997 
a  healthy  8.3%  ahead  of  1996. 

“That’s  the  biggest  gain  they’ve  had  in  10  years,”  adver¬ 
tising  forecast  guru  Robert  J.  Coen,  of  McCann-Erickson 
Worldwide,  said  at  a  New  York  conference  Dec.  8.  “It  was 
a  pretty  good  year  for  newspapers.” 

The  growth  in  newspaper  advertising  revenues  means 
that  papers  have  outperformed  televison  stations  and  kept 
pace  with  magazines,  local  radio  stations  and  direct  mail 
outfits,  which  have  long  been  considered  prime  competi¬ 
tors  for  advertising  dollars. 

National  advertising  in  newspapers  jumped  from  $4.4 
billion  in  1996  to  $4.84  billion  in  1997,  a  10%  increase. 


Local  advertising  increased  from  $34  billion  to  almost 
$36.4  billion,  a  7%  gain.  All  told,  newspapers  took  in  $41.2 
billion  in  advertising  revenue  and  more  than  $10  billion  in 
circulation  revenue. 

These  healthy  numbers  have  enabled  newspapers  to 
reverse  a  decade-long  slide  in  advertising  market  share, 
corralling  22%  of  the  advertising  dollars  at  play  in  the 
United  States.  In  addition,  industry  analysts  reported  that 
circulation  appeared  healthier  in  1997,  as  the  rate  at 
which  newspapers  have  been  losing  readers  slowed. 

“Boy,  this  has  been  a  great  year,”  said  Miles  E.  Groves, 
chief  economist  for  the  Newspaper  Association  of 
America.  “When  the  economy  is  doing  well,  newspapers 
do  very  well.” 

The  statistics  on  newspapers  and  advertising  revenues 
were  released  at  the  25th  annual  PaineWebber  Media 
Conference,  a  gathering  of  industrj-  executives  and  Wall 
Streeters  designed  to  evaluate  the  financial  performance 
of  media  companies.  —  Robert  Neuwirth 


The  arrangement,  which  has  been  in 
effect  for  two  years,  saves  the  television 
station  approximately  $1(X),(XK)  annual¬ 
ly.  And  though  it  has  not  yet  broken 
even  for  the  newspaper,  Canale  says  that 
On  Six  alreach’  brings  in  $250,000  a 
year  in  advertising  revenue.  He  expects 
that  1998  will  be  the  year  the  newspa¬ 
per  turns  a  profit  on  the  program  guide. 

“We’re  trending  in  the  right  direc¬ 
tion,”  he  said.  “When  you  intrcxluce  a 
new  product  into  the  market,  three  to 
five  years  is  generally  the  industry'  norm 
for  reaching  pnrfitability.  We’re  pretty' 
much  on  target.” 


NAA  Promotion 

Kevin  McCOURT  has  been  named 
director  of  real  estate  advertising 
and  online  classil'ied  for  the  Newspaper 
Association  of  America.  McCourt,  who 
has  worked  in  newspaper  sales  and  mar¬ 
keting  for  19  years,  will  oversee  RealFind 
USA  and  RealFind.com,  the  newspaper 
industry  ’s  Web  site  for  classified  ads. 

Moves  At  ABC 

The  audit  bureau  of  circulations 

has  named  Scott  Hanson  as  director 
of  interative  technology  and  Teresa  Baird 
as  manager  of  field  auditing  for  periodi¬ 
cals.  Hanson,  who  has  been  at  ABC  since 
1985,  will  oversee  the  bureau’s  foray  into 
online  and  interactive  auditing.  Baird, 
also  at  ABC]  since  1985,  was  most  recent¬ 


ly  responsible  for  audits  of  business  pub¬ 
lications  in  the  Midwest  and  western 
United  States  and  Canada. 

Record  Charity 

The  record,  of  Hackensack,  N.J., 
has  kicked  off  its  1S>97  Season  of 
Sharing  fund  drive  with  the  goal  of  rais¬ 
ing  $1(X),(XX)  for  nonprofit  health  and 
human  service  agencies  in  northern 
New  Jersey.  This  is  the  seventh  year  that 
the  newspaper  has  organized  the  local 
charity  drive. 

Parade  Names 
Gallo  V.P. 

PARADE  MAGAZINE  HAS  named 
Jennifer  Gallo  senior  vice  president 
and  advertising  director.  Gallo  comes  to 
Parade  after  16  years  with  Hearst 
Magazines,  where  she  was  most  recently 
associate  publisher  of  Cosmopolitan. 

In  other  staffing  news.  Parade  named 
Liz  Manigan  a  vice  president.  She  started 
at  the  company  in  1983  as  a  public  rela¬ 
tions  assistant,  and  worked  as  promotion 
director. 

High  Tech  In 
Mile  High  City 

The  rocky  mountain  News  has 
started  a  new  weekly  section  dedi¬ 
cated  to  Denver’s  growing  high-tech  mar¬ 


ket.  The  new  section,  called  Mile  High 
Tech,  debuted  on  Nov.  17  and  will 
replace  the  normal  business  section  in 
the  paper's  Monday  editions.  The  news¬ 
paper,  part  of  the  E.W  Scripps  chain,  said 
it  started  the  new  section  after  research 
showed  that  more  than  1  million  house¬ 
holds  in  its  six-county  target  market  had 
home  computers. 

Media  Passage 
Gets  Investment 

Media  passage,  the  2-year-old 
newspaper  ad  placement  service, 
has  completed  a  $5.4  million  private 
equity  placement,  the  Seattle-based 
company  said. 

Investors  included  Swiss  and  U.S. 
venture  capitalists,  and  proceeds  are 
earmarked  for  reinvestment  in  growth. 

The  company  has  billings  of  over 
$100  million  and  has  placed  ads  in 
1,400  U.S.  papers  for  such  clients  as 
Young  &  Rubicam,  Bozell  and  Ammirati 
Puris  Lintas. 

The  investment  “is  indicative  of  the 
reputation  we  have  developed  in  just 
two  years,”  said  Gilbert  Scherer,  iMedia 
Passage  president.  “Our  ad  placement, 
planning  and  payment  service  is  unique 
to  the  newspaper  advertising  industry.” 

With  regional  offices  in  New  York, 
Los  Angeles  and  Chicago,  the  company 
provides  ad  rates,  planning,  insertion 
ordering,  material  trafficking,  tear  sheet 
collection  and  consolidated  invoicing. 
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BY  M.L.  STEIN 


Court  OKs 
Privacy  Suit 


A  FEDERAL  APPEALS  court 
has  ruled  that  a  news 
organization  can  be  sued 
for  invasion  of  privacy  by 
joining  government 
agents  in  a  raid  on  a  Montana  ranch 
whose  owner  was  charged  with  killing 
bald  eagles. 

In  remanding  the  case  for  trial,  the 
San  Francisco-based  9th  U.S.  Court  of 
Appeals  said  the  foray  by  federal 
wildlife  agents,  armed  with  a  search 
warrant,  at  the  ranch  of  Paul  and  Erma 
Berger  served  no  legitmate  law 
enforcement  purpose  and  was  staged 
primarily  to  provide  entertainment  for 
Cable  News  Network,  whose  crew 
accompanied  the  raiders. 

The  raid  took  place  in  March  of 
1993,  ostensibly  to  gather  evidence 
that  Paul  Berger  was  poisoning  bald 
eagles  in  violation  of  the  Endangered 
Species  Act.  CNN  had  written  permis¬ 
sion  from  the  U.S.  Fish  and  Wildlife 
Service  to  tag  along  and  film  the  activi¬ 
ty- 

Berger  was  convicted  of  one  misde¬ 
meanor  count  of  illegally  using  a  pesti¬ 
cide,  which  he  rubbed  on  sheep  car¬ 
casses  to  kill  predators,  and  was  acquit¬ 
ted  of  three  counts  of  killing  at  least 
one  eagle.  The  Bergers  then  filed  a  $5 
million  suit  against  CNN  and  the  feder- 


RESPONDING  to  a  legal  request  by 
the  Demvr  Post,  a  Michigan  judge 
ordered  the  relexse  of  dtKuments  police 
seized  at  the  vacation  home  of  JonBenet 
Ramsej  's  family,  but  he  blacked  out  some 
material. 

Armed  with  a  warrant,  police,  last 
March  6,  searched  the  Charlevoix,  Mich., 
home  of  the  Ramseys,  parents  of 
JonBenet,  the  6-year-old  beauty  queen 
victim  of  an  unsolved  murder  in  Boulder. 
Colo.,  in  1966.  The  R)st  was  joined  by 
Denver  television  station  KMCiH. 

Distict  Judge  Richard  W.  May  held  back 
d(K'uments  he  deemed  could  hinder  the 

Dec;e,viber  13, 1997 


CNN  can  he  sued 
for  privacy  violations 
stemming  from 
police  raid 


al  agents  for  violating  their  Fourth 
Amendment  rights  against  illegal 
search  and  seizure.  CNN  also  was  sued 
for  violating  the  Federal  Wiretap  Act. 
According  to  court  records,  the 
Bergers  were  not  made  aware  that  one 
agent  wore  a  hidden  microphone, 
which  provided  a  live  transmission  to 
the  CNN  crew,  outside  the  house,  of 
conversations  between  the  agent  and 
the  Bergers  inside. 

C^NN  claimed  that  the  Berger’s  con¬ 
stitutional  rights  were  not  violated 
because  they  had  consented  to  the 
agent’s  presence  in  the  home  and  to 
the  conversation.  Network  lawyers 
argued  further  that  neither  was  the 
videotaping  of  a  shed  and  other  out¬ 
buildings  a  privacy  invasion  because 
the  footage  was  sht)t  only  from  open 
fields. 

The  appeals  court  noted  that  more 
than  eight  hours  of  tape  were  record¬ 
ed  and  that  (>NN  broadcast  both  the 
video  footage  and  the  sound  record- 


murder  investigation  or  violate  the  priva¬ 
cy  of  the  Ramsey  family'  or  undisclosed 
“third  parties."  Both  parents  of  JonBenet 
have  been  questioned  extensively'  in  the 
slaying.  "The  integrity  of  the  criminal 
investigation  and  future  trial,  privacy 
rights  of  third  parties,  and  certain  per¬ 
sonal  information  concerning  the 
Ramseys  outweighs  the  desire  for  access 
to  this  material,"  said  May  in  a  written 
opinion. 

Charlevoix  County  prosecutor  Mary' 
Beth  Kur,  who  had  argued  again.st  release 
of  the  material,  was  reportedly  consider¬ 
ing  an  appeal  of  May’s  ruling. 

http://www.mediainfo.com 


ings  from  the  house. 

A  Montana  district  court  held  that 
the  agents  had  “qualified  immunity"  for 
their  actions  because,  at  the  time,  there 
was  no  clearly  defined  statute  protect¬ 
ing  individuals  from  commercial 
recordings  of  a  search  of  their  homes. 
The  lower  court  also  rejected  the 
Bergers’  claim  that  the  CNN  staffers 
had  become  “government  actors"  and 
that  the  feds  had  broken  the  law  by 
allowing  TV  cameras  to  film  the  search 
to  obtain  “dramatic  material."  The 
Bergers  appealed. 

In  reversing  the  district  court,  the 
appellate  judges  rejected  the  claim  of 
qualified  immunity  for  the  federal 
agents.  In  reference  to  CNN,  they 
said: “We  must  consider  the  media  to 
have  acted  jointly  with  the  federal 
appellees  and  hence  under  of  ‘color  of 
law.’  ” 

The  Sati  Fmncisoco  Daily  Journal, 
a  legal  affairs  newspaper,  quoted  local 
media  attorney  Terry'  M.  Ciordon  as  say¬ 
ing,  "This  decision  will  likely  have  a 
chilling  effect  on  the  relationship 
between  law  enforcement  and  the 
media.”  In  order  to  protect  themselves 
in  the  future,  he  said,  law  enforcement 
agencies  may  simply  bar  the  media 
from  raids,  “and  without  that  scrutiny, 
officers  might  feel  free  to  bend  the 
rules.” 

Seattle  attorney  P.  Cameron  DeVore, 
who  represented  CNN,  said  he  was 
“appalled"  by  the  appellate  ruling  but 
declined  further  comment. 

^  The  Missouri  Lifestyle  \ 
I  Journalism  Awards  ■ 

I  Deadline  extended  to  Jan.  3 1 , 1 998  | 
I  Please  print  and  post  entry  I 
I  forms  from  our  online  address  - 1 
I  ht^://www.missouri.edu/  I 

I  -jschool/penney.html  I 

Questions?  -  Call  (573)  882-7771  ^ 
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SII  Sale 
Possible 


Cyber  deal  dies; 
Jirst  growth 
year  since 
bankruptcy, 
as  SH  faces 
possible  new 
investor 


SOMEWHAT  HAZY  ABOUT  development 
and  marketing,  and  with  its  fiscal  future 
still  foggy,  System  Integrators  Inc.  is  look¬ 
ing  to  reclaim  its  developer’s  identity'  and 
financial  footing  in  the  new  year. 

By  early  autumn  the  longtime  newspaper  sy'stems 
vendor  was  looking  for  an  investor  to  take  the  com¬ 
pany  over  from  the  banks  that  were  its  lenders  and 
have  been  its  principal  owners  since  it  emerged 
from  a  Chapter  1 1  reorganization  a  few  years  ago. 

At  the  same  time,  its  relationship  with  Australia’s 
Cybergraphic  Systems  ended.  In  that  alliance,  while 
SII  was  to  continue  development  in  certain  areas,  it 
said  it  would  move  toward 
operating  solely  as  an  integra¬ 
tor.  Sales  to  new  customers 
among  mid-sized  newspapers 
would  consist  of  Cyber¬ 
graphic’s  Genera  products  — 
its  latest  Windows  NT-based 
front-end  and  pagination  soft¬ 
ware.  From  the  alliance’s 
start,  SII  said  it  would  contin¬ 
ue  to  serve  larger  customers 
with  its  own  Tandem-based 
systems,  although  Cyber¬ 
graphic  viewed  Genera  as  a 
product  that  could  be  scaled 
up  for  larger  newspapers. 
(See  E&P,)\ine  15,  1996,  p. 
25;  Sept.  28,  p.  24.) 

The  events  are  the  latest 
among  the  company’s 
responses  to  market  and  tech¬ 
nology  changes  since  the  late 
1980s.  Founded  in  the  mid- 
1970s,  taken  public,  then 
bought  out  by  management 
when  founder  Jim  Lennane 
cashed  out  in  1988, 
Sacramento-based  SII  changed 
ownership  again  in  the  mid- 
1990s.  Even  its  principal  sup¬ 
plier  now  has  a  new  owner. 
It’s  seen  five  chief  executives 
in  the  last  five  years.  Its 
approach  to  the  market  has 
changed  several  times.  Little 
or  nothing  came  from  its  two 
alliances  with  successful  com¬ 
petitors  —  one  then  develop¬ 
ing  only  for  the  Macintosh, 


"To  some  degree,  time  has 
played  to  our  advantage  in  the 
sense  that  the  company's 
performance  continues  to 
improve,  and  with  that  it  really 
does  give  us  some  additional 
options.” 

—  Frank  Washington,  CEO, 
System  Integrators  Inc., 
Sacramento,  Calif. 


the  other  now  developing  for  Windows  NT. 

In  recent  years,  some  of  SII’s  biggest  and  oldest 
customers  returned  for  front-end  upgrades,  but 
went  elsewhere  for  pagination.  A  newer  user, 
which  turned  to  SII  after  being  burned  by  a  big 
vendor  that  exited  the  business,  sought  only  a 
newer  Tandem  CPU  and  is  shopping  for  new  front 
ends. 

At  the  Daily  Oklahoman,  an  SII  showcase  of  the 
early  1990s,  they’re  keeping  nothing  —  swapping 
out  the  entire  SII  editorial,  advertising  and  text-and- 
rules  pagination  (E&P,  March  10,  1990,  p.  27)  for 
NewsMaker  editorial  and  pagination,  MetroCash 
classified  advertising  and  C-Pag  classified  pagination 
from  Publishing  Systems  Corp. 

Oklahoma  Publishing  Co.  did  not  div'ulge  details 
of  the  death  of  a  deal  la,st  winter.  OPUBCO  produc¬ 
tion  director  Louis  Messina,  however,  said,  “We 
looked  closely  at  SII,  and  our  preference  would  have 
been  to  stay  with  that  vendor.  But  it  became  obvi¬ 
ous  to  us  that  they  lost  their  enthusiasm  and  sense 
of  direction.” 

OPUBCO’s  Harris  servers  arrived  last  month,  and 
system  installation  and  a  network  upgrade  are  under 
way.  After  Imking  at  several  other  vendors,  includ¬ 
ing  a  positive  assessment  of  Atex’s  Enterprise  ad 
system,  said  Messina, “Harris  came  closest  to  being  a 
full-line  vendor  for  us,”  with  advertising,  editorial  and 
pagination  “all  in  one  package.”  Messina  hopes  to 
have  NewsMaker  and  MetroCash  running  in  spring 
and  in  summer,  respectively. 

'Through  it  all,  SB’s  trademaik  Coyote  front  end 
has  survived,  owing  to  its  popularity  and  evolution 
from  proprietary  terminals  to  plug-in  PC  hardware 
to  the  latest  graphical,  fully  Windowscompatible 
software.  It  even  outlived  its  own  internal  competi¬ 
tor,  the  OS/2-based  MTX  woikstation.  Also  surviving 
is  the  system’s  Tandem  Computers  NonStop  data¬ 
base  and  communications  host. 

Two  months  ago  the  company  also  reported 
record  fourth-quarter  sales,  including  10  customers 
in  September  alone,  helping  close  fiscal  1997  with 
its  first  growth  in  the  three  years  since  it  came  out 
of  Chapter  1 1  protection.  At  the  very  least,  existing 
customers  wanted  Coyote/3s  and/or  more-powerful 
Tandems. 

The  main  objective  of  his  search  for  an  investor  or 
owner,  said  SII  chief  executive  Frank  Washington,  is 
to  reduce  the  company’s  debt  and  “allow  the  intro¬ 
duction  of  additional  outside  funding.”  Before  join¬ 
ing  the  company  in  1996,  Wa,shington  himself  was 
considering  its  purchase. 
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Though  rumors  last  year  held 
Cybergraphic  as  a  possible  buyer,  that 
company  had  the  first  of  its  own  new 
line  of  software  just  coming  through  the 
pipeline,  and  the  deal  alreach’  gave  it 
access  to  SII's  customers  almost  every¬ 
where  except  North  America.  (Since  the 
alliance  ended,  SII's  distributor  for  north¬ 
ern  Europe,  Finland’s  ICL  Data  Oy,  report¬ 
edly  will  now  also  represent  Cyber¬ 
graphic.) 

According  to  former  SII  president 
Alden  Edwards,  now  president  of 
Advanced  Technical  Solutions,  the  banks 
that  own  most  of  SII  wrote  off  its  debt 
during  its  bankruptcy  He  said  an  SII 
board  decision  to  sell  the  company  may 
have  preceded  Washington’s  latest  effort 
to  find  new  funding  or  ownership. 

By  earh/  this  month  there  had  been 
no  change  in  “a  recapitalization  process 
that . . .  involves  various  parties,”  which 
Washington  would  not  identily'.  Such  a 
process  “has  a  life  of  its  own,”  he  said, 
calling  it  a  distraction  and  adding  that  he 
had  hoped  to  see  it  concluded  by 
October.  Though  “reluctant  to  speculate” 
on  when  it  may  be  completed,  he  said, 
“We’re  talking  about  at  worst  a  couple  of 
months. 

“Fn)m  an  operating  standpoint,”  he 
continued,  SII  “is  doing  well  enough”  that 
funding  is  not  needed  for  its  day-to<lay 
operations,  but  will  be  focused  on  vari¬ 
ous  growth  opportunities  —  year-2(XX) 
work  the  biggest  among  them.  Other 
benefits  of  the  restructuring,  he  said,  will 
be  “to  finalize  the  ownership  and  to,  basi¬ 
cally,  get  all  of  the  various  company’s 
constituencies  on  the  same  wavelength.” 

Washington  also  remarked:  “To  some 
degree,  time  has  played  to  our  advantage 
in  the  sense  that  the  company’s  perfor¬ 
mance  continues  to  improve,  and  with 
that  it  really  does  give  us  some  addition¬ 
al  options,  beyond  the  ones  that  were 
just  being  explored  initially.” 

The  company’s  positive  performance, 
he  explained,  relates  not  so  much  to 
making  SII  more  attractive  to  new 
investors  as  to  possibly  permitting  an 
internal  restructuring  without  recourse 
to  outside  financing  or  to  securing  such 
financing  more  on  management’s  terms 
than  might  otherwise  be  the  case. 

Noting  many  companies  in  similar  sit¬ 
uations  “can  get  in  trouble”  by  the  result¬ 
ing  distractions,  Washington  was  pleased 
to  see  SII  faring  well  during  the  process. 
In  such  a  situation,  he  said,“lt’s  a  first  for 
me  where  the  company’s  has  actually 
improved  dramatically"  —  circumstances 
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that  he  attributed  to  the  “quality  of  the 
employees.” 

After  repeated  work  force  reductions 
through  the  1990s,  SII  has  been  hiring  as 
business  picked  up  this  year,  especially’  in 
customer  service,  according  to 
Washington.  He  said  it  is  also  “putting  out 
a  pretty  big  dragnet  for  R&D  people, 
because  we’ve  got  a  pretty'  rigorous 
schedule  on  the  enhanced  Coyote  prod¬ 
ucts,  and  if  possible  we’re  going  to  try  to 
accelerate  that.” 

In  addition  to  adding  features,  func¬ 
tions  and  a  graphical  interlace  to  the  cur¬ 
rent  Coyote/3  software,  SII  is  again  at 
work  on  pagination.  The  company,  said 
Washington,  has  “put  together  a  migra¬ 
tion  strategy  ”  for  older  customers.  Its 
relationship  with  Tandem  is  unchanged, 
he  said,  and  Tandem’s  OS  will  remain 
available  for  SII  systems. 

What  Tandem  can  offer  future  SII  sys¬ 
tems  depends  in  part  on  the  success  of 
its  work  in  creating  on  an  NT  platform 
the  kind  of  fault  tolerance  it  has  tradi¬ 
tionally  provided  SII  systems. 
Washington  said  there  will  be  a  place  for 
NT-based  SII  systems  despite  the  break 
with  Cybergraphic  and  apart  from 
Tandem’s  purchase  by  PC/server  manu¬ 
facturer  Compaq  Computer. 

In  kx)king  to  work  with  Tandem  on 
developing  for  Windows,  he  said  those 
projects  will  be  “facilitated  by  the 
Compaq  acquisition.  It’s  obviously  in 
their  own  interest  to  be  able  to  run  on  an 
NT  platform.” 

Dave  Gibbs 
Dies  Suddenly 

Longtime  publishing  systems 

salesman  Dave  Gibbs  died  soon  after 
falling  ill  while  on  a  sales  call  in 
Louisiana.  He  was  59. 

As  national  accounts  director  for 
Baseview  Products  Inc.,  Gibbs  was  call¬ 
ing  on  the  Lctke  Charles  American  Press. 
He  spent  a  weekend  in  a  Lake  Charles 
hospital,  expecting  to  be  released 
Monday,  Sept.  15,  but  died  that  morning, 
according  to  Baseview,  which  said  results 
of  an  autopsy  were  pending. 

In  charge  of  the  Ann  Arbor,  Mich., 
company’s  sales  to  newspapers  of  more 
than  25,()(X)  circulation,  Gibbs  joined 
Baseview  in  1993,  handling  the 
Southeastern  market  from  his  Florida 
home.  In  addition  to  earlier  sales  posi¬ 
tions  with  Atex  and  Dewar,  the  onetime 
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military  policeman  held  jobs  that  includ¬ 
ed  full-time  firefighter,  cabdriver,  milk¬ 
man,  computer  repairman  with  NCR, 
programmer/sy  stem  analyst,  and  newspa¬ 
per  production  manager,  business  office 
manager  and  MIS  director.  Dailies  he 
worked  at  include  the  St.  Petersburg 
Times  and  Fort  Lauderdale  Sun-Sentinel. 

Gibbs  is  survived  by  his  wife, 
Constance,  three  daughters,  mother,  two 
sisters,  one  of  two  brothers  and  eight 
grandchildren. 

L.A.  Daily  News 
Drops  to  50" 

The  first  of  three  Los  Angeles 
Daily  News  presses  has  been  con¬ 
verted  for  a  50"  web  width  by  Bob  Ray 
&  Ass(x:iates  Inc.,  Algonquin,  111.,  which 
several  months  ago  completed  a  similar 
reduction  on  another  Goss  Headliner 
Offset  press,  at  the  Deni’er  Post. 

The  twoweek-long  web  width  reduc¬ 
tion  project  also  included  installation  of 
tubular  RTFs  and  upgraded  folder  parts. 
The  work  was  carried  out  with  the  assis¬ 
tance  of  the  pressnx>m  maintenance 
staff 

All  Earnings 

AUTOLOCHC  information  Inter¬ 
national  Inc., Thousand  Oaks,  Calif., 
saw  third-quarter  revenue  of  approxi¬ 
mately  $22.3  million  and  net  income  of 
$825,000,  compared  with  $21.5  million 
in  revenue  and  a  loss  of  $678,0(X)  in 
third-quarter  1996. 

Vice  chairman  and  president  Dermis 
Doolittle  said  the  results  reflect 
improved  gross  profit  margins  and  prod¬ 
uct  sales  (attributed  to  “a  more  prof¬ 
itable  product  mix”  and  strong  3850 
imager  sales)  and  reduced  operating 
expenses  that  resulted  from  cost<'utting 
since  last  year’s  Information  Inter¬ 
national-Autologic  merger.  He  further 
cited  improved  cash  flow,  reduced 
accounts  receivable  and  inventories,  and 
the  absence  of  debt. 

Earlier  in  the  year,  AH  sold  its  Digif lex 
digital  ad-delivery  operation. 

Elite  Relocates 

BRITE  voice  systems  Inc.,  supplier 
of  audiotex  and  fax-back  systems 
and  on-line  development  services,  has 
rekKated  from  Wichita  to  Heathrow,  Fla., 
near  Orlando  (407/357-l(XX)). 
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Vendors  ’ 
Appointments 


ROBERT  YODER  was  named  pnxluct  marketing 
manager  for  Celebn)  Advertising  Solutions  at 
Gannett  Media  Teehnologies  International, 
C>incinnati.  Celebro  is  the  suite  of  print,  audio/fax 
and  online  ad-creation  and  transmission  applica¬ 
tions  designed  for  newspapers  and  their  real  estate 
and  automotive  advertisers. 

Before  joining  GMTI, Yoder  served  as  marketing 
director  at  Managing  Editor  and  Baseview 
Pnxlucts. 

DONALD  R  AIKEN,  president  of  ABB  Industrial 
Systems  Inc.,  supplier  of  print  production  automa¬ 
tion  and  contn)l  systems,  was  elected  to  the  board 
of  directors  at  Gerber  Scientific  Inc.,  South 
Windsor,  Conn.,  developer  of  computer-to-plate 
imaging  systems. 

J.J.  Grace  Inc.,  parent  of  newspaper  advertising  pro¬ 
duction  company  AdOut,  hired  STUART  SMITH 
as  chief  financial  officer  and  chief  operations  offi¬ 
cer  —  a  new  position  at  the  lO-year-oId  corpora¬ 
tion.  Based  in  Van  Nuys,  C^lif.,  it  also  ownsTSA 
Design  Group,  a  graphic  design  firm. 

Smith,  who  also  joins  the  J.J.  Grace  board  of 
directors,  had  been  plant  manager  at  Poster  Display 
Inc.,  a  large-format  screen  and  point-of-purcha,se 
printer  in  Indianapolis. 

Gerber  Systems,  South  Windsor,  Conn.,  announced 
two  promotions  in  its  graphic  arts  systems  busi¬ 
ness.  DENNIS  RVSCH,  who  had  provided  engi¬ 
neering  and  sales  support  to  parent  company 
Gerber  Scientific  Co.’s  international  sales  organiza¬ 
tions,  was  appointed  sales  support  manager,  with 
responsibility  for  the  global  activities  of  the 
Applied  Technology  Center  —  Cierber’s  systems 
showcase  and  customer  training  facility.  Before 
joining  Cierber  two  years  ago,  Rusch  was  with 
Moore  Research  Center. 

PHIL  CROSBY  was  appointed  pn)duct  manag¬ 
er,  with  responsibility  for  all  marketing  and  sales 
support  activities  for  AutoPrep  digital  work  flow 
management  solutions.  Crosby,  who  spent  more 
than  20  years  in  commercial  prepress  and  printing 
before  joining  Cierber  in  1988,  was  an  applications 
engineer  for  the  original  AutoPress  50(K).  In  1994 
he  worked  on  the  Cirescent  line  of  platesetters. 

Videojet  Systems  International  lnc.,W(K)d  Dale,  Ill., 
promoted  two  executives  upon  the  resignation  and 
retirement  of  CiEO  and  president  HANK  BODE, 


who  served  as  chief  executive  throughout  his 
entire  25-year  career  with  the  company.  Bode  con¬ 
tinues  to  consult  on  ongoing  pntjects  and  acquisi¬ 
tions. 

Executive  vice  president  CRAIG  E  BAUER 
succeeded  Bode.  Bauer  joined  Videojet  in  1978  as  a 
sales  engineer  and  held  various  positions,  including 
sales  and  marketing  vice  president. 

ROBERT  CORNICK  who  joined  Videojet  two 
years  ago  as  marketing  director,  was  named  market¬ 
ing  vice  president. 

ROGER  GRAMMER  was  named  Asian  business 
development  manager  at  O  bergraphic  Systems 
Pty.  Ltd.,  Melbourne,  Australia.  Grammer  is  a  U.S. 
citizen  based  in  the  company’s  new  Malaysia 
office.  The  company  has  customers  in  that  country 
and  Hong  Kong,  and  the  new  office  is  intended  to 
improve  sales,  service  and  support  thn)ughout  the 
region. 

During  the  early  198()s  Grammer  oversaw  Atex 
installations  at  three  major  dailies  in  Southeast  Asia. 
Later  in  the  decade  he  returned  to  the  U.S.  as  a 
consultant  to  Atex’s  international  technical  direc¬ 
tor,  served  as  technical  pn)ject  manager  for  the 
Atex  installation  at  the  Neu<  York  Times  and  was 
global  installations  manager,  handling  Atex  pagina¬ 
tion  beta  sites  worldwide. 

By  the  early  1990s  Grammer  had  left  Atex  for 
consulting  work,  spending  four  years  helping  to 
implement  pnxluction  and  pagination  systems  at 
News  International  newspapers  in  London. 

PAUL  J.  COATES  joined  the  newspaper  architec¬ 
tural  firm  Dario  Designs  Inc.,  Framingham,  Mass. 

His  1 5-year  experience  as  an  architect  includes 
work  for  more  than  20  papers,  among  them  the 
Union  Leader,  Manchester,  N.H.,  Boston  Herald, 
four  print  sites  of  the  Wall  Street  Journal,  Bend, 
Ore.,  Bulletin  and  Record,  Hackensack,  N.J. 

JAMES  McLEAN  was  appt)inted  ea.stem  regional 
.sales  manager  at  Sitma  U.S.  A.,  St.  Paul,  Minn. 
McLean,  whose  backgn)und  includes  work  for  ven¬ 
dors  and  printers,  la,st  served  as  automated  systems 
director  at  Cadmus  Byrd  Operations. 

ALBRECHT  BOLZA-SCHU NEMAN ,  managing 
director  of  (ierman)'’s  KBA-Planeta  AG,  was  elected 
president  of  the  Drupa  2(KK)  trade  show  for  print¬ 
ing,  converting  and  packaging.  The  event  will  be 
held  May  18-31, 2(X)0,  in  Diisseldorf,  Germany. 
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What’s  in?  What’s  out?  Just  when  you  think  you  "talk  the 
talk,’’  the  language  changes.  The  technology  changes.  A 
whole  new  dialect  of  Internet  jaigon  and  staridaids  emerges: 
coming  in  and  going  out  at  equally  meteoric  speeds  beyond 
56K  ...  make  that  ISDN  ...  make  that  T1  ...  make  that  T3  .... 

Keeping  up  with  the  Internet  technology  revolution  is  diffi¬ 
cult  ...  and  the  pace  just  won’t  let  up.  TTiat’s  why  so  many  of 
the  industry’s  movers  and  shakers  return  year  after  year  to  the 
Interactive  Newspapers  Conference.  Attendees  know  they’ll 
learn  the  latest  on  all  facets  of  the  new  media  industry. 
They’ll  be  brought  right  back  up  to  the  leading  edge  and  pre¬ 
pare  for  what’s  beyond  in  the  coming  year. 

Now  in  its  ninth  year,  the  Interactive  Newspapers  Confer¬ 
ence’s  growth  and  expansion  is  a  barometer  of  the  impact  of 
interactive  publishing  technology  in  newsrooms  from  Salem 
to  Seattle.  Attendees  continue  to  be  in  the  nucleus  of  the 
exciting  transformation  of  how  more  and  more  people  are 
receiving  their  news,  where  they’re  receiving  it,  and  when. 

Interactive  Newspapers  ’98  will  be  held  February  4-7,  1998. 
in  Seattle.  Wash. 

Three  major  keynote  speakers  -  Merrill  Brown.  Editor-in- 
Chief,  MSNBC  on  the  Internet,  Bob  Cauthom,  pioneering 
New  Media  Director  for  the  Arizona  Star,  and  G.M.  O’Con¬ 


nell.  co-founder  Modem  Medi^  consistently  rated  one  of 
tie  hott^t  Infltmet  adveili^idg  andmarketing  agencies  -  will 
bo  jokied  by  neatly  ninety  key  industry  players.  They 
prdmiae^  to  share  their  experience,  successes  and  near-hits  as 
they  sl^ly  conquer  the  brave  new  world  of  interactive  news¬ 
paper  publi:^ing  and  technology. 

What  are  you  waiting  for?  Register  today.  Keep  yourself  on 
that  leading  edge. 


AqK  Interactive 
VoUNewspapers 

February  4-7, 1998  •  Sheraton  Seattle  Hotel  &  Towers 
•  Seattle,  Washington 

To  register  Call:  (212)  675-4380,  ext.  285 
Fax:  (212)  929-1894  •  E-mail:  michaelt@mediainfo.com 
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Online  Advertising 

NCN  AND  REAL  MEDIA 
BURY  THE  HATCHET 

Former  market  foes  announce  partnership  that 

includes  coordinated  online  ad  sales  campaigns 


by  Hoag  Levins 


^^Ifwe  don’t 
think  in 
this  larger, 
cooperative 
way,  newspaper 
Web  sites  are 
going  to  get 
largely  shut  out 
of  national 
advertising^’ 


Levins  is  editor  of  the 
MediciINFO.com  Web 
site,  Weekly  section,  and 
bimonthly  magazine. 


New  Century  Network  (NCN)  and  Real  Media  Inc. 
have  agreed  to  jointly  promote  newspaper  Web 
sites  and  cooperate  in  online  advertising  sales 
and  management  services. 

The  companies  have  previously  been  head-tohead  competitors,  selling  similar  network  ad  ser¬ 
vices  to  essentially  the  same  market  of  advertisers  and  online  newspaper  sites  across  the  country. 

The  move  comes  as  both  companies  face  potentially  potent  new  challenges  from  emerging 
newspaper  industry  competitors  as  well  as  new  Internet  publishers  like  Microsoft  and  America 
Online.  For  instance,  Zip2  Corp.,  of  Mountain  View,  Calif.,  has  recently  linked  more  than  1 30  news¬ 
paper  Web  sites  into  a  single  network  that  can  facilitate  the  placement  and  management  of  ads; 
Knight-Ridder  has  launched  its  own  national  ad  network  of  32  newspaper  sites;  and  Cox  Interac¬ 
tive  has  begun  promoting  a  national  ad  network  of  its  own  newspapers’  Web  sites. 

Tremendous  amounts  of  competition' 

“There’s  tremendous  amounts  of  competition  out  there  on  the  Web,”  said  NCN  senior  vice  pres¬ 
ident  Tom  Bates.  “Even  when  we  were  going  after  each  other  eight  months  ago,  (Real  Media  pres¬ 
ident)  Dave  Morgan  and  I  were  keeping  the  lines  open,  asking.'Could  there  be  a  better  way?’  I  think 
we've  now  found  that  better  way  and,  hopefully,  going  at  it  together  will  give  us  a  much  greater 
advantage.” 

Morgan  of  Real  Media  explained,“We  ultimately  came  together  because  we  have  the  same  objec¬ 
tive.  We  need  to  promote  newspaper  Web  sites  in  a  way  that  makes  tht)se  sites  more  valuable.  Work¬ 
ing  with  NCN  to  promote  our  technology  is  great  for  us  and  working  together  to  promote  news¬ 
paper  Web  sites  is  great  for  newspapers.  We  all  win.” 

NCN  dumps  NetGravlty 

Under  the  terms  of  a  deal  finalized  Dec.  5,  NCN  will  dump  NetGravity,  the  firm  that  has  sup¬ 
plied  it  with  Internet  ad  management  services,  and  replace  it  with  Real  Media’s  Open  AdStream 
software.  That  software  will  now  run  on  NCN’s  central  servers,  providing  the  digital  backbone  for 
the  network  that  connects  the  Web  sites  of  more  than  140  NCN  affiliate  newspapers. 

NCN  has  agreed  to  not  only  incorporate  Real  Media’s  software  system  as  its  core  ad  networking 
technology,  but  also  to  make  that  same  ad  management  software  available  at  special  rates  to  its  affil¬ 
iates  for  their  own  Web  sites.  Until  this  summer.  Real  Media  gave  its  ad  management  software  to 
newspaper  Web  sites  for  free.  Now  it  charges  for  the  package  and  related  services. 

The  two  will  also  work  together  on  the  sale  of  network  ad  services.  For  instance.  Real  Media 
will  now  place  all  newspaper  ads  for  its  sports  “event”  Web  site  promotions  through  NCN. 
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“If  we  don't  think  in  this  larger,  C(X)perative 
way,”  said  Morgan,  “newspaper  Web  sites  are 
going  to  get  largely  shut  out  of  national  adver¬ 
tising.  Both  NCN  and  Real  Media  have  been 
selling  these  sites  for  quite  a  while  and  some 
(newspaper  site  managers)  understand  what 
has  to  be  done  to  make  themselves  attractive 
to  national  advertisers  and  others  don’t.  By 
complimenting  each  other,  NCN  and  Real 
Media  will  be  better  able  to  help  newspapers 
package  themselves  for  the  national  advertis¬ 
ing  community.” 

Partly  owned  by  Publign)upe  of  Lausanne, 
Switzerland,  and  headquartered  in  New  York 
City,  Real  Media  is  a  Web  technology  firm  that 
has  rapidly  expanded  over  the  last  year.  It  now 
provides  online  ad  management  services  to  a 
wide  array  of  mainstream  publishing  compa¬ 
nies  in  the  U.S.,  and  this  summer  began 
expanding  its  online  ad  placement  network  to 
include  newspaper  Web  sites  in  Eun)pe  and 
parts  of  Latin  America. 

Also  headquartered  in  New  York  City,  NCN 
is  a  consortium  formed  by  nine  U.S.  media 
companies  to  develop  strategies  that  advance 
the  interests  of  newspapers  on  the  Internet. 
The  nine  owners  are  Advance  Publications 
(Newhouse);  Cox  Newspapers;  Gannett  Co.; 
Hearst  Corp.;  Knight-Ridder  Inc.;  New  Yoric 
Times  Co.;  Times  Mirror  Inc.;  Tribune  Co.; and 
the  Washington  Post  Co. 

Temporary  'event'  Web  sites 

Real  Media  has  been  the  most  aggressive  of 
the  nation's  ad  management  companies  in  the 
development  and  pmmotion  of  temporary 
sports  “event”  Web  sites  created  with  content 
from  multiple  newspaper  Web  sites.  Earlier 
this  year,  it  organized  the  Triple  Crown  horse 
race  Web  site  sponsored  by  VISA,  filled  with 
coverage  from  newspapers  in  Kentucky,  Mary¬ 
land,  and  New  Jersey,  and  linked  by  net¬ 
worked  banner  ads  to  more  than  a  dozen 
other  of  the  largest  online  newspajjer  sites 
around  the  country. 

Currently,  Real  Media  is  playing  a  central 
role  with  three  other  companies  in  the  U.S. 
and  Europe  in  developing  a  soccer  World  Cup 
Web  site  promotion  tied  to  newspapers  in  as 
many  as  20  countries.  The  project  has  the 
potential  to  be  the  largest  single,  C(X)rdinated 
sale  of  print  and  online  newspaper  advertising 
space  in  history. 

The  idea  of  such  “event”  or  “vertical”  sites 
was  actually  first  described  by  NCN  well  over 
a  year  ago,  but  the  organization  has  not  been 
able  to  actually  field  such  a  project  to  date. 
However,  it  has  launched  several  other  impres¬ 
sive  Web  features  including  its  highly  praised 
NewsWorks  search  engine  and  a  new  multi- 
media  e-mail  system  that  allows  readers  to 
subscribe  and  automatically  receive  specific 
features  from  online  newspapers. 


'DREAM  LEAGUE' 
ONUNE  AND  PRINT 
AD  PROGRAM 

Largest  such  campaign  ever? 

Four  U.S.  and  European  media  compa¬ 
nies  have  joined  forces  in  hopes  of 
turning  a  “fantasy  league”  promotion 
based  on  the  world’s  most  popular  sporting 
event  into  the  linchpin  of  the  world’s 
largest-ever  print  and  online  newspaper 
advertising  campaign. 

The  companies  —  the  Dream  League 
Sports  Network  (DLSN)  of  Great  Britian; 
Total  Sports  of  Raleigh,  N.C.;  Publigroupe  of 
Lausanne,  Switzerland;  and  Real  iMedia  of 
New  York  City  —  are  working  to  weave 
together  a  globe-spanning  network  of 
newspaper  advertising  tie-ins  for  the  World 
Cup  soccer  championship  that  takes  place 
in  France  in  June. 

The  companies’  stated  goal  is  to  organize 
history’s  largest  coordinated  advertising 
program. 

Held  every  four  years,  the  World  Cup 
competition  is  the  world’s  single  most  pop¬ 
ular  sports  event.  The  final  1994  game  was 
watched  by  2  billion  TV  viewers.  The  event 
also  receives  extensive  newspaper  sports 
section  coverage  throughout  North  Amer¬ 
ica,  South  America,  Europe,  Asia,  and  Aus¬ 
tralia. 

Newspapers  In  20  countries 

Now,  for  the  '98  games,  the  four-com¬ 
pany  advertising  and  promotion  consor¬ 
tium  is  offering  ad  space  in  a  print  and 
online  “Dream  League”  feature  that  will 
allow  readers  across  the  continents  to  cre¬ 
ate  their  own  teams  of  soccer  superstars. 

The  partnership  has  approached  news¬ 
papers  in  the  20  countries  that 
have  already  qualified  for  the 
World  Cup,  and  currently  has 
agreements  with  over  a  dozen  in 
Europe,  South  America,  and  Afnca. 

“Dream”  or  “Fantasy”  sports 
contests  are  based  on  the  con¬ 
cept  also  known  as  “Rotisserie 
Leagues”  in  the  United  States.  In 
each  case,  the  members  of  an 
individual’s  dream  team  amass 
points  according  to  their  actual 
performance  in  real  games.  The 
overall  score  of  any  given 
dream  team,  then,  is  directly 
linked  to  how’  well  the  individ¬ 
ual  members  do  in  real-life  play, 
play,  ww'w.dreamleague. net 


In  Short 


FANTASY  SPORTS  ONLINE 

The  servers  of  Total  Sports 
of  Raleigh,  N.C.,  will  host 
the  "World  Cup"  fantasy 
league  Web  site  that  will 
be  promoted  in  print  and 
online  newspapers  around 
the  world.  "We're  ready," 
says  executive  vice  presi¬ 
dent  Mike  Gershman.  The 
server  complex  has  a  T-3 
Internet  connection  capa¬ 
ble  of  handling  massive 
amounts  of  Web-surfing 
traffic.  "If  we  get  70  mil¬ 
lion  or  so  visits,  it  will  be 
a  happy  problem,"  said 
Gershman. 


BRADLEY'S  BOOMER  BID 

Former  U.S.  Senator  Bill 
Bradley  will  write  a 
monthly  column  for 
ThirdAge.com,  a  Web  site 
focused  on  the  interests  of 
aging  Baby  Boomers.  The 
text  of  the  column  will 
also  be  syndicated  to  print 
newspapers  through  the 
Third  Age  News  Service. 


How 
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HONORING  EXCELLENCE  IN  NEWSPAPER  MARKETING 


1998  CALL  FOR  ENTRIES 


Enter  your  best  newspaper  marketing  eflforts  of  1997!  Open  to 
all  newspapers:  Daily,  weekly,  paid  or  free.  You  need  not  be  a 
member  of  the  International  Newspaper  Marketing  Association 
(INMA)  to  enter. 

Awards  are  presented  in  four  circulation  groups  in  each  of  the  1 8 
categories  including  in-paper,  printed  materials,  outside  media, 
and  other  products  and  programs. 

Winners  will  be  announced  and  awards  presented  on  June  4  at 
the  Grand  Hotel  Krasnapolsky  in  Amsterdam,  during  the  68"’ 
annual  INMA  International  Conference  of  Newspaper 
Marketing. 


For  complete  details ... 

The  Call  for  Entries  and  entry  forms  have  been  mailed.  If  you  did 
not  receive  yours  and  would  like  to  enter  the  competition,  contact ... 

INMA:  (Ask for  the  E&PlINMA  Awards  coordinator) 

•  Tel:  (972)  99 1  -5900  •  Fax:  (972)  991-3151 
I  •  E-ntail:  inma@connect.net  •  Web:  www.inmaoig/marketing.awards.html 

E&P:  (Ask  for  Larry  BuniagicI) 

•  Tel:  (2 1 2)  6754380,  ext.  1 50  •  Fax:  (212)  929- 1 259 
•  E-ntail:  larryb@mediainfo.com  •  Web:  www.mediainfo.com 


Hurry!  Entry  Deadline  is  January  26! 


by  David  Noack 


Weekly 


Online  Journalism 


PTA  W0N7  GIVE 
NEWSPAPER  INFO 

Doesn't  want  student  news  published  on  paper's  Web  site 


Concerned  that  stalkers  may  target  chil¬ 
dren  they  read  about  online,  a  suburban 
Los  Angeles  parent-teachers  group  is 
refusing  to  provide  its  school  activities 
newsletters  to  a  local  weekly  newspaper  that 
also  puts  its  news  stories  on  a  Web  site. 

The  Parent  Teacher  Association  (PTA)  of 
LaCahada,  talif.,  says  it  will  no  longer  provide 
copies  of  its  newsletters  to  the  local  Valley 
Sun  News  for  fear  that  the  publication  of  a 
child’s  name  or  scheduled  activities  online 
could  bring  that  youngster  to  the  attention  of 
Web-surfing  predators.  The  PTA  represents 
five  schools  —  three  elementary,  one  middle, 
and  a  high  school  —  in  the  LaC^ahada  Unified 
Sch(K>l  District. 

'Horrible  things'  in  the  news 

“With  the  news  media  coverage  of  all  these 
horrible  things  that  have  happened  to  chil¬ 
dren,  we  felt  it  was  prudent  to  no  longer  send 
over  information  of  a  personal  nature,”  said 
Andrea  Terry,  PTA  council  president.  “It  was 
unfair  to  parents  who  did  not  realize  in  sub¬ 
mitting  an  article  to  the  newsletter  they  were 
also  submitting  it  to  the  local  paper  and  the 
World  Wide  Web,  so  we  felt  that  we  had  to 
withdraw  our  newsletters.” 

Valley  Sun  News  publisher  Steve  WTiit- 
more  disagreed.  “I  have  two  kids.  I  understand 
and  empathize  with  the  fear,”  he  said.  “But  hav¬ 
ing  said  that,  these  fears  are  unfounded.” 

According  to  national  PTA  and  California 
State  PTA  officials,  LaCanada’s  appears  to  be 
the  first  time  that  a  local  PTA  has  refused  to 
provide  copies  of  its  newsletter  to  a  local 
newspaper. 

Robert  Gellman,  a  privacy  expert  in  Wash¬ 
ington,  D.C.,  indicated  the  PTA’s  move  may  be 
largely  symbolic  because  there  is  nothing  to 
prevent  parents  from  passing  their  own 
copies  of  the  newsletter  on  to  the  paper,  nor 
newspaper  staff  writers  from  obtaining  the 
newsletter  as  they  do  other  documents.  “A 
reporter  can  obtain  a  copy  of  the  newsletter 
with  a  couple  of  phone  calls,”  he  said. 

The  LaCahada  PTA’s  action  comes  on  the 
heels  of  a  growing  number  of  instances  in 
which  school  officials  have  tried  to  prevent 
the  names,  e-mail  addresses,  Web  page  links, 
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and  photographs  of  students  fn)m  appearing 
on  the  Internet. 

Media  experts  say  the  trend  is  an  overreac¬ 
tion  to  a  perceived  threat,  fueled  by  a  drum¬ 
beat  of  stories  about  kids  being  lured  by 
pedophiles  online,  mainly  through  socalled 
“chat”  rooms. 

In  October,  journalism  students  at  Dulaney 
High  School  in  Baltimore  County,  Md.,  were 
blocked  from  putting  the  schtx)!  newspaper 
online  becau.se  of  a  policy  prohibiting  stu¬ 
dents  from  using  their  last  names  on  the  Inter¬ 
net,  a  policy  the  county  maintains  is  needed 
to  pn)tect  kids  from  sexual  predators. 

In  nearby  Anne  Arundel  County,  students 
and  teachers  fought  unsuccessfully  last  spring 
against  a  ban  against  schtx)!  Web  pages  linking 
to  any  other  Web  sites.  “Our  policy  was  put 
into  effect  after  many  months  of  work  by 
many  people,  but  we’re  .still  trying  to  figure 
out  all  of  its  effects,”  said  Baltimore  County 
schools  spokesman  Donald  1.  Mohler  in  an 
article  in  the  Baltimore  Sun. 

Cheerleader  photos  banned 

And  in  rural  Pennsylvania,  another  school 
district  recently  banned  a  group  of  cheerlead¬ 
ers  from  putting  their  pictures  online. 

Mark  Gtxxlman,  executive  director  of  the 
Student  Pre.ss  Law  Center  in  Arlington,  Va., 
called  such  moves  "unjustified.” 

“The  schools  are  using  this  abstract,  non¬ 
specific  fear  that  some  harm  will  come  to  a 
child  as  a  result  of  this.  I  think  it  is  overreact¬ 
ing.  I  think  there  is  no  evidence  that  any 
young  person  has  been  injured  by  this  kind  of 
coverage,”  he  said. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press  in  Washington,  D.C.,  .said  the  PTA  fears 
the  technology.  "There’s  also  a  certain  amount 
of  iliogic  here  because  unless  the  PTAs  are 
going  to  say  to  members.  You  cannot  redis¬ 
tribute  anything  that’s  in  these  newsletters,’ 
the  impact  is  going  to  be  limited  to  the  fact 
that  they  won’t  be  directly  providing  [the 
newsletters]  to  this  newspaper,”  said  Kirtley. 

Noack  is  associate  editor  of 
MediaINFO.  com . 

http://www.mcdiainfo.com 


In  Short 

BANNED  STORIES  ONLINE 

New  York-based  Concrete 
Media  has  launched  a  con¬ 
troversial  new  section  on 
its  teen-focused  "Bolt 
Reporter"  journalism  Web 
site.  Called  "Banned  on 
Bolt,"  the  new  section 
publishes  the  full  text  of 
articles  that  have  been 
censored  by  high  school 
administrators  or  high 
school  newspaper  advisers 
across  the  country.  One 
story  on  the  site  concerns 
a  teach  who  pleaded  guilty 
to  sexually  abusing  a  stu¬ 
dent.  Another  is  about 
local  businesses  that  sell 
cigarettes  to  minors. 
http://reporter.bolt.com 


CENSORSHIP  SOFTWARE 

Web  "blocking"  or  "filter¬ 
ing"  software  designed  to 
prevent  children  from 
accessing  objectionable 
material  on  the  Internet 
may  ultimately  pose  a 
greater  challenge  to  free¬ 
dom  of  speech  than  gov¬ 
ernment  censorship.  This 
is  the  growing  concern 
of  legal  authorities  watch¬ 
ing  the  World  Wide  Web 
Consortium's  efforts  to 
agree  on  new  and  sophisti¬ 
cated  sorts  of  online  filters 
for  parents,  libraries, 
and  schools.  A.C.L.U. 
spokespersons  warn  that 
the  private  software  com¬ 
panies  that  control  the 
Internet  are  beyond  the 
reach  of  the  traditional 
means  used  to  prevent 
government-imposed  cen¬ 
sorship. 
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SYNDICATES/NEWS  SERVICES 


Major  text-heavy 
syndicates  are 
seeking  a  latger 
share  of  the 
funnies  business 


BY  DAVID  ASTOR 


More  Comics  From 
Outside  The  Big  5 


Five  syndicates  control  most  of  the 

comics  market,  but  other  major  s>'ndi- 
cates  are  trying  to  get  a  bigger  slice  of 
the  pie. 

The  quintet  of  King  Features  Syndicate, 
United  Media,  Universal  Press  Syndicate,Tribune 
Media  Services  and  Creators  Syndicate  handles  a 
combined  total  of  about  190  strips  and  panels.  This 
is  roughly  the  same  number  as  two  years  ago, 
according  to  a  comparison  of  the  E&P  Syndicate 
Directory’s  1997  and  1995  editions. 

Three  other  companies  —  the  Los  Angeles  Times 
Syndicate  (LATS), 
Washington  Post  Writers 
Group  (WPWG)  and 
Copley  News  Service  — 
have  only  15  comics  in 
extensive  feature 
lineups.  But  this  is  almost 
double  the  total  of  two 

At  LATS,  for  instance, 

the  just-announced  signing  of  “Sylvia”  gives  it  8 
comics,  compared  to  4  in  1S>95.  And  two  more  are 
coming  in  the  next  several  weeks,  including  “Loose 
Parts”  by  the  Philadelphia  Inquirer's  Dave  Blazek 
and  John  Gilpin. 

“For  years,  we  emphasized  editorial  text  feature 
development  and  international  gniwth.”  said  LATS 
vice  president/general  manager  Steve  Christensen. 
“We  decided  a  couple  of  years  ago  to  concentrate 
on  building  online  products  and  comics.  We  felt 
the  time  was  right  to  make  the  investment.” 

Christensen  said  the  licensing  and  sales  potential 
“is  very  attractive”  for  strips  that  hit  it  big,  but 
noted  that  selling  comics  is  not  necessarily  easier 
than  selling  text.  “Comics  pages  are  difficult  to 
break  into,”  he  observed. 

So  is  there  another  reason  w'hy  LATS  is  increas¬ 
ing  its  stable  of  new  and  established  comics? 


“They’re  fun,”  Christensen  replied.  “Cartoonists 
are  tremendously  creative  people  and  we  enjoy 
working  with  them.” 

LATS  is  also  working  with  Jacque  Parsons,  who 
was  recently  hired  as  a  consultant  to  help  sell  the 
syndicate’s  comics.  Parsons  had  previously  been 
associated  with  several  other  syndicates,  as  well  as 
with  “Sylvia”  creator  Nicole  Hollander. 

Hollander  said  LATS’s  increased  interest  in 
comics  was  one  of  the  reasons  she  decided  to  join 
the  syndicate. 

“It  seemed  to  be  a  perfect  time,”  stated  the  cre¬ 
ator,  whose  irreverent,  middle-aged  cartoon  charac¬ 
ter  appears  on  greeting  cards  and  calendars,  and  in 
books  and  newspapers. 

Hollander  had  been  self-syndicating  her  17-year- 
old  comic  to  over  100  papers,  including  the  Los 
Angeles  Times. 

“I  think  it’s  a  very  good  newspaper,  so  when  the 
Los  Angeles  Times  Syndicate  approached  me,  I  gave 
it  real  consideration,”  said  Hollander,  who  noted 
that  she  was  also  impressed  with  the  diversity  of 
LATS’s  columnist  roster. 

The  Chicago-based  creator  added,  “There’s  only' 
so  far  you  can  go  with  self-syndication.  The  syndi¬ 
cate  will  help  me  reach  a  larger  audience,  includ¬ 
ing  international  papers.  Sylvia  needs  to  go  over¬ 
seas.  ‘Send  me  to  Paris,’  she  says!” 

Copley  is  also  adding  comics.  This  fall,  the  San 
Diego-based  syndicate  introduced  its  first  two 
comics  for  separate  sale  outside  its  various  pack¬ 
ages.  They  include  the  “Offline”  business  panel  by 
Herb  Stansbury’  and  the  just-amiounced  “Fast  Lane” 
automotive  panel  by  Harley  Schwadron,  a  freelance 
cartoonist  who  also  does  the  “9  to  5”  comic  for 
LATS. 

Director  of  sales  Dean  Abbott  said  Copley  is 
offering  comics  because  they  seem  to  get  “more 
attention”  and  space  in  newspapers. 

“Almost  every  newspaper  has  a  comics  page  or 
pages,”  noted  Abbott,  adding 
that  an  increasing  number  of 
papers  are  also  running  some 
strips  and  panels  on  non¬ 
comics  pages. 

All  this,  he  continued,  can 
translate  into  more  sales  for 
syndicates  —  not  to  mention 
possible  licensing  revenues. 

WPWG  editorial  director/ 
general  manager  Alan  Shearer 
agreed.  “Comics  are  enticing,” 
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Nicole  Hollander's  "Sylvia"  comic  is  now  syndicated  by  LATS. 
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Fifteen  stories,  10  with  nrt. 
Perfect  for  your  po^es. 
Contact  yoursules  representative 
for  more  information. 
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Call  1-800-238  6196  Unlay. 
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Times  Shake-Up 
Creates  New  Unit 


The  new  YORK  Times  has 

announced  the  formation  of  a 
new  division  that  includes  the 
New  York  Times  News  Service  and 
New  York  Times  Syndicate. 

It  is  the  second  restructuring  in  1 1 
months,  and  the  latest  in  a  series  of 
major  1997  developments  at  the  news 
service  and  syndicate.  These  include 
the  departures  of  several  executives  — 
one  of  whom,  vice  president  Paul 
Finch,  said  this  week  that  he  was 
“pushed  into  retirement.” 

The  newly  created  division  of  the 
Times  newspaper  is  called  the  New 
York  Times  News  Services  (with  an 
“s”).  It  includes  the  news  service,  syn- 
dicate,TimesFax,  licensing  and  royal¬ 
ties,  photo  archives,  book  develop¬ 
ment,  large  print  weekly  and  cross¬ 
word  puzzle  development. 

Some  of  these  businesses  —  includ¬ 
ing  the  photo,  book,  large  print  and 
crossword  ones  —  had  previously 
operated  on  a  more  autonomous  basis. 

Times  president  Janet  Robinson  .said 
the  division  was  formed,  after  months 
of  .study,  because  “there  is  very  strong 
potential  for  not  only  the  syndicate 
and  news  service  to  grow,  but  other 
developing  businesses  to  grow.  We 
want  to  put  more  support  behind 
them.  We  want  to  give  them  leader¬ 
ship.” 

That  leadership  will  be  provided  by 


Penelope  Muse  Abernathy,  who  has 
been  named  president  of  the  new  divi¬ 
sion.  The  former  Times  senior  vice 
president  for  planning  joined  the 
Times  Co.  in  1986  after  working  as  an 
editor  at  such  papers  as  the  Dallas 
Times  Herald  and  Charlotte  Observer. 

Abernathy,  who  assumes  her  new 
post  on  Dec.  15,  will  report  to 
Robinson  and  Times  executive  editor 
Joseph  Lelyveld. 

News  service/syndicate  president 
and  editor  in  chief  Gloria  Brown 
Anderson  will  now  report  directly  to 
Abernathy,  rather  than  to  Lelyveld  and 
Robinson. 

The  previous  restructuring  occurred 
in  January,  when  the  corporate 
Information  Services  Group  was  split. 
Former  ISG  units  such  as  the  news  ser¬ 
vice  and  syndicate  subsequently  began 
reporting  directly  to  the  Times  news¬ 
paper. 

What  about  Finch?  The  executive, 
when  contacted,  said  he  was  pushed 
to  retire  earlier  this  fall  after  declining 
a  buyout  in  February.  Now,  he  added, 
“my  attorneys  are  dealing  with  the 
Times  Co.  human  resources  depart¬ 
ment”  on  various  matters. 

Finch  —  who  joined  the  syndicate 
and  news  service  in  1978  —  was  vice 
president  of  .sales  for  the  U.S.  Far  West, 
Latin  America  and  the  Caribbean. 

Robinson  declined  to  comment  on 


he  said.  “You  can  charge  separately  for 
daily  and  Sunday.  And  if  you  happen  to 
hit  a  great  comic,  it  pays  the  freight  for  a 
lot  of  things.” 

He  added  that  comics  are  easier  to  sell 
than  columns  overseas. 

But  Shearer  emphasized  that  WPWG 
—  which  had  four  comics  in  1995,  five 
today  and  a  sixth  coming  in  March  —  is 
“not  making  a  conscious  effort”  to 
enlarge  its  crartoon  lineup. 

“We  re  still  doing  very  well  with  editor¬ 
ial  page  material,”  he  said. 

Another  feature  company  with  lots  of 
text  material  is  the  New  York  Times 
Syndicate,  which  has  no  comics  and  — 
according  to  m-irketing  communications 
manager  John  Stickney  —  no  plans  to 
introduce  any  at  this  time. 


King  Features  Is 
Now  On  The  Net 


King  features  is  no  longer  the 
biggest  syndicate  without  a  Web  site. 
The  official  launch  of  www.kingfea- 
tures.com  is  in  mid-January,  but  it’s  already 
live.  It  showcases  over  65  comics,  and 
also  includes  bios  of  King  cartoonists  and 
columnists,  news,  animation,  a  history  of 
the  82-year-old  syndicate,  and  more. 

King  created  the  site  in-house. 


Weber  Web  Site 

King  features  syndicate  car¬ 
toonist  Bob  Weber  Jr.  and  a  16-year- 
old  fin  have  created  a  Web  site  for  Weber’s 
“Slylock  Fox  and  Comics  for  Kids”  strip. 
It’s  at  www.parsha.com/slylock. 


Editor  &  PiiBusHER 


http://www.mediainfo.com 


December  13, 1997 


SYNDICATES/NEWS  SERVICES 


"Rose  is  Rose”  creator  Pat  Brady  of  United  Feature  Syndicate  recently  did  a  six-day 
sequence  favorably  contrasting  newspapers  with  TV  news. 


Finch’s  departure. 

The  66-year-old  Finch  —  now  work¬ 
ing  as  a  consultant  out  of  his  home  in 
Sherman  Oaks,  Calif.  —  isn’t  the  first 
executive  to  depart  this  year. 

One  of  the  others  was  news  service 
executive  editor  James  Robison,  who 
last  month  became  editor,  senior  vice 
president  for  news  of  Editor  & 
Publisher  Co,  And,  back  in  January, 
news  service/syndicate  president  and 
editor  in  chief  John  Brewer’s  tenure 
came  to  an  end.  Anderson  succeeded 


Cox  Acquires  A 
Stake  In  ‘Home’ 

COX  NEWSPAPERS  HAS  acquired 
a  40%)  stake  in  Mary  Engelbreit's 
Home  Companion  magazine. 

Cox  is  now  in  partnership  with 
the  two  companies  —  .\ndrews  McMeel 
Publishing  (AMP)  and  Mary  Engelbreit 
Publications  —  that  founded  the  home¬ 
decorating/life¬ 
style  magazine  in 
September  1996. 

It  now  has  a  circu¬ 
lation  of  over 
250,000.  5 

AMP  is  affiliated  g 
with  Universal  ° 

O 

Press  Syndicate,  | 
which  distributes  > 
the  “At  Home  With  P 

o 

Mary  Engelbreit”  I 
feature.  Mary  Engelbreit 

Tribune  Names 
Puzzles  Editor 

WAYNE  WILLIAMS  HAS  been 
named  editor  of  Tribune  Media 
Services’  crossword  puzzles. 

Williams,  49,  is  a  longtime  crossword 
editor  and  creator  (constructing 
over  6,000  of  them).  He  recently  revised 
the  Dell  Crossmrrd  Dictionary,  and  has 
authored  many  other  puzzle  books. 

He  replaces  Herb  Ettenson,  who  is 
retiring  at  the  age  of  81. 

TTM  To  Launch 
‘Tilt’  Publication 

r/zr,  AN  ENTERTAINMENT  publica¬ 
tion  aimed  at  people  ages  18  to  34, 
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is  scheduled  to  be  introduced  this  April 
by  Thomson  Target  Media. 

“The  readers  in  this  demographic 
group  are  diverse,  but  their  interest  in 
entertainment  news  is  a  constant,”  said 
TTM  product  manager  Paul  Morgan. 

When  Tilt  debuts,  it  can  be  used  as  a 
weekly  feature  section  or  Total  Market 
Coverage  publication.  TTM  will  provide 
1 2  pages  of  editorial  to  newspaper 
clients,  which  can  then  customize  Tilt 
with  local  editorial  and  ads. 

TTM  offerings  also  include  Cover- 
Story,  healthfile.  Pro  Football  This 
Week,  the  Curiocity  products,  and 
more. 

Two  Honored  At 
Cartoonist  Event 

The  national  cartoonists  so¬ 
ciety  honored  a  creator  and  an  exec¬ 
utive  who  works  with  creators  at  its 
annual  Christmas  party'  in  New' York  City 
Dec.  6. 

Tim  Rosenthal  received  the  Silver  T- 
Square  for  “extraordinary  service”  to  car¬ 
tooning  and  the  NCS.  Rosenthal  is 
account  manager-comics  business  for 
American  Color,  the  prepress  division  of 
American  Color  Holdings.  ACH  also 
owns  American  Color  Graphics,  which 
prints  over  350  Sunday  comic  sections. 

The  creator  honored  was  A1  Jaffee,  a 
Mad  cartoonist  who  invented  the  maga¬ 
zine’s  famous  fold-in  feature  in  1964. 
Jaffee,  an  NCS  member  since  1950,  also 
did  the  syndicated  “Tall  Tales”  feature 
over  30  years  ago. 

Syndicate  Offers 
Material  On  Cars 

The  new  YORK  Times  Syndicate  is 
offering  more  than  30  stories,  along 
with  graphics  and  photos,  to  mark  the 
debut  of  1998  car  models. 

The  articles  are  from  a  special  auto 
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section  published  by  the  New  York 
Times. 

‘Gasoline  Alley’ 

In  The  Big  Apple 

ASOUNE  alley:  WHICH  usuaUy 
VJ  has  a  rural  milieu,  will  be  set  in 
New  York  City  from  early  December 
through  mid-January'. 

The  79-year-old  comic  is  done  by  Jim 
Scancarelli  ofTribune  Media  Services. 

‘Muddle’  Moves 
To  A  Syndicate 

C”'  REATORS  SYNDICATE  IS  now  dis- 
>tributing  the  formerly  self-syndicat¬ 
ed  “Muddle  America.” 

The  satirical  cartoon  feature,  available 
three  times  a  week  in  a  horizontal  or  ver¬ 
tical  format,  is  by 
Bob  Gorrell  and 
Gary  Bnxtkias.They 
also  do  editorial 
cartoons  for  the 
Richmond  Times- 
Dispatch  that  are 
syndicated  by 
Creators  (Gorrell) 
and  King  Features 
(Bnxikins).  "Muddle  America” 

Stan  Lee’s  75th 
Is  Being  Marked 

“CPIDER-MAN”  creator  Stan  Lee’s 
t375th  birthday,  which  falls  on  Dec. 
28,  is  being  marked  in  several  ways. 

For  instance.  Comics  Buyer’s  Guide  is 
devoting  its  Dec.  26  issue  to  Lee,  and 
there  will  be  a  party  at  the  Marvel  Mania 
restaurant  at  Universal  Studios. 

Lee  —  who  also  appeared  recently  on 
the  Sci-Fi  Channel’s  Creative  Process 
series  —  writes  the  “Spider-Man”  comic 
strip  for  King  Features  Syndicate. 

December  13, 1997 


Financial 

Continued  from  page  20 

$472.5  million.  Ad  revenues  for  the  first 
nine  months  mse  4%  to  $370.5  million 
and  circulation  revenues  dipped  slightly 
to  $80.5  million.  McClatchy  is  in  the 
pnKess  of  buying  Cowles  Media  Co.  for 
$1.4  billion. 

MEDIA  GENERAL 

Richmond,  Va.-based  Media  Ceneral 
Inc.  reported  net  earnings  of  $10.5  mil¬ 
lion,  or  39t  per  share,  a  32%  decline. 
Operating  income  amounted  to  $28.5 
million,  up  23%.  Revenues  improved 
18%  to  $222  million. 

For  the  first  nine  months.  Media  Gen¬ 
eral  posted  a  net  loss  of  $30.3  million, 
or  $  1 . 1 5  per  share,  compared  with  net 
earnings  of  $51.6  million,  or  $1.94  per 
share,  a  year  earlier.  Operating  income 
grew  20%  to  $87.6  million.  Revenue 


was  17%  stronger  at  $579  9  million.  The 
loss  was  attributed  to  an  extraordinary' 
charge  of  $63  million  during  the  first 
quarter.  Year-to<late  income  notwith¬ 
standing,  that  item  was  $32.7  million,  or 
$1.22  per  share,  a  36%  decline. 

Third-quarter  and  year-to-date  figures 
for  this  year  include  newspapers  and 
television  stations  acquired  from  Park  in 
January,  and  trades  and  dispositions. 

Chairman  and  CEO  J.  Stewart  Biy  an 
III  said  the  publishing  segment  enjoyed 
“strong  revenue,  profit  and  cash  flow 
growth”  while  the  company’s  cable  con¬ 
cerns  saw  “marked  improvement.” 

Media  General’s  newsprint  operations 
returned  to  profitability  during  the 
third  quarter,  he  said.  The  newspaper, 
cable  and  broadcast  divisions  all 
improved  quarterly  and  year-to-date 
earnings. 

NEW  YORK  TIMES 

The  New  York  Times  Co.  recorded 
third-quarter  net  income  of  $46.2  mil¬ 
lion,  or  46<t  per  share,  compared  with  a 
loss  of  $47.7  million,  or  49f  per  share, 
due  mainly  to  an  unusual  $  1 27  million 
charge,  last  year.  Operating  profit  in  the 
three  months  was  $91.3  million,  com¬ 
pared  with  a  $63. 9  million  loss,  also  due 
to  unusual  factors.  Revenues  were  8% 
higher  at  $683.6  million. 
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Year-t(>date  net  income  at  the  New 
York  City-based  publisher  of  the  Neu' 
York  Times  and  Boston  Globe  was  $183 
million,  or  $  1 .83  per  share,  compared 
with  $31.8  million,  or  33*  per  share. 

The  difference  was  attributed  to 
unusual  items.  Operating  pmfits 
amounted  to  $319.9  million,  compared 
with  $79.2  million  the  previous  year. 
Revenues  for  the  nine  months  were 
$2.1  billion,  a  WYo  impnwement. 

Excluding  special  factors,  net  income 
for  the  quarter  rose  23.8%  and  for  the 
nine  months  43.8%,  due  to  higher  adver¬ 
tising  revenue,  lower  newsprint  expense 
and  strong  broadcast  performance. 

Newspaper  operating  pn)fit  reached 
$84.8  million,  a  29‘X>  Ixxtst,  excluding 
buyouts  and  the  unusual  charge.  Rev¬ 
enues  advanced  8%,  to  $605.3  million. 

Year-to-date  newspaper  profits  gained 
42%  to  $304.2  million,  on  revenues  of 
$  1 .9  billion,  up  9%.  The  increases  were 
due  to  improved  advertising  results 
from  higher  rates  and  volumes,  espe¬ 
cially  classified  and  national.  Expanded 
wholesale  delivery  of  the  New  York 
Times  also  helped.  Pn)fits  and  revenues 
in  the  company’s  magazine  and  bn)ad- 
ca.st  groups  impnwed,  but  income  from 
joint  ventures  faltered,  mainh’  due  to 
lower  prices  charged  by  paper  mills  in 
which  the  company  has  an  interest. 

PULITZER  PUBLISHING 

St.  Louis-based  Pulitzer  Publishing 
turned  in  net  income  of  $14.2  milion, 
or  62*  a  share,  a  9%  increase,  in  the 
quarter,  on  revenues  up  1%  to  $141.2 
million.  Operating  income  rose  2%  to 
$27.2  million.  In  the  quarter  last  year, 
net  income  was  reduced  by  $7{X),(KK) 
from  the  acquisition  of  Scripps  League 
New.spapers  in  Juty. 

For  the  first  nine  months  of  this  year, 
net  income  gained  17%  to  $46.4  million, 
or  $2.10  per  share.  Operating  income  was 
21%  higher  at  $88  million,  and  revenues 


PULITZER  PUBLISHING 
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jumped  12%  to  $428.6  millkin. 

In  the  newspaper  division,  quarterly 
operating  income  nise  22%  to  $  1 1 . 1  miL 
lion  on  3%  stronger  revenue  of  $87.5  miL 
lion.  Year-to-date  publishing  operating 
income  gained  80'%  to  $35.2  million,  and 
revenues  were  12*%  higher  at  $428.6  miL 
lion. 

Bnxidc-asting  operating  income  for  tlie 
quarter  and  year  to  date  dipped,  while 
revenues  gained  slightly;  due  to  last  year’s 
politic'al  and  Oly'mpics  adverti-sing. 

Publishing  gains  were  attributed  to 
increased  ad  revenues,  particularly’  classi¬ 
fied,  at  the  St.  Louis  Pr)st-Dispatch,  Ari¬ 
zona  Daily  Star  and  former  Scripps 
League  papers,  now  known  as  Pulitzer 
Community  Newspapers. 

TIMES  MIRROR 

Los  Angeles  Times  and  Baltimore  Sun 
publisher  Times  Mirror  Co.  reported  a 
net  earnings  ri,se  of  20%)  to  $66.9  mil¬ 
lion,  or  63*  per  share,  in  the  quarter. 

Revenues  dipped  8'%  to  $814.5  mil¬ 
lion.  largely  due  to  divestitures  in  the 
professional  information  gn)up.  Operat¬ 
ing  pmfit  was  $124.3  million,  up  12%. 

Year-to-date  net  income  at  the  Los 
Angeles-based  company  gained  39%  to 
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$  1 78. 1  million,  or  $  1 . 56  per  share,  on 
36%  improved  operating  pmfits  of 
$332.7  million  and  5%  lower  revenues 
of  $2.4  billion. 

The  newspaper  segment  had  19% 
higher  operating  pn:)fit  of  $86  million 
and  5%  stmnger  revenues  of  $530.5  mil¬ 
lion  in  the  quarter.  Year-to<late  operat¬ 
ing  pntfit  surged  46%)  to  $290.9  million, 
and  revenues  rose  5%  to  $1.59  billion. 

Magazine  publishing  also  enjoyed 
healthy  gains  for  the  quarter  and  the  first 
nine  months.  Pn)fessional  information 
properties  lost  ground  for  the  quarter,  but 
for  the  year  so  far  saw  a  slight  improve¬ 
ment  in  operating  income  and  a  decline 
in  revenue. 

Chairman  and  CEO  Mark  H.  Willes  sin¬ 
gled  out  the  newspapers’  “continued 
strength”  and  said  all  papers  posted 
increased  revenues  and  decreased 
newsprint  expenses,  as  well  as  solid  cir¬ 
culation  gains.  For  the  quarter,  newspa¬ 
per  advertising  revenue  gained  6%  to 
$403  9  million. 

(continues) 
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TRIBUNE 

Tribune  Co.,  publisher  of  the  Chicago 
Tribune,  recorded  a  58%  jump  in  net 
income,  to  $104.8  million,  or  81 1  per 
share,  in  the  third  quarter. 

Excluding  nonrecurring  items,  net 
income  rose  20%  to  $79  million,  due  to 
higher  operating  profit  at  all  three  busi¬ 
ness  groups.  Operating  profit  gained 
30%  to  $150.9  million,  and  revenues 
advanced  12%  to  $695. 3  million. 

Unusual  gains  in  the  third  quarter 
were  due  to  the  $38  million  sale  of  Amer¬ 
ica  Online  stock  and  $7  million  sale  of 
stock  in  Gemstar  International. 

For  the  first  nine  months,  net  income 
at  the  Chicago-based  company  dipped 
3%  to  $280.2  million,  or  $1.99  per  share. 
Operating  profits  surged  28%  to  $444.3 
million,  on  12%  greater  revenue  of  $2  bil¬ 
lion. 


TRIBUNE 
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In  the  newspaper  unit,  third-quarter 
operating  profit  shot  up  14%  to  $69.6 
million  on  6%  stronger  revenues  of 
$341.5  million. 

Ad  revenues  rose  6%,  with  retail  up 
3%,  classified  up  10%  and  general  flat. 
Newsprint  and  ink  expense  declined. 
Paper  consumption  rose  slightly,  due  to 
increased  ad  volume. 

Year-to-date  operating  profit  for  the 
publishing  division  reached  $257.2  mil¬ 
lion,  a  30%  gain,  on  8%  better  revenues  of 
$1.06  billion. 

The  broadcasting  and  entertainment 
segment  turned  in  exceptional  increases 
in  the  third  quarter  and  first  nine 
months. 

The  education  holdings  enjoyed  gains 
for  the  quarter  and  a  slight  dip  in  operat¬ 
ing  profit  for  the  nine  months. 

WASHINGTON  POST 

The  Washington  Post  Co.  reported  net 
income  for  the  quarter  advanced  29%  to 
$71.6  million,  or  $6.64  per  share,  on  4% 
healthier  revenues  of  $478.4  million. 
Income  from  operations  was  up  5%  at 
$91.2  million. 

Third-quarter  results  include  a  gain  of 
$16  million  on  the  sale  of  PASS  Sports 
and  the  termination  of  a  regional  sports 
network.  Excluding  this  gain,  net 
income  was  $55.6  million. 

For  the  first  nine  months,  net  income 
gained  23%  at  $190.6  million,  or  $17.57 
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per  share.  Income  from  operations 
totaled  $279.1  million,  a  20%  jump.  Rev¬ 
enues  were  $  1 .43  billion,  a  6%  improve¬ 
ment. 

Newspaper  revenues  were  up  4%  in 
the  third  quarter  and  6%  year  to  date.  Ad 
volume  at  the  flagship  Washington  Post 
w  as  up  slightly. 

Daily  and  Sunday  circulation  dipped 
for  the  year  so  far. 

The  broadcast  unit  saw  only  slight 
gains.  Cable  TV  operations  posted  dou¬ 
ble-digit  revenue  increases.  Netvsweek's 
revenue  was  up  slightly. 


Case  is  a  New  York-based  freelance 
writer  who  specializes  in  media. 


Shop  Talk 

Continued  from  page  68 

support  for  a  more  responsible  press. 

Sometimes  the  press  must  take 
the  lead  in  charting  its  course  rather 
than  reacting  in  the  name  of  supply  and 
demand,  and  what  better  time  than 
when  the  public  is,  even  if  temporarily, 
looking  to  the  higher  road. 

When  the  news  media  are  perceived 
by  much  of  the  public  as  some 
monolithic  entity,  they’re  bound  to 
be  tarred  with  the  same  brush.  And 
that  same  unpredictable  audience, 
viewed  by  the  movers  and  shakers 
as  market  shares  rather  than  as  citizens, 
can  easily  bite  the  hand  that  feeds  it 
as  grovel  before  it.  That’s  the  essential 
bottom  line,  and  one  the  media  ought  to 
be  looking  at. 


Labor  Peace 
Hits  S.F.  Papers 

Labor  unions  at  the  San  Fran¬ 
cisco  Chronicle  and  San  Francisco 
Examiner  have  reached  tentative  agree¬ 
ments  with  management  on  unprece¬ 
dented  7.5-year  contracts  almost  a  year 
before  the  current  contracts  expire. 

Both  sides  were  reportedly  spurred 
to  quick  action  so  the  papers  could 
better  deal  with  the  heightened  media 
competition  in  the  San  Francisco  Bay 
area. 


“The  goal  is  to  create  a  lengthy  period 
of  management-labor  stability  so  we  can 
all  focus  our  efforts  externally  rather 
than  fighting  with  each  other,”  said 
Steven  Falk,  president  and  CEO  of  the 
San  Francisco  Newspaper  Agency,  the 
business  and  production  arm  of  the  two 
dailies  under  a  joint  operating  agree¬ 
ment. 

The  pact  is  scheduled  for  a  ratifica¬ 
tion  vote  by  mail  Dec.  15.  It  would 
be  the  longest  labor  pact  in  the  history’ 
of  Bay  area  newspapers,  according  to 
the  Chronicle. 

The  agreement  involves  eight  of 
the  10  unions,  including  the  Northern 
California  Newspaper  Guild  and  locals 
representing  drivers,  mailers,  paper 
handlers,  typographers,  news  vendors, 
janitors  and  service  employees,  repre¬ 
senting,  in  all,  about  2,000  of  the  2,600 
workers  at  the  two  papers.  The  two 
holdouts  were  unions  representing 
mechanics  and  press  operators,  who 
had  issues  of  safety  and  Martin  Luther 
King’s  birthday. 

Kathleen  Rhodes,  a  librarian  and  Guild 
unit  chairman  for  the  Chronicle,  said  she 
expected  the  issues  to  be  resolved  by 
the  time  of  the  vote. 

The  Guild  represents  editorial  work¬ 
ers,  outside  advertising  and  classified 
personnel,  librarians  and  customer  ser¬ 
vice  employees. 

Rhodes  said  she  could  not  disclose 
the  details  of  the  Guild  contract,  which 
involved  only  wages  and  hours.  “We 
took  a  different  approach  to  traditional 
bargaining  and  I  think  it  paid  off,”  she 
commented.  “I  believe  we  got  a  pretty’ 
good  contract  and  it  does  enable  us 
to  compete  with  other  newspapers 
without  getting  bogged  down  in  labor 
negotiations.” 

Best  Writing 

The  AMERICAN  SOCIETY  of  News¬ 
paper  Editors  has  published  the 
19th  edition  of  Best  Newspaper  Writing, 
a  bcx)k  that  celebrates  the  best  newspa¬ 
per  journalism  from  the  past  year. 
Among  the  featured  writers  are  David 
Maraniss  of  the  Washington  Post,  Tom 
Hallman  Jr.  of  the  Oregonian,  Eileen 
McNamara  of  the  Boston  Globe,  N.  Don 
Wycliff  of  the  Chicago  Tribune,  and 
David  A.  Waters  of  the  Memphis  Com¬ 
mercial  Appeal.  A  group  of  writers  from 
Newsday  is  featured  for  their  deadline 
writing. 

Copies  of  the  book  are  availabe  from 
the  Poynter  Institute,  801  Third  St. 
South,  St.  Petersburg,  Fla.  33701,  or 
through  its  Web  site  (http://www.poyn- 
ter.org). 
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FEATURES  AVAILABLE 


ACTIVE  UVING 


DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/ 
people/ recreation/technology  and 
more!  (703)  471-7993 

h))p://www.disabilitynews.com 


ASTROLOGY 


Weekly  -  Monthly  •  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  ovailable  on  road  tests,  car  care, 
auto  trivio/history.  (8 1 0)  573-2755. 


CARTOONS 


Cortoons,  Caricatures,  Drawings 
by  Hawaii  cartoonist  John  Pritchett 
http:/ /www.pritchettcartoons.com 


COLUMNS 


LAUGH,  CRY,  THINK 
Your  readers  will  when  they  read  this 
award-winning  op/ed  column.  For 
somples,  rates: 

GCorsair@aol.com  or  (352)  750-2977 


ENTERTAINMENT 


"HOUYWOOD-BEHIND-THE- 

SCENES” 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

LA.  Features  Syndicate 
(800)959-9977 


FEATURES  AVAILABLE 


ARTWORK  TO  ORDER 

Illustrations  and  cartoons,  sports  and 
political,  color  or  block  &  white, 
overnight  via  Fed  Ex.  You  send  locol 
photo(s)  and  instructions,  I  send  you 
back  finished  award  winner.  Call  for 
info-samples,  prices  can't  be  touched 
(781)933-4897 

E-mail:  dolsen39@mail.idt.net 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)751-0168 
Avonti  1 054@aol.com 


COPING  in  the  COUNTRY 
The  definitive  midlife  neurosis  column 
Clear  Creek  Features 
Box  35,  Rough&Ready,  CA  95975 


MOVIE  REVIEWS 


MAKE  AN  IMPACT  on  your  Arts  Page 
with  fun,  insightful  film/video  reviews 
your  readers  will  come  to  look  for. 
Christopher  Smith,  a  book/film  critic 
for  10  years,  reaches  hundreds  of 
thousands  each  Monday  in  one  of  the 
Northeast's  largest  daily  papers.  Low 
rates.  Fun  to  read!  E-mail 

chris.smith@maine.edu  or  call 
(207)989-9821  for  details 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941  ; 

(91 4)  692-4572  Fax  (914)  692-831 1 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fox  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
informotion  and  a  free  sample,  call 
(800)  257-4972 


Editor  &  PL'BLISHERI  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INVEST  IN  EXCELLENT  JOURNALISM 

AND  A  ROBUST  ECONOMY 

New  Mexico's  leading  monthly  needs 
investors  to  become  a  weekly. 

Contact  Steve  Lawrence,  Crosswinds, 
(505)  883-4750 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.  (301 )  540-0636 

Tom  Sexton,  NE  (61 7)  545-6175 

NEWSPAPER  APPRAISERS 

Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

75  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

BILL  MAHHEW  COMPANY  conducts 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797 
(813)786-5930 

professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quol- 
ity  doily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchose  of  o  property,  you  should  call 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

(813)  733-8053 

or  write  Box  3364,  Cleorwater  Beach, 

FL  34630.  No  obligotion  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 

DAVID  R.  STia 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399 

FAX  (770)  962-8640 

David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Roymond,  WA  98577 
(360)  942-3560 

FAX  (360)  942-9896 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

SBolitho-Cribb  Report:  www.crjbb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

EstsbtlshGd  in  1323  Anc  coc 

1  Annette  Park  Drive,  Bozeman,  4Ub-5ob-bb^i 

JohnT.  Cribb  MT  59715  e>mail:  jcribb@imt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
4 1 0  Elm  St. ,  Troy,  AL  3608 1 

(334)566-7198 
Fax  (334)  566-01 70 


MEDIAAMERIO  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (21 4)  369-6496 


NEWSPAPERS  FOR  SALE 


RESORT  WEEKLY  Rocky  mountains. 
Fast  growing.  $300K.  Box  08363, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (61 7)  431  -571 2 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


WEST  FLORIDA  legal  weekly:  $580K 
1997  estimated  gross;  25%+  margin; 
top  20  marketplace;  public  notice  since 
1 950's;  non-core  sole;  well  positioned. 
Contact  Edwin  (561)  804-9505. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


NICHE,  specialty  publications.  High 
quality  -  sheet  fed.  Profitable  and  rapid 
growth.  Tied  into  internet.  Con  be 
expanded  nationally.  $3-million  cash. 
Fax  (630)  627-1 233. 


FAX  your  ad  to 
212  4929  ♦1259 
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EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or  reman¬ 
ufactured. 

Call  Andrew 
(903)596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(205)997-9355 
(205)  997-9656  Fax 


Quality  that  makes  an  Impression  worirhvlde 

^  Sdtafrom:  2>P 

,  [  jfc  . !  □  Cofnptete  Presses  “C/” 

\J  /  O  Additions  to  Existirrg  Presses 

□  3-color  Satellites 

rn  o  4-Hi  ArrarTgements  l_j 

1  O  Stacked  Urrits 

\  O  Integral  Roll  Stand  Units 

□  Half  and  Quarter  Folders  qUq 

I  \  OCutoff  20"-21!4’-22“-22y4* 

^  0  1 8,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


MAILROOM 


MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)273-5218 
Fax  (407)  273-9011 


MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
E-mail:  dkgeorge@midAmerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (813)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fox:  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midAmericagraphics.com 
E-mail:  dkgeorge@midAmerica- 
graphics.com 


SMALL  WEEKLY  seeks  5-6  units  Goss 
Community-SC  units,  SC  folder.  Good 
condition.  Running.  Principals  only. 
Will  cash-out.  Reply  to  Box  08358, 
Editor  &  Publisher. 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Mortini/Flarris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)997-9355 
(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 
Fax  (770)  590-7267 


NOW  ON  SALE 

1998 


MARKET  GUIDE 


To  order  your  copy,  contact 
E(ST  Circulation  Department 
at  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 

Horace  Southward 
(800)  950-8475 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)458-6611 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan 

_ (800)  260-9823 _ 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 

1  (800)  495-2688 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,"  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rotes!  Excellent  results!  Coll  the 
PHONEROOM  DOaOR  now: 

(800)  274-1004 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TURN  YOUR  Do  Not  Call  list  into 
Poy-ln  Advance  subscribers 
for  information 
call 

(610)970-8957 
Susan  West 


E<SfP  Classified 

It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  representative, 
circulation  manager,  public  relations  or  production  person  with  an  ad 
in  Editor  &  Publisher.  We  reach  the  working  journalists  you  want  to 
reach,  every  week  .  .  .  83,000  strong.  Rates  and  order  form  are  at  the 
end  of  the  Classified  section.  To  increase  accuracy  and  expedite 
placement.  Fax  your  ad  to  (212)  929-1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains 

Tel:  (303)791-3301 
http://wvyw.fakebrains.com/ scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

A4ASTHEAD  con  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAOON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
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HELP  WANTED 


ACADEMIC 


MAGAZINE  FACULTY  FOSITION 

The  College  of  Journalism  and  Com¬ 
munications  at  the  University  of  Florida 
seeks  applications  for  a  tenure-track 
assistant  professor  for  its  magazine 
journalism  program.  Starting  date; 
August  7,  1 998.  The  successful  candi¬ 
date  should  have  demonstrated  ability 
or  potential  to:  teach  in  the  magazine 
program,  provide  leadership  for  a 
growing  magazine  sequence  in  a 
nationally  recognized  college,  advise 
an  award-winning  student  magazine, 
and  engage  in  scholarly  or  other 
creative  activities.  Significant  pro¬ 
fessional  magazine  experience  and  an 
advanced  degree  are  required. 
Applications  must  be  postmarked  by 
January  7,  and  received  by  January 
12,  1998.  Send  a  cover  letter,  cur¬ 
riculum  vitae  and  a  list  of  four 
references  to:  Choir,  Magazine  Search 
Committee,  Department  of  Journalism, 
P.O.  Box  1 1 8400,  University  of  Flor¬ 
ida,  Gainesville,  FL  3261 1  -8400.  The 
University  of  Florida  is  an  AA/EOE. 


THE  UNIVERSITY  OF  MICHIGAN 
Howard  R.  Marsh  Visiting 
Professorship  in  Journalism 
Department  of  Communication  Studies 

The  Department  of  Communication 
Studies  at  the  University  of  Michigan 
seeks  nominations  and  applications  for 
the  Howard  R.  Marsh  Visiting  Pro¬ 
fessorship  in  Journalism.  The  Howard 
R.  Marsh  Endowment  provides  funds 
for  a  one-semester  or  one-year  visit 
from  a  distinguished  academic  scholar 
who  studies  journalism  and  news 
media  or  an  eminent  professional 
journalist.  The  individual  selected  for 
such  an  appointment  will  be  one 
whose  presence  would  contribute  to  the 
education  of  students  in  the  Depart¬ 
ment  and  College  who  are  studying 
long-range  factors  affecting  the  ability 
of  the  news  media  to  perform  their  func¬ 
tions  in  a  democratic  society.  The 
Marsh  Visiting  Professor  will  engage  in 
dialogues  with  students  and  faculty, 
pursue  current  professional  or  scholarly 
interests,  and  contribute  to  the  direction 
of  the  Howard  R.  Marsh  Center  for  the 
Study  of  Journalistic  Performance.  The 
Center,  located  in  the  Department  of 
Communication  Studies,  supports 
scholarly  research  on  democratic  func¬ 
tions  of  the  news  media.  Nominations 
and  applications  for  the  Howard  R. 
Marsh  Visiting  Professorship  should  be 
directed  to  Marsh  Professor  Search, 
Department  of  Communication  Studies, 
2020  Frieze  Building,  The  University  of 
Michigan,  Ann  Arbor,  Ml  48109- 
1 285.  Questions  should  be  sent  to 
comm.studies.dept@umich.edu.  Review 
of  nominations  and  applications  for 
single-term  or  academic  year  appoint¬ 
ments  beginning  in  the  fall  of  1 998  will 
begin  immediately  and  continue  until 
the  position  is  filled.  The  University  of 
Michigan  is  an  equal  opportunity 
employer.  Women  and  minorities  are 
encouraged  to  apply. 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Want  to  play  a  key  role  in  growth  of  o 
superior  newspaper? 

Publisher  of  Northeast  metro  seeking 
hands-on  financial  officer  to  assist  in 
operations  of  growing  newspaper 
arganization.  Experience  in  supervis¬ 
ing  all  financial  aspects  including 
accounting,  MIS,  auditing  and  fore¬ 
casting  necessary. 

Unlimited  advancement  opportunities 
for  the  right  candidate.  If  interested, 
reply  in  confidence  to  Box  08354, 
Editor  &  Publisher. 


DIREQOR  OF  OPERATIONS 
A  Sacramento-based,  multi  unit,  multi¬ 
state  sales  operation  seeks  a  Director  of 
Operations  to  oversee  the  accounting, 
finance,  and  IS  operations  of  the  com¬ 
pany.  This  position  requires  on 
innovative  and  experienced  individual 
who  can  recognize  system  needs  and 
changes  necessary  to  keep  up  with  a 
quickly  growing  operation.  Qualified 
:  applicants  will  have  a  degree  in 
:  accounting,  finance,  MIS  or  related, 
j  with  a  minimum  10  years  related  expe- 
:  rience.  Must  be  familiar  with  analyz- 
j  ing/implementing  financial  and 
:  accounting  systems,  preparing  finan- 
;  cial  and  operating  reports;  and 
I  coordinating  budgeting  programs. 
:  Must  have  experience  with  LAN/WAN 
:  configurations;  administering  and  sup- 
I  porting  a  Novell  Netware  3. 1 2  environ- 
:  ment;  MS  Office,  Netscape,  Windows 
I  NT  and  E-mail  applicatians;  and  4GLs. 
;  Strong  supervisory  skills  a  must.  Some 
:  travel  required.  To  apply  send  resume 
i  with  salary  history  to  Corporate 
i  Human  Resources  Manager,  P.O.  Box 
:  1 5779,  Sacramento,  CA  95852-0779. 

i  ADMINISTRATIVE 

I  ASSOCIATE  PUBLISHER  needed  to 
:  launch  new  trade  periodical  from  con- 
j  cept  to  premier  and  on.  Burgeoning 
■  new  market  with  no  trade  show  or  pub- 
j  lication.  If  you  have  well  rounded 
:  experience  and  want  that  next  career 
I  step,  fax  resume  to: 

I  (702)  782-0266 

j  GENERAL  MANAGER 

1  Growing  publications  group  is  looking 
:  for  an  experienced  manager  who  con 
i  do  it  all  —  sell,  hire,  train  and  motivate 
:  people.  They  should  have  a  successful 
:  track  record  in  the  free  newspaper  or 
:  shopper  industry.  The  right  candidate 
j  will  manage  up  to  five  different  pub- 
;  lications  and  have  direct  responsibility 
:  for  more  than  two  offices.  Tell  us  in  a 
j  cover  letter  about  yourself  and  why 
i  you  might  have  the  right  stuff  for  this 
•  position.  We  offer  paid  medical,  salary 
j  plus  bonus,  auto  allowance  and  advan- 
j  cement  opportunities  in  our  large 
;  group.  Send  letter,  resume,  and  salary 
:  requirements  to  Group  President,  Box 
i  08359,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Established  newspaper  company  seeks 
dynamic  manager  who  will  offer  pro¬ 
ven  management  and  leadership 
qualities  to  its  suburban  weeklies.  Posi¬ 
tion  responsible  for  coordinating  all 
aspects  of  newspaper  office  including 
editorial,  production,  advertising, 
circulation  and  administrative  functions 
as  well  as  abundant  civic  duties.  Com¬ 
petitive  salary  and  benefit  package  to 
include  medical,  dental,  life  short 
term/long  term  disability  and  401  (k). 
Interested  applicants  please  send 
resume  and  salary  history  to  Box  08364, 
Editor  &  Publisher. 


NEWSPAPER  GENERAL  MANAGER 
General  Manager  with  cammunity 
journalism  background  for  3,400 
circulation  newspaper  and  shopper 
publication  in  Pine  City,  Minnesota 
located  in  rural  setting  with  lakes  and 
forests,  just  60  miles  north  of  the  Twin 
Cities  along  1-35.  Bonus  program 
along  with  excellent  benefit  package. 
Send  resume  and  references  ta  Wade 
Weber,  director  of  operations,  106 
NW  Railrood,  Mora,  NM  55051 . 


Large  newspaper  company  seeking 
publisher  for  one  of  its  smaller,  grow¬ 
ing  newspapers.  The  successful  candi¬ 
date  must  possess  a  high  level  of  both 
self-motivation  and  leadership  skills 
and  be  a  team  player.  We  are  looking 
for  the  right  person  to  provide  these 
attributes  both  within  the  newspaper 
and  the  community  it  serves.  Candi¬ 
dates  should  have  a  solid  track  record 
in  the  marketing  side  of  newspaper- 
ing.  Applicants  must  be  able  to  main¬ 
tain  a  working  relationship  with  the 
management  team  of  a  larger  compa¬ 
ny-owned  property  nearby.  This 
opportunity  provides  an  excellent 
window  for  advancement  within  the 
company  at-large.  Superior  perfor¬ 
mance  will  be  rewarded.  We  will 
provide  a  competitive  base  salary  plus 
MBO,  as  well  as  a  full  benefit  package 
including  a  401  (k)  plan. 

Submit  resume,  including  salary  history 
and  expectations  to  Box  08362,  Editor 
&  Publisher. 

Only  applications  including  salary 
information  will  be  considered 


We're  searching  for  a  candidate  with 
a  proven  track  record.  Person  should 
have  extensive  marketing,  sales  and 
operational  experience.  This  is  a 
growth  opportunity  to  take  a  sleepy  com¬ 
munity  newspaper  to  the  next  level.  If 
you  are  interested  in  “hands  an” 
opportunities  to  run  your  own  newspa¬ 
per,  this  may  be  your  opportunity. 
We're  people-oriented  and  reward 
high  achievers.  Send  your  resume  and 
salary  history  to  Box  08360,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Union,  o  six-day,  16,000- 
circulation  daily  in  Northern  Califor¬ 
nia's  most  beautiful  setting,  needs  an 
advertising  director. 

We  want  all  the  stellar  qualities  every¬ 
body  else  wants,  but  mostly  we  need  a 
confident  coach  and  manager.  We 
have  a  great  hometown  newspaper  in 
a  wonderful  place.  If  you'd  like  to  help 
us  excel,  and  like  the  idea  of  living 
somewhere  special,  send  a  resume  and 
letter  about  yourself  to  publisher  John 
Wolker,  1 1 464  Sutton  Way,  Grass 
Valley,  CA  95945. 

E-mail:  johnw@theunion.com 


ADVERTISING  DIREaOR 
Upstate  NY  weekly  newspaper  group 
seeks  experienced  professional  who 
can  effectively  sell,  hire,  train,  and 
motivate.  A  strong  track  record  of 
major  account  management  and 
growth  strategies  essential.  Excellent 
compensation  package.  Send  resume, 
salary  history  to  Publisher,  Finger  Lakes 
Community  Newspapers,  P.O.  Box  27, 
Ithaca,  NY  14851. 


ADVERTISING  MANAGER 

Brrrrr!  Thinking  about  a  warmer 
climate?  Looking  for  a  people-oriented 
company  that  will  recognize  your 
superb  efforts  and  accomplishments? 
We  need  an  experienced  ad  manager 
(coach!)  for  one  of  our  Western  US  com¬ 
munity  newspapers.  If  you're  good 
(and  others  will  attest  to  it!)  and  need  a 
positive  change,  contact  us.  We're 
loaded  with  opportunity  for  talented 
advertising  pros,  ond  love  to  promote 
from  within.  Send  resume,  with  com¬ 
pensation  expectations  to  Mel  “Doc” 
Croucher,  c/o  Brehm  Communications, 
P.O.  Box  28429,  San  Diego,  CA 
92128. 


ADVERTISING  SALES  MANAGER 

For  LA  Weekly,  the  publication  of 
news,  entertainment,  art  and  imagina¬ 
tion  in  Los  Angeles.  Qualified  candi¬ 
date  will  manage,  motivate,  inspire 
and  perspire.  Responsibilities  for 
hands-on  management  of  eclectic, 
energetic  sales  and  support  staff; 
development  of  special  projects  and 
special  issues;  hiring  and  training  dis¬ 
play  sales  staff;  meeting  weekly  sales 
goals;  interfacing  with  accounting, 
production  and  classified  advertising. 
Must  be  goal-oriented,  driven  individ¬ 
ual  and  nave  strong  sales,  manage¬ 
ment  and  communication  skills.  Print 
advertising  sales  management  back¬ 
ground  preferred.  If  you're  up  to  the 
challenge,  rush  your  resume  and 
salary  history  to  Human  Resources, 
671 5  Sunset,  LA,  CA  90028.  EOE 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


III 
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CIRCULATION 

CIRCULATION  METRO  MANAGER 


CIRCULATION 

CREW  SALES 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Established  Harford  County  MD  news¬ 
paper  seeks  candidate  to  manage  local 
sales  team.  Excellent  motivational  and 
communication  skills,  knowledge  of 
and  experience  in  advertising  sales 
required.  Full  time  position  with  salary 
based  on  experience.  Full  benefits 
package.  Send  resume  to  Homestead 
Publishing  Company,  P.O.  Box  1 89, 
Bel  Air,  MD  21014,  ATTN:  K.  Kline;  or 
fax  to  (4 10)  838-2843. 


CLASSIFIED  ADVERTISING  MANAGER 
for  a  group  of  12  award-winning 
weeklies  published  for  20  years  and 
poised  for  new  expansion.  We're 
across  the  river  from  Wall  Street,  in  the 
heart  of  New  York  City's  action.  Can¬ 
didates  should  have  3  years  experi¬ 
ence  in  classified  sales  and  be  able  to 
hire,  train,  motivate  and  sell.  Excellent 
salary  plus  override  plus  bonuses.  Full 
benefits  package  includes  health,  vaca¬ 
tion  and  401 1  k). 

Celia  Weintrob,  Publisher 
The  Brooklyn  Papers 
26  Court  St.,  Brooklyn,  NY  1 1  242 
Call  (718)  834-9350  ext.  104 


CLASSIFIED  ADVERTISING  MANAGER 
Have  you  ever  thought  of  having 
the  Columbia  River  in  your  front  yard 
and  the  beautiful  Cascade  mountains  at 
your  back?  This  is  an  amazing  environment 
that  will  give  you  the  opportunity  to  take 
a  well  run  classified  department  to  o  higher 
level.  Add  to  this,  excellent  benefits  and  a 
good  economy  and  you  have  Wenatchee, 
WA.  FAX  your  resume  today 

(509)  663-91 10  Attn:  Michael  Fox 


MAJOR  ACCOUNTS 
ADVERTISING  MANAGER 

The  San  Jose  Mercury  News,  a  Knight- 
Ridder  newspaper,  is  seeking  an  expe¬ 
rienced,  high-level  professional  to  join 
our  Advertising  Sales  Management 
team.  Responsibilities  include  man¬ 
agement,  leadership,  development  of 
the  retail  major  accounts  sales  group 
which  generates  advertising  revenue. 

Requirements  are:  4  year  college 
degree  in  advertising  or  marketing  and 
the  completion  of  Team  Leadership 
training  program.  Excellent  verbal  and 
written  communication  skills.  Along 
with  4  years  outside  newspaper 
advertising  or  other  media  selling 
experience  with  demonstrated  success 
managing  and  developing  territory 
revenues.  Minimum  of  3  years  suc¬ 
cessful  management  experience  in  a 
sales  environment. 

We  offer  a  competitive  compensation 
and  benefits  package.  Qualified  appli¬ 
cants  should  submit  their  resume  and 
salary  requirements  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to:  jobs@sjmercury.com. 
EOE  (RE:  Major  Accounts  Manager) 

FAX  (408)  271-3689 

Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

for  60,000  AM  &  PM  daily  and 
73,000  Sunday  in  Zone  6.  We  are  the 
classified  franchise  in  our  market... and 
we  intend  ta  keep  it  that  way.  Strang 
people  skills  needed  to  direct  and 
develop  staff  of  1 8;  strong  sales  man¬ 
agement  skills  needed  to  protect  our 
revenue  base  and  help  it  grow.  Chain- 
owned,  major  company  benefits.  Send 
resume  to  Box  08361,  Editor  &  Pub¬ 
lisher. 

NEWS  Feature  Advertising  sales,  your 
area.  FREE  start-up  manual.  Bax  8458, 
Madeira  Beach,  FL  33738-8458. 


SALES  MANAGER 

Life  is  better  in  Tucson . The  Tucson 

Shopper  is  looking  for  an  experienced 
sales  manager  wha  can  sell,  hire,  and 
train.  Your  ability  to  motivate  is  essen¬ 
tial.  Promotional  ideas  and  executian 
are  a  priarity.  Excellent  patential  for 
advancement  in  aur  large  weekly 
shopper  group.  Salary,  incentive,  and 
benefits.  Send  resume  and  salary 
requirements  ta  Norma  Fletcher, 
Tucson  Shopper,  1861  W.  Grant 
Road,  Tucson,  AZ  85745  or  fax  to 
(520)  620-9651. 

ART/GRAPHICS 

THE  ATLANTA  JOURNAL-CONSTI¬ 
TUTION,  the  South's  leading  news¬ 
paper,  has  four  openings  in  its  Ad¬ 
vertising  Creative  Department.  The 
newspaper  seeks  three  designers.  In  a 
fourth  position,  the  newspaper  seeks 
an  individual  with  prior  managerial/ 
supervisary  experience  for  an  up¬ 
wardly  mobile  position.  Ideal  appli¬ 
cants  should  demonstrate  active  involve¬ 
ment  in  the  design  industry  as  well  as 
have  planning  and  leadership  skills  ta 
help  manage  a  growing  department  of 
about  25.  Knowledge  of  QuarkXPress, 
Photoshap,  etc.  is  required.  Design  skills 
a  plus.  All  applicants  should  submit 
resumes  to  ATTN:  Advertising  Creative, 
Fourth  Floor,  72  Marietta  Street, 
Atlanta,  GA  30309.  Fax:  (404)  614- 
2643.  In  additian,  designers  should  sub¬ 
mit  five  non-returnable  work  samples. 

CIRCULATION 

CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manage  its 
circulatian  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required. 

Campany  affers  a  campetitive  salary 
and  benefits  package  with  unlimited 
growth  potential  within  our  parent 
organization.  Reply  to  Box  07857, 
Editor  &  Publisher. 


The  Commercial  Appeal  (Memphis) 
has  an  immediate  apening  for  a 
hands-on  manager  (50%  field  work) 
with  home  delivery  experience  to 
oversee  metro  circulation.  Res¬ 
ponsibilities  include  recruiting  and 
training  of  Division  and  District  Man¬ 
agers,  averseeing  sales  and  collection 
operations,  assisting  in  planning  and 
restructuring,  with  an  overall  empha¬ 
sis  on  customer  service.  Ideal  candi¬ 
date  will  have  effective  verbal  and  writ¬ 
ten  skills,  be  computer  literate,  and 
have  a  sense  of  urgency  in  reaching 
goals.  Position  offers  salary  in  high 
$40's.  Send  resume  and  salary  history 
to  Linda  Steen,  employment  manager, 
495  Union  Avenue,  Memphis,  TN 
38103. 


CIRCULATION  MANAGER 
If  you  feel  your  talents  warrant  a  move 
up  to  a  major  Metro  market,  this  may 
be  the  opportunity  of  a  lifetime.  We 
are  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper. 

Candidates  will  need  at  least  five  years 
circulation  manogement  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation. 

Must  have  excellent  managerial  and 
people  skills,  with  ability  to  train  and 
motivate  staff  to  improve  customer  ser¬ 
vice,  home  delivery,  and  single  copy 
sales. 

Knowledge  of  circulation  systems 
(Neasi-Weber)  preferred.  Budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired. 

Excellent  salary,  bonus,  and  benefits 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08337,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Experienced  manager  for  25,000 
circulation,  3-day/week  TMC  newspa¬ 
per  in  McClatchy  organization.  Good 
pay,  benefits.  Send  resume,  salary  his¬ 
tory  to  Ted  Vaden,  editor  and  pub¬ 
lisher,  The  Chapel  Hill  News,  P.O.  Box 
870,  Chapel  Hill,  NC  27516. _ 


CIRCULATION  SALES  MANAGER 
wanted  for  a  group  of  prestigious  com¬ 
munity  weeklies  in  central  New  Jersey. 
Must  have  circulation  or  retail  sales 
experience,  be  self-motivated,  goal 
oriented,  creative,  and  have  a  burning 
desire  to  succeed.  We  seek  a  computer 
savvy  individual  with  strong  written/ 
presentation  skills  and  top  notch  orga¬ 
nizational  ability.  Must  come  with  a 
solid  track  record,  be  experienced  in 
all  facets  of  sales  and  promotions, 
including  door  to  door  sales,  con¬ 
tractor  telemarketing  and  direct  mail. 
Excellent  interpersonal  skills  and  the 
ability  to  interact  with  the  community 
required.  Competitive  salary  plus  incen¬ 
tive  based  on  results  as  well  as 
excellent  fringe  benefits.  Send  resume, 
including  salary  history  to  The  Prin¬ 
ceton  Packet,  Inc.  (EP),  P.O.  Box  350, 
Princeton,  NJ  08542,  ATTN:  Human 
Resources,  or  fax  to  (609)  92 1  -8648. 

EOE 


Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


ESTABLISHED  CORPORATION  seeks 
independent  contractors  with  back¬ 
ground  in  newspaper  circulation  or 
accounting  for  field  auditing  assign¬ 
ments.  Individual  will  perform  on-site 
circulation  audits  of  newspapers,  mag¬ 
azines  and  alternate  distribution 
systems.  Requires  extensive  overnight 
travel,  computer  literacy  and  above 
average  organization  and  communica¬ 
tion  skills.  Knowledge  of  Spanish  a 
plus.  Send  replies  to  Box  08355,  Editor 
&  Publisher. 


HIGH  DESERT  (CA)  7-day  newspaper 
seeks  crew/ store  front  sales  contractor. 
Call  Mike  Belles  at  (760)  951-6218. 


HOME  DEUVERY  MANAGER 

The  New  York  Times  has  an  excellent 
opportunity  for  an  experienced  Home 
Delivery  Manager  in  its  western 
region.  This  position,  based  in  San 
Francisco,  covers  the  Bay  Area  and 
the  Pacific  Northwest.  The  ideal 
candidate  will  have  a  solid  background 
in  newspaper  home  delivery  and 
customer  service.  This  person  will  also 
possess  superior  verbal  and  written 
communication  skills  and  the  ability  to 
be  an  effective  team  leader.  A  college 
degree  is  preferred. 

The  successful  candidate  will  have  budget¬ 
ing  experience  and  a  proven  track  record 
leading  a  field  staff  in  meeting  aggressive 
circulation  and  service  goals. 

Knowledge  of  circulation  systems  and 
familiarity  with  MS  Office  and  Lotus 
Notes  is  essential. 

We  offer  a  competitive  salary  with 
bonus,  and  a  comprehensive  benefits 
package  including  401  (k)  and  company 
cor.  For  confidential  consideration,  please 
send  your  resume,  including  salary 
history,  to: 

The  New  York  Times 
229  W  43rd  Street 
Dept.  HD 

New  York,  NY  10036 
Equal  Opportunity  Employer 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 
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EDITORIAL 

ASSISTANT  CITY  EDITOR 


EDITORIAL 

BUSINESS  REPORTER 


HELP  WANTED 


_ CIRCULATION _ 

SALES  DEVELOPMENT  MANAGER 

The  Slalesman  Journal,  a  Gannett 
newspaper  in  Salem,  Oregon  located 
in  the  beautiful  Willamette  Valley,  has 
an  immediate  opening  for  a  Sales 
Development  Manager  in  our  Circula¬ 
tion  Department.  Responsibilities  in¬ 
clude  planning,  designing  and  imple¬ 
menting  sales  and  marketing  programs 
for  both  the  Statesman  JaurnaT  and 
USA  Today  in  order  to  meet  depart¬ 
ment  goals  along  with  managing  the 
associated  budget.  This  includes  man¬ 
agement  of  the  telemarketing  and  reten¬ 
tion  operation  to  achieve  a  high  level 
of  staff  performance  and  order  prod¬ 
uctivity  through  staff  development,  train¬ 
ing  and  motivation.  You  will  also 
manage  all  carrier  sales  and  recogni¬ 
tion/incentive  programs.  The  qualified 
applicant  should  have  strong  man¬ 
agement  experience,  excellent  commu¬ 
nication  skills  and  computer  skills.  Pro¬ 
ven  ability  to  develop  sales  programs, 
promotions  and  the  ability  to  train  peo¬ 
ple  in  various  sales  techniques  is 
required.  Experience  in  telemarketing 
and  a  familiarity  with  telemarketing  regu¬ 
lations  would  be  helpful.  Any  of  the 
following  would  be  a  plus:  graphics 
training,  marketing  experience,  news¬ 
paper  circulation  experience.  The 
Statesman  Journal  offers  a  competitive 
salary  and  excellent  benefit  package. 
Send  a  letter  of  application,  resume 
and  salary  history  to  Statesman 
Journal,  Personnel  Department,  P.O. 
Box  1 3009,  Salem,  OR  97309  or  fax 
to  (503)  399-6873.  An  Equal 

Opportunity  Employer. 


SALES  AND  MARKETING  MANAGER 
The  Columbus  (GA)  Ledger-Enquirer,  a 
Knight-Ridder  newspaper  located  100 
miles  from  Atlanta,  nas  an  opportunity 
for  an  experienced  sales  and  market¬ 
ing  professional  looking  for  advance¬ 
ment.  If  you  have  a  proven  track 
record  in  quality  order  acquisition, 
telemarketing,  autside  sales  crews,  and 
carrier/district  manager  sales,  under¬ 
stand  market  research  and  seg¬ 
mentation,  and  are  interested  in  being 
an  integral  part  of  a  progressive 
circulation  team,  we  want  ta  hear  from 
you.  A  very  competitive  compensation 
package,  including  sales  bonus,  plus 
an  extensive  benefits  program,  make 
this  an  attractive  oppartunity  for  the 
right  individual.  E-mail  resume  with 
cover  letter  to  margieow@leo.infi.net, 
or  fax  to  HR  director  (706)  576-6294, 
or  mail  to  HR  director,  P.O.  Box  71 1, 
Columbus,  GA  31 902. 

An  Equal  Opportunity  Employer. 
Women,  minorities  and  persons  with  dis¬ 
abilities  are  encouraged  to  apply. 


TELEMARKETING  MANAGER 
HAWKER  CAPTAIN 

West  Coast  Metro  (approx.  100K 
circulation)  needs  assertive  experi¬ 
enced  managers  with  the  ability  to 
motivate  others  and  bring  our  sales 
to  “Model  Standards".  Advancement 
potential  for  winners  throughout  our 
major  media  parent  company.  Rush 
salary  reciuirements  with  resume  to  Box 
08353,  Eaitor  &  Publisher. 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

1 00,000+  newspaper  in  New  England 
seeks  a  dynamic  individual  ta  manage 
our  single  copy  division.  The  right  can¬ 
didate  is  a  hands-on  professional  with 
exceptional  analytical  and  leadership 
skills  wha  can  design  successful  marke*- 
ing  plans  and  expense  budgets. 
Responsibilities  include  the  supervision 
of  a  staff  of  35+,  control  dealer  and  dis- 
tributar  receivables  and  implement  suc¬ 
cessful  dealer  and  street  sales  cam¬ 
paigns  that  result  in  circulation 
increases.  We  affer  a  competitive 
salary,  incentive  and  benefits  package 
with  unlimited  growth  potential.  EOE. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
08307,  Editor  &  Publisher. 


SINGLE  COPY  POSITION 

The  Oregonian,  Oregon's  leading 
daily  newspaper,  is  currently  seeking 
an  individual  for  our  Circulation  Single 
Copy  Department.  This  position  will 
work  directly  with  single  copy  retail 
accounts  (individual  and  corporate/ 
group  occounis)  as  it  relates  ta  acquisi¬ 
tion,  positioning  and  point  of  sale  pro¬ 
motion.  The  primary  objective  of  the 
position  is  to  increase  single  copy  sales 
volumes,  the  number  of  retail  accounts 
and  strengthen  relationships  with  exist¬ 
ing  accounts  in  the  Portland 
metropolitan  area. 

Requirements  for  this  position  include 
retail  and/or  circulation  sales  experi¬ 
ence,  a  proven  track  record  of  sales 
achievement,  effective  oral  and  written 
communicatian  skills  and  the  ability  to 
think  like  a  retailer  and  act  as  a  news¬ 
paper  marketer. 

Portland  is  a  grawing,  livable  and 
economically  successful  market  sur¬ 
rounded  by  an  outdoor  paradise  far 
recreation  and  an  urban  area  rich  with 
culture.  This  dynamic  market  allows  for 
innovation  and  opportunities  for  career 
growth  for  an  employee  of  The  Orego¬ 
nian. 

We  offer  a  competitive  salary  and 
benefits  package  with  additional  earn¬ 
ings  potential  in  the  form  of  com¬ 
missions.  For  consideration,  please 
forward  your  resume  and  salary  his¬ 
tory  to: 

Employment  Manager 
The  Oregonian 
1 320  SW  Broadway 
Portland,  OR  97201 
Equal  Opportunity  Employer 


The  Daily  Gazette,  a  60,000- 
circulation  daily  In  New  York's  Capital 
Region  needs  an  assistant  city  editor. 
Responsibilities  include  assigning  and 
supervising  reporters,  editing  stories 
and  helping  with  staff  development. 
Applicants  should  have  substantial 
reparting  and  editing  experience  with 
a  daily  newspaper.  Send  resume  and 
work  samples  to  Thomas  Woodman, 
managing  editor.  The  Doily  Gazette, 
2345  Maxon  Road  Ext.,  Schenectady, 
NY  12308 


ASSISTANT  NEWS  EDITOR 
The  Express-Times,  a  50,000-cir¬ 
culation  MediaNews-owned  com¬ 
munity  daily  headquartered  in  Easton, 
PA,  is  looking  for  an  assistant  news 
editor.  We  want  an  experienced  utility 
editor  to  do  everything  from  writing 
headlines  to  coordinating  Sunday  cen¬ 
terpiece  stories.  This  person  will  work 
evenings,  including  Saturday,  and 
have  supervisory  responsibilities.  You 
will  not  be  bored  in  this  job.  For  con¬ 
sideration,  contact  news  editor  Scott 
Toole  at  (610)  258-7171,  ext.  488 
after  3  p.m.  on  weekdays  or  fax  your 
resume  to  (610)  258-7130. 

ASSOCIATE  EDITORS 
One  of  Fortune  Magazine's  “25 
Coolest  Companies"  is  looking  for 
writers  and  editors  in  the  Cincinnati 
area  to  create  and  manage  several  sec¬ 
tions  of  a  comprehensive  online  guide 
to  Cincinnati.  Develop,  write  and  main¬ 
tain  location  descriptions,  events  list¬ 
ings,  previews/reviews,  and  features, 
as  well  as  solicit  and  edit  contributions 
from  freelancers.  Minimum  2  years 
editorial  experience  and  a  strong 
knowledge  of  the  city  required.  Supe¬ 
rior  organizational,  written  and  verbal 
communication  skills  are  essential. 
Please  submit  2  SHORT  writing  sam¬ 
ples  and  resume  to  Jeffrey  Stone  at 
(626)405-9929. 


BUSINESS  EDITORS  & 
REPORTERS 

Join  a  fast-growing  team  of  journalists 
dedicated  to  covering  how  financial 
services  companies  advertise  and  market 
to  consumers  nationwide.  Think: 
Advertising  Age  for  the  business  world. 
We're  looking  for  experienced  writers 
and  editors  to  help  us  meld  the  best  of 
print  journalism  with  the  flexibility  of 
the  Web.  Salaries  competitive.  Send 
resume,  clips  and  references  to  Managing 
Editor,  P.O.  Box  088888,  N.  Palm 
Beach,  FL  33408,  or  E-mail: 

editor@mail.bankrate.com 


Help!  Our  health  care  reporter  is 
leaving  the  city.  NEW  ORLEANS  CITY- 
BUSINESS,  an  independent  weekly 
business  newspaper,  puts  a  high  value 
on  smart  reporters,  talented  writers. 
Join  a  four- reporter  team  and  cover 
beats  that  may  also  include  legislation 
or  music  industry.  If  you're  hard¬ 
working,  resourceful,  have  three 
years  of  solid  business  experience, 
send  clips  that  show  exceptional  inter¬ 
viewing  and  writing  skills  to  Kathy 
Finn,  editor,  P.O.Box  19308,  New 
Orleans,  LA  701 79 

(504)830-7231 
E-mail:  kfinn@nopg.com 


THE  ST.  LOUIS  POST-DISPATCH,  with  a 
Sunday  circulation  of  540,000,  needs 
two  creative  minds  for  two  positions  -  a 
POP  MUSIC  CRITIC  and  a  COPY- 
EDITOR  In  our  Features  Section. 

The  successful  candidate  for  POP 
MUSIC  CRITIC  must  have:  the  willing¬ 
ness  to  spend  late  nights  in  smoke- 
filled  rooms  listening  to  bands  who  proba¬ 
bly  won't  be  the  next  U2;  significant 
knowledge  of  popular  music  in  all  its 
forms,  from  rock  to  rap  to  punk  to  jazz 
to  neo-Icelandic  folk;  the  ability  to  write 
crisp,  pointed  criticism  about  music 
and  make  it  matter  to  our  readers; 
the  experience  and  the  deep  desire  to 
do  some  serious  reporting  on  the 
local  music  scene. 

Requirements  for  COPYEDITOR  include: 
the  ability  to  size  up  copy,  catch 
the  mistakes  and  fix  what's  wrong; 
the  willingness  to  work  with  a  bunch 
of  talented  critics  and  writers  with 
egos  the  size  of  Brazil;  significant 
knowledge  of  pop  culture;  the  willing¬ 
ness  to  split  time  between  a  suburban 
bureau  and  our  downtown  office, 
to  work  a  couple  of  Sundays  a  month 
and  to  change  plans  depending  on  how 
crazy  things  are  that  week. 

Interested?  Then  send  a  resume, 
samples  of  your  work  and  the  names, 
titles  and  addresses  of  three  references 
by  DECEMBER  31  to:  Jim  Hanselman, 
feotures  production  editor,  St.  Louis 
Post-Dispatch,  900  North  Tucker 
Boulevard,  St.  Louis,  MO  63 101 . 


COPYEDITOR 

The  Albany  Herald,  a  sauthwest 
Georgia  morning  daily  with  a 
circulation  of  35,000,  seeks  a  copy  editor 
with  strong  word  and  headline¬ 
writing  skills  who  is  looking  for  a 
position  that  has  the  possibility  of 
advancement.  Copy  editing  experience  is 
essential.  The  Herald  publishes  seven  days 
a  week,  and  the  copy  desk  also  process¬ 
es  three  weekly  products.  QuarkXPress 
is  used  for  pagination.  Reply  to  Danny 
Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702-0048. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


ASSISTANT  NEWS  EDITOR 

The  Des  Moines  Register  (circ.  1 85,000 
doily,  294,790  Sunday)  is  seeking 
o  dynamic  assistant  news  editor  who 
combines  superior  news  judgment,  excel¬ 
lent  headline  and  copy  editing  skills, 
and  an  eye  for  compelling  page 
design  with  an  understanding  or  nightly 
news  production  demands.  Applicants 
should  have  strong  leadership  and 
coaching  skills,  plus  Mac  pagination 
experience.  The  Register  uses  the 
Digital  Technology  pagination  system. 
A  minimum  or  seven  yeors  copy 
editing  experience,  including  some 
previous  news  editor  experience,  is 
required  We  offer  a  competitive 
benefits  package  which  includes 
medical,  dental,  vision,  life  insurance, 
retirement,  401  (k),  growth  opportunity, 
plus  lots  more. 

Send  resume,  cover  letter  and  several 
samples  of  your  work  by  Dec.  26  to: 

The  Des  Moines  Register 
Human  Resources 
71 5  Locust  Street 
Des  Moines,  lA  50309 
or  Fax  to  (51 5)  286-2526 

The  Des  Moines  Register,  o  Gannett 
newspaper,  is  committed  to  diversity 
and  proud  to  be  on  equol  opportunity 
employer. 


EDITORIAL 


COPY  EDITOR/DESIGNER 
Located  on  the  west  coast  of  Florida, 
the  award-winning  Sun  Herald  is  one 
of  the  fastest-growing  papers  in  the  coun¬ 
try.  We  are  looking  for  copy  editors/ 
designers  and  sports  copy  entry  editors 
to  help  us  become  the  best  mid-size 
paper  in  the  country. 

We  ore  looking  for  someone  who: 

•likes  competition  ond  has  the  will  to  win 
•can't  stand  errors 

•has  an  eye  for  design,  focusing  on  preci¬ 
sion  as  much  as  pizzazz 
•wants  to  work  with  the  latest  design  and 
pagination  programs,  and 
•is  never  satisfied  with  the  status  quo. 

The  job  includes  design  and  editing  of 
pages  on  a  10-person  universal  desk, 
producing  four  editions  per  day. 
QuarkXPress  knowledge  a  plus.  If 
this  sounds  like  you.  E-mail  Jeff  Dunn- 
Rankin  at  jeffdr@sunletter.com  or  fox 
(941)629-2085. 


E<S?P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  profession¬ 
als  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
EtSfP  Classified  Department  (212)  675-4380.  Ext.  171  or  173. 

1998  Recruitment  &  HR  Features  and  ^Special  Sections: 


Issue  Dates; 

Space  Deadlines: 

January 

24 

January 

13 

*February 

14 

February 

3 

March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

^August 

22 

August 

11 

EDITOR 

An  award-winning  McClatchy 
Newspapers  weekly  publication  in 
California's  Central  Valley  has  an 
immediate  opening  for  an  Editor  to  over¬ 
see  its  daily  operations.  The  editor  of 
The  Clovis  Independent  will  supervise 
three  reporters/editors,  report  and  write 
editorials,  lay  out  pages,  edit  copy  ond 
pictures,  manage  the  editorial  depart¬ 
ment  budget,  coordinate  circulation 
promotions,  and  represent  the  paper  at 
public  community  events. 

Requires  degree  in  journalism  or  related 
field  and  3-t-  years  editor/ managing 
editor  experience  with  weekly  or  small 
daily  paper.  Background  should  include 
reporting,  editing  and  page  layout;  over¬ 
all  newspaper  business  familiarity  a 
plus.  Competitive  salary  and  full  benefit 
package  included.  Send  resume,  cover  let¬ 
ter  and  3-5  clips/work  samples  before 
December  19  to:  VALERIE  SMITH,  THE 
CLOVIS  INDEPENDENT,  P.O.  Box  189, 
Clovis,  CA  9361 2 

An  Equal  Opportunity  Employer 


DESIGN  EDITOR,  BILOXI 

The  Sun  Herald,  the  Mississippi  Gulf 
Coast's  best  newspaper,  is  seeking  a 
design  editor.  We  are  a  50,000  circula¬ 
tion  Knight  Ridder  paper  that's  on  the 
move.  Responsibilities:  Supervise  a  team 
of  5  designers  and  a  graphic  artist.  Send 
clips,  resume  to  Dorothy  Wilson,  205 
DeBuys  Road,  Biloxi,  MS  39501 .  (601) 
896-2345.  Fox:  (601 )  896-2104.  E-mail: 
dowilson@sunherald.infi.net 


MMEDIATE  OPENING  for  full-time 
general  assignment  reporter  at  a  6,000 
circulation,  bi-weekly  community  newspa¬ 
per  in  Southeast  Missouri.  Basic 
photography  and  computer  skills  desir¬ 
able.  Advancement  potential  within 
our  newspaper  group.  Send  resume,  ref¬ 
erences  and  clips  to  Randoll  J. 
Pribble,  P.O.  Box  367,  Perryville, 
MO  63775.  Fax  (573)  547- 1 643. 

CITY  EDITOR 

The  Bryan-College  Station  Eogle  (TX),  o 
23K  daily,  28K  Sunday  paper  and  an 
A  H.  Belo  company,  has  an  immediate 
opening  for  a  city  editor.  Must  hove 
superb  editing,  organizational  and 
supervisory  skills.  Resumes  and 
references  to  Joe  Michael  Feist,  Manag¬ 
ing  Editor,  The  Eagle,  P.O.  Box  3000, 
Bryan,  TX  77805. 

COMMUNITY  Newspaper  Co.  pub¬ 
lishes  121  daily  and  weekly  papers 
focused  on  community  issues. 
Reporters  from  oil  levels  of  experience 
should  contact  HR  attn:  CMS,  33  New 
York  Ave.,  Framingham,  MA  01701  or 
fax  to:  (508)  626-3885.  E-mail: 
cstaub@cnc.com 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
poge  designers.  We  ore  o  35,000- 
circulation,  doily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  doily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  o  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 

COPY  EDITOR 

Daily  Star,  a  growing  14,000  PM  in 
SE  Louisiana,  needs  third  person  on  its 
news  desk  to  serve  as  primary  editor 
for  weekly  zoned  pages  and  design 
specific  daily  pages.  Send  resume,  sam¬ 
ples  to  Lil  Mirando,  P.O.  Box  1149, 
Hammond,  LA  70404  or  E-mail  to 
lmirando@intranix.com 


_ EDITORIAL _ 

COPY  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  seek  a  candidate  with  a  bachelor's 
degree  in  English,  communications  or 
0  related  field.  Candidate  should  have 
exceptional  editing,  grammar  and  spell¬ 
ing  ability  as  well  as  experience  with 
weekly  or  daily  newspapers.  This 
person  will  be  responsible  for  editing 
hard  news,  feature  and  sports  copy 
and  working  with  reporters  and  manag¬ 
ing  editors  in  production  of  newspa¬ 
pers.  We  offer  a  complete  benefit 
package,  salary,  401  (k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966- 1 202. 
Drug-free  work  environment  and  EOE 

COPYEDITOR/DESIGNER 

We  ore  about  to  convert  to  full  Quark¬ 
XPress  based  pagination  and  need  a 
versatile  workhorse  to  keep  us  pretty 
and  accurate.  We  are  a  seven-day  AM 
in  one  of  the  most  livable  areas  of  the 
country.  This  position  is  open  now. 
Send  resume,  work  samples  to  Richard 
Springfield,  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

COPY  EDITOR/PAGE  DESIGNER 
A  30,000  seven-day  daily  in  pictures¬ 
que  central  Pennsylvania  seeking  a 
copy  editor  with  o  flair  for  page 
design.  Page  design  experience  using 
QuarkXPress  >referred,  but  we  will 
train  the  right  person.  Journalism  back¬ 
ground  and  newsroom  experience 
required.  Send  resume  with  clips  or 
page  designs  to:  Human  Resource 
Manager,  me  Daily  Item,  200  Market 
St.,  Sunbury,  PA  17801 .  No  telephone 
calls,  please.  EOE. 

COPY  EDITOR 

It's  on  exciting  time  to  join  this 
40,000-^  AM  in  Yakima,  WA.  Major 
renovation,  new  editorial/pagination 
system,  redesign  all  scheduledTor  '98; 
promotion  has  created  need  for 
another  exceptional  copy  editor  with 
QuarkXPress,  Photoshop,  graphics 
experience.  Send  letter,  resume, 
references  and  samples  to  News 
Editor,  Yakima  Herald-Republic,  P.O. 
Box  9668,  Yakima,  WA  98909.  We 
are  an  equal  opportunity  employer 
and  a  member  of  The  Seattle  Times 
group. _ 

COPY  EDITOR 

SAN  FRANCISCO  EXAMINER 
The  San  Francisco  Examiner  needs  full 
service  editor  to  be  chief  deputy  for 
major  regional  magazine  in  fifth  big¬ 
gest  market  in  the  country.  Ideal  can¬ 
didate  should  be  well-organized,  Mac 
savvy  pro,  who  has  prior  experience  in 
content,  line  editing  and  proofreading 
on  magazines,  or  ambitious,  multi- 
leveled  newspaper  stories.  Also  needs 
a  sharp  eye  for  details,  willingness  to 
dig  on  fact  checking,  and  has  good  con¬ 
tacts  with  free  lancers  and  writers. 

Thinking  outside  the  box  encouraged; 
no  generic  “journalists"  need  apply. 
Contact:  Paul  Wilner,  editor,  San 
Francisco  Examiner  Magazine,  110 
Fifth  Street,  San  Francisco,  CA  94103. 


HELP  WANTED 


EDITORIAL _ 

COPY  EDITORS  AND  DESIGNERS 

The  Indianapolis  Star  and  The  Indi¬ 
anapolis  News  are  looking  for  some 
maestros  to  moke  our  CCI  editing  and 
pagination  system  perform  like  the 
New  York  Philharmonic.  Our  perfect 
candidates:  veterans  with  at  least  five 
years'  experience  who  are  eager  to  be 
immersed  in  new  technology.  Copy 
editors  must  be  savvy  wordsmitns 
who  can  snatch  readers  from  the  clutches 
of  disinterest  with  bright  headlines 
and  head-clearing  editing.  Designers, 
who'll  work  on  page  one  and  news 
and  sports  section  fronts,  must  be  able 
to  stop  browsers  cold  with  eye-catching 
packaging  thot  shows  flair  and 
thought.  Above  all,  they  must  be  able 
to  do  all  these  things  while  learning  a 
slick  new  editing  and  pagination 
system.  If  you're  Interested  in  the 
challenge,  send  a  resume  and  work 
samples  to  Dave  Hill,  news  operations 
manager.  The  Star  News,  P.O.  Box 
1 45,  Indianapolis,  IN  46206-01 45. 


COPYEDITOR 

Work  closely  with  staff  reporters  at 
night  to  tighten  and  brighten  local  copy 
in  oeautiful  Northeast  PA.  We  have  an 
opening  for  someone  with  strong  word 
and  people  skills,  plus  deadline  expe¬ 
rience.  Commitment  to  community 
journalism  required.  Some  layout, 
headline  writing;  experience  with 
Word,  QuarkXPress  a  plus.  We  are  an 
Ottawoy  paper,  publishing  22,000 
daily,  26,000  Sunday,  AM.  Kim  de 
Bourbon,  editor,  Pocono  Record,  51 1 
Lenox  St.,  Stroudsburg,  PA  1 8360. 

(717)  420-4340 
kdebou  rbon@poconorecord  .com 


COPY  EDITORS 

The  Herald-Journal,  an  award  winning 
60,000  circulation  New  York  Times 
newspaper  in  western  South  Carolina, 
is  seeking  full-time  news  copy  editors/ 
page  designers.  Praficiency  in 
Microsoft  Word  and  QuarkXPress  a 
plus.  Two  years  experience  preferred. 
Within  driving  distance  of  Atlanta, 
Charlotte,  the  mountains  and  the 
beach.  If  you  are  interested  in  joining 
our  team,  contact:  Gloria  Fair,  news 
editor,  P.O.  Box  1 657,  Spartanburg, 
SC  29304. 


DESIGN  EDITOR 

If  you  think  in  pictures,  live  to  design 
front  pages  and  feature  pages  and 
create  high-impact  news  graphics, 
we'd  like  to  meet  you.  W'e  seek  o 
design  editor  to  govern  the  look  of  our 
colorful  daily  30  miles  west  of  Clev- 
land.  We  publish  our  own  sports  enter¬ 
tainment  and  TV  magazines.  Must  be 
proficient  in  QuarkXPress,  Freehand 
and  Photoshop  on  Mac.  Send  a  letter, 
resume  and  work  samples  to  Tom 
Skoch,  managing  editor.  The  Morning 
Journal,  165/  Broadway,  Lorain,  OH 
44052. 


EDITOR  for  quality  community  (weekly) 
newspaper.  Located  in  scenic  western 
New  York  state  approximately  40 
minutes  sauth  of  Rochester.  Candidates 
should  have  excellent  organizational, 
communicatian  and  writing  skills. 
Good  solary  and  benefit  package. 
Send  cover  letter  and  resume  to  Rick 
Kurtz  c/o  Genesee  Country  Express, 
1 1 3  Main  St.,  Dansville,  NY  1 443^ 


_ EDITORIAL _ 

EDITOR  —  Fast-growing  suburban 
weekly  newspaper  chain  seeks  richly 
experienced,  energetic,  community- 
minded  executive  editor  with  superior 
leadership  skills  and  excellent 
references.  Qualified  candidate  must 
be  an  effective  manager  and  able  ta 
inspire  staff.  Campetitive  salary  and 
benefit  package  to  include  mraical, 
dental,  life  st/it  disability  and  401  (k). 
Interested  applicants  please  send 
resume  and  salary  history  to  Box 
08365,  Editor  &  Publisher. 


EDITOR-IN-CHIEF 

What  do  you  do  when  you've  been 
editing  the  best  community  newspapers 
in  town  (you've  done  it  for  more  than  a 
decade)  but  its  time  to  retire?  You 
advertise  for  o  replacement  wha  will 
keep  up  your  good  work.  The  opening 
is  the  top  editorial  spot  on  o  prize¬ 
winning  group  of  Zone  2  weeklies. 
Candidates  should  have  strong 
editorial  management  experience  and 
be  fully  versed  in  all  matters  editorial. 
This  is  a  tough  but  rewarding  job  in  a 
company  that  values  editorial 
excellence,  and  the  financial  compensa¬ 
tion  is  more  than  competitive.  Tell  me 
why  you  want  my  job  and  what  makes 
a  great  editor.  Respond  to  Box  08236, 
Editor  &  Publisher. 


EDITOR-IN-CHIEF 

One  of  the  Fortune  Magazine's  "25 
Coolest  Companies"  is  looking  for  an 
Editor-in-Chief  in  the  Cincinnati  area  ta 
help  build  a  comprehensive  online 
guide  to  Cincinnati.  Responsible  for 
sites's  vision,  voice,  and  quality,  can¬ 
didate  must  have  excellent  writing,  edit¬ 
ing,  organizational  and  management 
skills,  and  the  mind  of  a  publisher. 
Must  be  both  innovative,  capable  of 
developing  and  maintaining  outside 
partnerships,  and  a  team-player, 
coordinating  with  operations,  market¬ 
ing,  and  sales.  Prior  content  creation 
experience  necessary;  web-design  and 
HTML  skills  highly  desirable;  experi¬ 
ence  with  databases  preferred.  In- 
depth  knowledge  of  the  community 
important.  Please  fax  2  writing  samples 
and  resume  to  Jeffrey  Stone  at 
(626)  405-9929 


EDITOR:  The  Nassau  Herald,  award¬ 
winning,  flagship  paper  of  Herald  Com¬ 
munity  Newspapers,  is  seeking  an 
experienced,  take-charge  editor.  You 
must  have  a  commitment  to  quality  com¬ 
munity  journalism  and  excellent  writing 
and  editing  skills.  Knowledge  of  page 
design/layout  programs  a  big  plus. 
Affluent  suburban  community  on  the 
south  shore  of  L.I.,  45  minutes  by  train 
from  Manhattan.  Please  send  resume 
and  clips  Attn:  Louise  Z.,  Richner 
Communications,  379  Central  Avenue, 
Lawrence,  NY  11559,  or  Fax  (516) 
569-4942. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-(-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


_ EDITORIAL _ 

EDITOR 

Award-winning  alternative  newsweekly 
seeks  dynamic  editor.  Must  have  man¬ 
agement  experience  and  a  strong 
sense  of  editorial  missian.  Twenty-ane 
years  old;  40,000  circulation;  part  of 
young  and  growing  Central  Massachu¬ 
setts  publishing  company. 

Send  resumes  to: 

Allen  Fletcher 
Worcester  Publishing  LTD 
1 72  Shrewsbury  Street 
Worcester,  MA  01 604 


EDITORIAL  OPENINGS 

The  Tribune,  the  second-largest  daily  in 
Arizona,  serving  the  exploding  sub¬ 
urban  Phoenix  market  with  a  daily 
circulation  of  106,000,  is  looking  for 
journalists  who  are  good  enough  to 
stand  the  heat  in  a  competitive  market 
and  smart  enough  to  yearn  for 
yearlong  sunshine. 

SPORTS  EDITOR 

Lead  a  21-p)erson  department.  Our 
market  is  one  of  just  eleven  to  have  all 
faur  professional  sports  teams.  We 
cover  everything  from  preps  to  pros 
and  treasure  enterprise. 

ENTERTAINMENT  WRITER 
Get  Out,  our  entertainment  weekly  has 
an  attitude  and  a  following.  Circulation 
150,000+.  We're  looking  for  a  writer 
who'll  be  talked  about.  Assignment; 
cover  the  local  cinema  scene,  review 
movies  and  enterprise  entertainment 
trend  stories. 

BUSINESS  REPORTER 
Candidates  must  have  aggressive 
reporting  instincts  and  the  writing 
ability  to  crack  A-1.  Business  news  is 
main  news  in  a  thriving  economy  with 
just  2.5  percent  unemployment. 

GENERAL  ASSIGNMENT  REPORTER 
Cover  one  of  the  nation's  10  fastest 
growing  cities  -  Scottsdale.  Show  us 
you  have  the  enterprise  to  get  past  the 
outpourings  of  politicians  and  get  at 
news  that's  relevant  to  our  readers. 

FEATURES  REPORTER 
Versatile,  enterprising,  with  the  experi¬ 
ence  and  skill  to  write  for  home/ 
lifestyles  sections  and  the  drive  and 
news  sense  to  crack  A- 1 . 

DESIGNERS/COPY  EDITORS 
Sports  and  news.  Convictian  is  a  word 
we  use  often  in  describing  how  we 
want  our  pictures,  stories,  headlines 
and  graphics  displayed.  Team-work  is 
another. 

Send  resume  and  clips/artwork  to 
Alan  Geere,  executive  editor,  1 20  W. 
1  St  Avenue,  Mesa,  AZ  852 1 0. 

EOEM/F/V/D 
THE  TRIBUNE 


_ EDITORIAL _ 

EDITORS,  REPORTER 

The  Arizona  Daily  Sun  needs  a  city 
editor,  a  news  editor/paginator  and  a 
general  assignment  reporter.  We  are  a 
growing  PM  daily  (13,000  weekdays, 

1 5,000  Sundays)  in  the  heart  af  Grand 
Canyon  Country  and,  at  7,000  feet, 
have  a  wonderful  four-season  climate. 
We  were  the  mast  hanored  small  daily 
in  Arizona  in  this  year's  APME  contest 
(37  awards)  and  are  anxious  to  build 
on  that  track  recard. 

CITY  EDITOR 

This  person  directs  a  team  of  five  full¬ 
time  reporters  and  a  string  of  cor¬ 
respondents,  does  deadline  layout  and 
writes  editorials.  Substantial  reporting 
experience  a  must.  QuarkXPress  a 
plus. 

NEWS  EDITOR/PAGINATOR 
This  position  is  key  to  our  expanded 
pagination  initiative.  The  successful 
candidate  will  design  pages  on 
deadline,  produce  advance  pages  and 
work  on  special  sections.  QuarkXPress 
a  must. 

GA  REPORTER 

This  person  will  have  prior  reporting 
experience  on  a  small  daily  or  a 
weekly  and  be  able  to  work  on  long- 
range  projects  as  well  as  daily  assign¬ 
ments.  Seeking  a  highly  organized  go- 
getter  with  a  sense  of  the  big  picture. 

Send  letter,  resume,  clips  and  minimum 
salary  requirements  to  Managing 
Editor  Randy  Wilson,  Arizona  Daily 
Sun,  P.O.  Box  1849,  Flagstaff,  AZ 
86002. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  and  on  associate 
editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please. 

FEATURE  REPORTERS.  Excellent  career 
oppartunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  prefer  a  candidate  with  some 
weekly  or  daily  reporting  experience 
for  part-time  or  full-time  feature  writ¬ 
ing,  but  willing  to  train  the  right 
person.  We  offer  a  complete  benefit 
package,  salary,  401  (k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-7137  or  fax  330-966-1202. 
Drug-free  work  environment  and  EOE. 
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EXPERIENCED  GENERAL  assignment 
reporter  needed  at  Southern  Illinois 
doily  morning  newspaper.  Competitive 
wage  and  good  benefits.  Send  cover 
letter,  resume  and  clips  to  .Managing 
Editor,  Morning  Sentinel,  232  E. 
Broadway,  Centralia,  IL  62801 . 


FIVE  REPORTERS 

Washington,  DC,  publisher  seeks 
reporters  in  Hawaii,  Louisiana,  Okla¬ 
homa,  Tennessee,  and  Virginia  to 
cover  the  economy,  environment, 
health  care,  labor,  state  government 
and  taxes.  We  want  only  reporters 
who  can  meet  a  daily  deadline.  We 
pay  well  and  offer  standing  assign¬ 
ments  to  regular  contributors  available 
10-15  hours/ week. 

Find  out  more  about  BNA  at 
www.bna.com.  Please  send  caver  let¬ 
ter,  five  news  clips,  and  resume  to: 

Larry  E.  Evans 
Chief  of  Correspondents 
BNA,  N-546 
1231  25th  Street  NW 
Washington,  DC  20037 


GENERAL  ASSIGNMENT  REPORTER 
for  1 3,000  circulation  southern  Indi¬ 
ana  daily  noted  for  in-depth  features, 
strong  local  reporting.  Great 
opportunity  to  cover  a  wide  range  of 
stories,  gain  first-rate  clips  and  work 
with  quality,  veteran  editars.  Send  let¬ 
ter,  resume,  your  best  clips  and 
daytime  phone  numbers  of  your  three 
most  recent  editors/supervisors/ 
teachers  to  Fred  Smith,  managing 
editor.  The  Herald,  P.O.  Box  31 ,  Jasper, 
IN  47547-0031. 


FREELANCE  EDITOR 

Experienced  journalist  needed  to  build 
freelance  netwark  for  growing  national 
publication  covering  recreational  boat¬ 
ing.  Work  closely  with  chief  editor  on 
story  concept;  assign,  purchase,  track 
and  edit  freelance  news  and  features. 
Must  be  able  to  get  the  best  from 
writers,  rewrite  where  necessary  and 
manage  art  and  copy  on  monthly 
deadline.  Responsibilities  include 
national  and  regional  freelance 
material,  specialty  columns  and 
departments.  We  are  a  4-Color  maga¬ 
zine  produced  on  Macintosh/ 
QuarkXPress.  Competitive  pay/benefits 
and  great  location.  Submit  resume, 
writing/editing  samples  to  William  Sis¬ 
son,  executive  editor.  Soundings  LLC, 
35  Pratt  Street,  Essex,  CT  06426. 


GREAT  WORD  skills  and  deadline 
experience  needed  to  brighten  and 
tighten  copy  at  the  Pocono  Record, 
publishing  7  mornings  a  week  in  beau¬ 
tiful  NE  Pennsylvania.  We're  looking 
for  a  strong  nighttime  word  editor  who 
can  handle  some  layout  and  headline 
writing.  Send  resume  and  convincing 
cover  letter  to  Editor  Kim  de  Bourbon, 
Pcxono  Record,  51 1  Lenox  St., 
Stroudsburg,  PA  18360.  (717)  420- 
4340  or 

kdebourbon@poconorecord.com 


_ EDITORIAL _ 

GRAPHICS  EDITOR 

The  DemcKrat  and  Chronicle  in 
Rcjchester,  NY  is  building  a  graphics 
staff  to  exploit  the  capabilities  of  a  new 
$65  million  offset  press. 

Our  newspaper  is  100'^  digital  and 
our  goal  is  to  match  our  state-of-the-art 
technology  with  sophisticated  design, 
photography  and  graphics.  Our  goal 
is  to  make  the  Democrat  and  Chronicle 
a  benchmark  for  excellence  in  photo¬ 
journalism,  design  and  graphics. 

That  is  entirely  appropriate  for  the 
hometown  newspaper  of  the  world's 
digital  imaging  capital.  Rochester  is 
home  to  the  corporate  headquarters  of 
Kodak,  Bausch  &  Lomb  and  Xerox's 
biggest  manufacturing  site.  We  also 
have  10  universities,  including  the 
Rochester  Institute  of  Technology  and 
the  University  of  Rochester  with  its 
Simon  School  of  Business  and  Eastman 
School  of  Music. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  opportunity 
employment.  Candidates  who  share 
our  vision  are  especially  encauraged  to 
apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta- 
tians  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Tom  Callinan,  editor. 
Democrat  and  Chronicle,  55  Exchange 
Blvd.,  Rochester,  NY  14614. 


HARD  NEWS  REPORTERS.  Excellent 
career  opportunity  at  a  group  of 
weekly  newspapers  located  in  scenic 
Ohio.  We  seek  a  candidate  with  excep¬ 
tional  reporting  experience  for  part- 
time  ar  full-time  hard-news  reporting, 
but  will  train  the  right  persan.  We  affer 
a  complete  benefit  package,  salary, 
401  (k)  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Ave.  NW, 
North  Canton,  OH  44720-71 37  or  fax 
(330)  966-1202.  Drug-free  work 
environment  and  EOE. 


HEALTH  REPORTER:  Veteran  reporter 
needed  to  cover  enterprise  beat  that 
includes  health  and  mental  health  for 
an  AM  mid-sized  daily  in  a  historic 
and  livable  midwestern  city.  Proven 
beat  coverage  with  newspaper  experi¬ 
ence  required.  Optional  candidate  will 
be  a  seff-starter  who  thrives  on  hard¬ 
hitting  reporting.  Also,  accepting 
resumes  from  other  applicants  to  collect 
a  pool  of  candidates.  Respond  to 
Executive  Editor  Bob  Unger,  St.  Joseph 
News-Press,  P.O.  Box  29,  St.  Joseph, 
MO  64502;  or  E-mail  at 

bobu@npgco.com 

MANAGING  EDITOR  for  small  daily 
in  historic  Mississippi  Delta.  Close  to 
Memphis,  universities.  Great  outdoor 
sports  area.  Need  a  well-balanced 
person  with  writing  and  layaut  skills  to 
manage  staff  in  busy  market.  Quark¬ 
XPress  experience  helpful.  Group  owned. 
Excellent  benefits. 

Reply  to  Box  8366,  Editor  &  Publisher. 


_ EDITORIAL _ 

KODAK  REPORTER 

The  Rochester  (NY)  Democrat  and 
Chronicle  is  looking  for  a  reporter  to 
cover  the  Eastman  Kodak  Co.,  a  com¬ 
pany  founded  here  more  than  100 
years  ago  and  the  employer  of  34,000 
people  in  the  area.  This  is  a  high- 
profile  beat  where  we  compete  with  the 
Wall  Street  Journal,  the  New  York 
Times  and  the  major  financial  maga¬ 
zines.  The  paper's  coverage  in  the  past 
year  has  ranged  from  a  trip  to  China 
to  report  on  Kodak's  expansian  there 
to  breaking  the  news  that  Hewlett- 
Packard  Co.  would  enter  the  digital 
photography  business.  Kodak  is  in  the 
midst  of  restructuring  under  CEO 
George  Fisher  that  wid  determine  the 
future  of  one  of  the  world's  great 
brand  names.  The  staries  to  be  told  are 
dramatic  -  and  limitless.  They  touch  on 
corporate  culture,  manufacturing,  sales 
and  marketing,  advertising.  Wall  Street 
and  more.  Our  Kodak  reporter  should 
have  the  energy  and  resources  to  cover 
them  all.  We  are  looking  for  a  reporter 
with  at  least  three  years'  experience  cov¬ 
ering  a  Fortune  500  company  and  a 
demonstrated  ability  to  break  news 
and  write  the  background  stories  and 
features  that  explain  news  and 
strategy. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  opportunity 
employment.  Candidates  who  share 
our  vision  are  especially  encouraged  to 
apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  to  Brahm 
Resnik,  business  editor.  Democrat  and 
Chronicle,  55  Exchange  Blvd., 
Rochester,  NY  14614. 

If  you  would  like  to  discuss  the  position, 
I  can  be  reached  at  (716)  258-2320 
ar  by  E-mail  at  bxresnik@aol.com 


MANAGING  EDITOR.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  seek  a  candidate  with  exceptianal 
reporting,  editing,  training,  communi¬ 
cation,  planning  and  design  and 
layout  experience.  This  person  will  be 
responsible  for  one  of  the  weekly 
newspapers,  including  layout,  news 
selection  and  caverage.  We  offer  a  com¬ 
plete  benefit  package,  salary,  401  (k) 
and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Ave.  NW, 
North  Canton,  OH  44720-71 37  or  fax 
(330)  966-1202.  Drug-free  work 
environment  and  EOE. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  ar  E-mails,  please. 


_ EDITORIAL _ 

MANAGING  EDITOR 
Award-winning,  editarially  driven 
graup  of  suburban  weeklies  in  metro- 
NY  region  seeks,  editor/manager  to 
lead  20-persan  ^itarial  team.  If  you 
know  how  to  create  lively,  informative, 
quality  publications  on  time  and  an 
budget,  we'd  like  to  talk  to  you.  You 
should  have  strong  writing,  editing  and 
page  design  skills,  leadership  and 
management  ability  and  a  working 
knowledge  of  QuarkXPress,  pagina¬ 
tion,  ana  the  internet.  Excellent  salary/ 
benefits  package.  Send  resume/clips  to 
Box  0832 1 ,  Editor  &  Publisher. 


NEWS  EDITOR:  The  Post-Star,  a 
34,000-plus-circulation  daily  in  upstate 
New  York,  seeks  a  news  editor.  Needs 
excellent  news  judgment,  knowledge 
of  national  and  international  news 
and  understanding  of  the  importance 
of  local  news  on  the  front  page.  Must 
have  flair  for  guality  front-page 
design.  Duties  include  managing  a 
six-person  copy  desk.  Experience  with 
Macintosh  QuarkXPress  preferred. 
Region  has  mix  of  great  recreational 
ana  cultural  offerings.  Send  resume, 
samples  of  work  to  Stephen  Bennett, 
ME,  The  Post- Star,  P.O.  Box  2157,  Glens 
Falls,  NY  12801. 


NEWS/SPORTS 

If  you  can  do  news,  sports  and  a  little 
photography,  here's  an  excellent 
opportunity  to  launch  your  career.  Join 
a  4-person  bureau  covering  all  aspects 
af  life  in  a  rural  Western  community. 
We're  a  23,000,  7-day  AM,  with  a 
zaned  editian  that  will  put  yaur  stories 
on  A1  regularly.  Good  pay  and  bene¬ 
fits.  SencT resume,  clips  and  reference 
list  to  Clark  Walworth,  managing 
editor.  The  Times-News,  P.O.  Box  548, 
Twin  Falls,  ID  83303. 


NEWSWEEKLY  SEEKS  EDITOR 
The  Times  of  Acadiana,  Louisiana's 
nationally  recognized  newsweekly,  is 
looking  for  an  Mitor  to  fill  its  top  news 
management  post.  Located  in  Lafayette, 
the  heart  of  Cajun  Country,  The  Times 
enjoys  an  unusually  strong  market 
position  against  a  Thomson-owned  daily. 
We  got  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  political 
and  business  worlds,  along  with  outstand¬ 
ing  coverage  of  the  area's  thriving 
arts,  cultural  and  entertainment  scene. 
We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  rale  -someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicos  as  zydeco  musicians 
and  crawlish  farmers.  You  must  have 
an  extensive  writing  background  and 
a  minimum  of  three  years  of  editing 
experience,  preferably  at  a  newsweekly 
or  city  magazine,  with  the  talent  to 
oversee  photography  and  art  direction. 
Send  resume  and  clips  to  Publisher,  c/o 
The  Times  of  Acadiana,  P.O.  Drawer 
3528,  Lafayette,  LA  70502. 

REPORTER  committed  to  all  aspects  com¬ 
munity  journalism  needed  for  news 
bureau  in  Cooperstown,  NY,  the  home 
of  the  National  Baseball  Hall  of  Fame. 
Must  be  able  ta  cover  county  govern¬ 
ment  and  crime  beats  as  well  as  write 
lively  feature  stories  and  see  below  the 
surface  of  events,  trends  and  issues. 
Experience  a  must.  Northeast  residents 
preferred.  Send  resume,  clips  and  5 
community  story  ideas  to  Cary  Brunswick, 
managing  editor.  The  Daily  Star,  P.O. 
Box  250,  Oneonta,  NY  1 3820. 
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_ EDITORIAL _ 

NEWS  EDITOR.  Immediate  opening,  to 
supervise  award-winning  six-day  1 6K 
PM  paper's  reporting  and  photo  staff 
and  oversee  local  coverage.  Successful 
candidate  will  have  a  proven  record  of 
exceptional  reporting,  writing  and  edit¬ 
ing  skills.  Some  management  experi¬ 
ence  preferred.  Good  people  skills, 
along  with  ambition,  drive  ond  energy, 
considered  indispensable.  Group- 
owned  paper  offers  competitive  benefit 
package  and  salary  commensurate 
with  experience.  Reply  to  Editor 
William  Barth,  Beloit  Daily  News,  149 
State  St.,  Beloit,  Wl  5351 1 .  (608)  365- 
8811. 


PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  looking  for 
a  poge  designer  to  join  our  Design 
Team.  A  variety  of  duties  will  Include 
the  front  page,  locol  news  cover  and 
feature  section  covers.  QuorkXPress 
experience  on  a  Mac  platform 
reauired.  In  addition  to  strong  design 
skills  we  ore  looking  for  superior  news 
judgment,  a  love  of  great  photos,  keen 
interest  in  local/national/world  news 
and  excellent  skills  in  spelling  and 
rammor.  Experience  in  Freehand  and 
oing  informational  graphics  a  plus. 
Will  work  most  weekends.  Affirmative 
Action/Equal  Opportunity  Employer. 
Send  resume  ana  work  samples  by 
January  1 5  to; 

Kristine  Pioch 
Design  Editor 
Kalamazoo  Gazette 
P.O.  Box  2007 
Kalamazoo,  Ml  49003 


PAGE  DESIGNER/ 

HEADUNE  WRITER 
The  Northern  Virginia  Daily,  a  six- 
day-a-week  AM  paper  in  the 
Shenandoah  Valley,  80  miles  west  of 
Washington,  DC,  has  been  the  most 
honored  small  daily  in  the  state  for  a 
decade.  We  have  a  copy  desk  that 
handles  editing  of  stories,  but  designers 
write  cuHines  and  headlines  and  help 
proof  pages,  so  superior  command  of 
the  language  is  a  must.  We  are  fully 
paginated  in  news;  pages  are  done 
on  PowerMacs.  Rotating  work  on  local, 
state,  national,  international  and 
business  pages.  We  will  train  for  our  style 
of  design,  but  knowledge  of  QuarkX¬ 
Press  a  prerequisite.  Competitive  salary 
and  benefits.  December  graduates 
considered.  Send  resume  and  samples 
of  work  to  Susan  Loving,  assistant  manag¬ 
ing  editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Strasburg,  VA  22657;  or 
fax  to  (540)  465-9388.  Questions? 
Call  (540)  465-5137  4-lOp.m. 

PHOTOGRAPHER/REPORTER  wanted 
for  growing  weeklies  in  the  South 
Carolina  Lowcountry  (near  Hilton 
Head).  Must  have  photography  experi¬ 
ence,  page  makeup  (QuarkXPress) 
experience,  and  either  sports  or 
newswriting  experience.  Send  resume, 
your  best  5  photo  tearsheets,  an  exam¬ 
ple  of  page  design,  and  2  story  clips  to 
Publisher,  The  Sun-Times  Inc.,  P.O. 
Box  1030,  Ridgeland,  SC  29936. 


_ EDITORIAL _ 

REPORTER 

Come  live  in  the  beautiful  Shenandoah 
Valley  af  Virginia,  2  hours  from  DC 
and  Richmond,  and  be  part  af  a  news 
staff  at  one  of  America's  top  3  small 
newspapers  (NNA  awards).  We  are  a 
33,000-AM  paper,  6  days  a  week. 
We  need  a  general  assignment 
reporter  with  some  possible  beat 
duties.  Contact  Ken  Mink,  managing 
editor.  The  Daily  News-Record,  231 
Liberty  St.,  Harrisonburg,  VA  22801 . 


REPORTER 

Looking  for  a  better  climate  in  the 
office  and  out?  The  North  (San  Diego) 
Times  seeks  reporter  fluent  in  Spanish, 
with  3  to  5  years  of  experience,  to  join 
regional  topics  desk.  Send  resume  and 
clips  to  North  County  Times,  Evan 
Dreyer,  950  Escondido  Avenue,  Vista, 
CA  92083.  No  phone  calls,  please. 


REPORTERS 

This  could  be  your  career-propelling 
opportunity  of  a  lifetime:  a  full-time 
staff  position  with  our  prize-winning, 
hard-news  oriented,  full-color,  broad¬ 
sheet  community  newspapers  in 
New  York  City.  Minimum  2  years  daily 
ar  4  years  weekly  experience.  Com- 
c>etitive  salary  and  benefits  (including 
health  &  401  (k))  -  and  the  opportunity 
to  shine  in  the  Big  Apple!  Rush  cover 
letter,  resume,  samples  to  Bob  Scott, 
Brooklyn  Paper  Publications,  26  Court 
Street,  Brooklyn,  NY  1 1 242. 


REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulatian  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  among  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33. 

REPORTER/EDITOR 

Join  a  talented,  energetic  team 
covering  transportation  technology, 
business,  legislation  and  regulatory 
affairs  for  national  trucking  industry 
newspaper.  Substantive  news  writing 
and  editing  experience  required.  Ideal 
candidate  will  have  a  background 
in  business  reporting  with  knowledge 
of  transportation  and  automotive 
technology.  We  offer  an  excellent 
salary  and  benefits  package  including 
medical,  dental,  optical  and  prescrip- 
tian  plans;  pension,  life  and  disability 
insurance;  tuition  assistance,  free  train¬ 
ing  and  much  morel  Send  a  cover 
letter,  resume  and  clips  to: 

American  Trucking  Associations 
Human  Resources  -  TT 
2200  Mill  Rood 
Alexandria,  VA  22314-4677 
Fax:  (703)836-5880 
EOEM/F/D/V 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  loaking  (or  o  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  "  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles  ond  Ft.  Lauderdale. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  E-mails,  please. 


_ EDITORIAL _ 

SPORTS  REPORTER/COLUMNIST 
Wanted:  Versatile  sports  reporter  who 
can  write  two  provocative  columns  a 
week  as  well  as  arresting  and 
informative  project-length  stories  — 
from  pros  to  pre-high  s^ool,  but  con¬ 
centrating  on  college  sports.  We  wont 
someone  who  has  a  brood  definition  of 
sports  and  a  creative  writing  approach 
that  can  appeal  to  a  diverse  audience 
in  a  high-growth  area  of  North  Ala¬ 
bama,  one  of  the  nation's  focal  points  for 
high-tech  industry.  Three  to  five  years 
of  sports  writing  experience  a  plus,  but 
we're  mostly  interested  in  whether  you 
con  write  stories  ond  columns  that 
readers  will  talk  about.  If  you  can  do 
that,  send  resume,  5-7  clips  that  best 
illustrate  your  work  and  a  letter 
explaining  why  you  are  the  person 
we  should  hire  to  Chris  Welch,  execu¬ 
tive  sports  editor.  The  Huntsville  Times, 
P.O.  Box  1 487,  West  Station,  Huntsville, 
AL  35807. 


SPORTS  MEDIA,  SPORTS  REPORTERS 
Sports  Writers,  Sports  Editors. 
Sports  Jobs,  Inc. 

(602)  933-4345 


Httcntwn 


Deadlines 

12»27‘97  Issue 

Display  ads:  Space  Dec.  16  @  5:00  EST 
Copy  Dec.  17  @  3:00  EST 
Line  ads:  Copy  Dec.  18  (2)  12  noon  EST 

1*3*98  Issue 

Display  ads:  Space  Dec.  19  (S  5:00  EST 
Copy  Dec.  22  @  3:00  EST 
Line  ads:  Copy  Dec.  23  (a)  12  noon  EST 

for  further  info,  please  call 

(212)  675-4380  x171  or  x173 
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EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  heor  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale  will  need  both  news  and 
feature  writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  DESIGNER 

We  have  the  writing  covered  at  the 
York  Daily  Record,  a  43,000  AM  daily 
and  APSE  finalist.  We're  looking  for  a 
designer  who  can  give  our  award¬ 
winning  writers  the  display  they 
deserve.  This  is  the  No.  2  post  in  our 
sports  department,  which  covers  three 
pro  teams,  Penn  State,  high  schools 
and  produces  regular  enterprise  and 
projects.  The  Doily  Record  is  located 
50  miles  north  of  Baltimore.  Visit  our 
web  site  at  www.ydr.com.  Salary: 
$459.75  -  $665.64.  Send  resume, 
clips  to  Sports  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405-71 22.  EOE. 

SPORTS  REPORTERS.  Excellent  career 
opportunity  at  a  group  of  weekly 
newspapers  located  in  scenic  Ohio. 
We  prefer  a  candidate  with  some 
weekly  or  daily  reporting  experience 
for  part-time  or  full-time  sports  report¬ 
ing,  but  will  train  the  right  person.  We 
offer  a  complete  benefit  package, 
salary,  40l(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Ave.  NW,  North  Canton,  OH 
44720-71 37  or  fax  (330)  966-1202. 

Drug-free  work  environment  and  EOE 
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STATEHOUSE  REPORTER  -  The  Seattle 
Times  is  looking  for  an  aggressive 
reporter  and  engaging  writer  to  join 
our  State  Capitaf  Bureau.  We're  look¬ 
ing  for  someone  to  break  news  on  a 
busy  beat,  but  also  to  provide  profiles 
and  analysis  that  explain  how  and  why 
state-  government  works  the  way  it 
does.  Candidotes  should  have  experi¬ 
ence  covering  government,  politics  and 
elections  ondon  ability  to  crunch  num¬ 
bers.  You  should  work  well  as  part  of  a 
team  but  be  able  to  function  60  miles 
from  the  nearest  editor.  Please  send 
brief  letter  describing  how  you  would 
approach  the  job,  along  with  a  resume 
and  your  best  clips  to:  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  981 1 1 .  No  calls,  please. 

SUN  PUBLICATIONS  DIVISION  OF 
COPLEY  NEWSPAPERS  is  expanding 
its  award-winning,  exciting  new  con¬ 
cept  in  community  journalism.  Avail¬ 
able  positions  in  Chicago  area  include: 

•REPORTERS:  We  are  seeking 

aggressive,  idea  generating  writers 
with  the  ability  to  develop  both  feature 
and  issue-based  news  stories. 

•COPY  EDITORS:  Candidates  should 
have  demonstrated  skill  in  copy  editing 
and  headline  writing,  be  proficient  in 
AP  style,  grammar  and  punctuation. 
•DESIGNERS:  Candidates  should  have 
a  high  level  of  design  and  technical 
ability  with  willingness  to  learn. 

In  return,  we  offer  a  competitive  salary 
and  benefits  package  including 
medical,  dental,  401  (k)  and  more. 
Interested  candidates  should  submit 
resume  and  work  samples  to: 

Sun  Publications 
Human  Resource  Department 
9  West  Jackson  Avenue 
Naperville,  IL  60540 


THE  DAILY  TIMES  of  Formington,  NM, 
o  fomily-owned  AM  paper  with  nearly 
1 9,000  circulation,  is  looking  for  expe¬ 
rienced  news  desk  people  who  con 
meet  deadlines,  work  well  under  stress 
and  are  strong  copy  editors.  We're 
located  near  skiing,  boating,  and  some 
of  the  top  trout  waters  in  the  world. 
Farmington  is  the  retail  hub  of  the  Four 
Corners  and  is  growing.  Resume  to 
Wayne  Leupold,  The  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499. 


I  THE  DAILY  TIMES,  a  19,000- 
:  circulation,  seven-day  publication  in 
:  Farmington,  NM,  has  on  opening  for  o 
;  sportswriter.  The  successful  candidate 

■  will  be  required  to  write  gome  stories 
:  and  feature  articles.  Good  attitude, 
:  enthusiasm,  creativity  and  a  strong 
:  knowledge  of  sports  an  absolute  must. 

■  Knowledge  of  QuarkXPress  and 
:  NewsEdit  Pro  a  plus,  as  is  the  desire  to 
:  write  a  weekly  column.  Send  resume, 
:  clips,  references  and  a  cover  letter  to 
i  Sam  Aselstine,  sports  editor.  The  Daily 
\  Times,  P.O.  Box  450,  201  N.  Allen, 
:  Farmington,  NM  87499  or  E-mail: 

:  dtimes@cyberport.com 


EDITORIAL 


THE  MONITOR,  a  47,000-daily  news¬ 
paper  In  South  Texas,  has  openings  for 
two  key  leodership  positions  in  its 
newsroom.  The  newspaper  is  seeking 
to  hire  an  assistant  metro  editor  and  a 
features  editor.  The  assistant  metro 
editor  position  involves  the  supervision 
ond  guidance  of  a  16-person  reporting 
staff  and  considerable  line  editing 
responsibilities.  The  features  editor  posi¬ 
tion  is  responsible  for  the  production  of 
a  weekend  entertainment  magazine, 
four  weekly  feature  fronts,  and  the 
supervision  of  two  reporters.  The 
Monitor  is  located  in  McAllen,  Texas,  a 
city  of  1 00,000  residents  located  in  the 
heart  of  the  Rio  Grande  Valley.  We 
are  looking  for  bright  journalists  with 
at  least  three  to  five  years  experience 
in  reporting,  editing  or  page  layout, 
and  who  ore  ready  for  a  fresh 
challenge  at  a  dynamic  mid-size  daily 
which  this  year  won  Texas  APME's 
Sweepstakes  Award  for  outstanding 
journalism. 

Send  resumes  and  examples  of  work  to 
The  Monitor,  c/o  R.  Daniel  Cavazos, 
editor,  1101  Ash,  McAllen,  Texas, 
78501,  or  call  at  (956)  971-1897  for 
more  information. 


THE  POTOMAC  NEWS,  a  Media 
General  daily  in  Northern  Virginia,  is 
updating  its  files  for  qualified  candi¬ 
dates  for  the  positions  of  SPORTS 
REPORTER,  NEWS  REPORTER  AND 
COPY  EDITORS  for  news  and  sports. 
QuarkXPress  experience  and  headline 
writing  flair  required  for  edit¬ 
ing  slots.  Reporting  slots  call  for 
aggressive,  tenacious  team  players. 
Apply  to  Pamela  Gould,  news  editor, 
Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 


THE  SEATTLE  TIMES  is  seeking  an 
aggressive  and  versatile  reporter  to 
cover  general  assignment  business 
issues.  Areas  of  concentration  could 
include  Port  of  Seattle,  banking  and 
insurance,  natural  resources  businesses 
or  other  industries,  depending  on  the 
needs  of  the  department  and  the 
strengths  of  the  reporter.  This  reporter 
would  be  responsible  for  breaking 
news  and  enterprise  reporting.  Those 
interested  should  send  cover  letter, 
resume  and  clips  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat- 
rie,WA98111. 


its  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newapapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  Eetp 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


http://www.mcdiainfo.com 


THE  SOUTHERN  ILUNOISAN  newspaper 
has  openings  for:  sports  reporter,  sports 
copy  editor.  We're  looking  for  a  col¬ 
lege  beat  writer  to  cover  Southern 
Illinois  University  sports.  The  men's  and 
women's  basketball  team  have  been  to 
the  NCAAs  in  recent  years,  the  football 
team  plays  in  Division  l-AA.  This 
reporter  is  the  primary  writer  for  game 
coverage,  features  and  analysis  for 
these  sports  and  others.  We're  also 
looking  for  a  sports  copy  editor  with 
equally  strong  skills  in  editing  and 
design  to  work  on  a  fully  paginated 
sports  news  desk.  Must  have  good 
news  judgment,  stay  calm  under  pres¬ 
sure  and  produce  a  variety  of  sports 
pages. 

Send  resume  and  clips  to: 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Carbondale,  IL  62'702 


TV/RADIO  REPORTER 

The  Charlotte  Observer  is  looking  for  an 
aggressive  TV/radio  reporter  who  can 
write  bright,  stylish  features  and  reviews, 
thoughtful  commentary,  and  also  cover 
breaking  news  on  a  busy  beat.  Charlotte  is 
the  nation's  28th-largest  TV  market  and 
35th-largest  radio  market.  Candidates 
should  have  at  least  3  years  experience  in 
the  field. 

Send  your  top  clips,  resume,  and  cover  let¬ 
ter  to  Richard  Maschal,  arts  &  leisure  edi¬ 
tor,  The  Charlotte  Observer,  P.O.  Box 
30308,  Charlotte,  NC  28232. 


INFORMATION  SYSTEMS 


MIS  MANAGER 

A  highly-qualified  professional  is 
needed  to  lead  the  MIS  department  of 
the  Las  Vegas  Review-Journal, 
Nevada's  largest  newspaper.  The  suc¬ 
cessful  candidate  will  have  a  verifiable 
record  of  team  building  and 
performance  enhancement  skills,  and 
must  have  hands-on  experience  with  a 
variety  of  operating  platforms,  includ¬ 
ing  Mac  OS,  Windows  NT,  Sun-Unix, 
IBM-AIX,  and  HP-MPEXL-based 
systems.  Familiarity  with  Atex,  Collier- 
Jackson,  DTI  and  Progress-based 
newspaper  systems  will  be  a  big  plus. 
We  offer  excellent  compensation  and 
benefits  and  the  opportunity  to  live  in 
one  of  the  nation's  most  exciting  and 
:  fast-growing  cities.  If  you  qualify,  send 
:  your  resume  to  Jim  Hannah,  director  of 
i  human  resources,  Los  Vegas  Review- 
:  Journal,  P.O.  Box  70,  Las  Vegas,  NV 
:  89125-0070,  or  E-mail  to  Jim_Han- 
i  nah@lvrj.com.  Include  salary  history 
:  and  requirements.  A  pre-employment 
;  drug  screen  will  be  required.  The 
i  Review-Journal  is  a  member  of  the 
:  Donrey  Media  Group,  and  is  an  equal 
:  opportunity  employer.  Additional 
:  information  may  be  obtained  on  our 
:  website  at  hltp://www.lvrj.com. 

:  The  two  most  important  things  in  life  are 
;  good  friends  and  a  strong  bull  pen 

Bob  Lemon 


Deckmber  13, 199" 


PHOTOGRAPHY 

DIREQOR  OF  PHOTOGRAPHY 


_ PREPRESS _ 

PREPRESS  PRODUCTION  MANAGER 


HELP  WANTED 


INFORMATION  SYSTEMS 

PUBUSHING  SYSTEMS  MANAGER 

The  San  Antonio  Express-News  is  seek¬ 
ing  o  Publishing  Systems  Manager  to 
support  the  pagination  and  prepress  com¬ 
puter  systems.  Strong  background  in 
all  facts  of  ad  and  page  productions  os 
well  as  workflow  efficiencies.  Experi¬ 
ence  in  OPI,  postscript  troubleshooting, 
dotabase  management,  color  output, 
prepress  imagesetters  and  Macintosh 
production  environment  required.  We 
are  seeking  a  high-energy  individual 
with  excellent  skills  in  the  area  of  qual¬ 
ity  control,  system  implementation  and 
personal  supervision.  Please  send 
cover  letter,  resume  and  salary  expecta¬ 
tions  to  Nina  Brooks,  director  of 
technology  and  prepress,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297-21 71. 

MAILROOM 

MAILROOM  NIGHT  FOREMAN 

We  are  seeking  a  special  individual  to 
serve  as  mailroom  foreman  to  run  the 
night  shift.  This  will  be  a  hands-on 
individual  with  excellent  communica¬ 
tions,  people  and  team  leadership 
skills.  Qualified  candidates  must  have 
two  or  more  years  mailroom  super¬ 
visory  experience  in  all  phases  of 
daily  insert  packaging,  material  handl¬ 
ing  and  distribution,  and  the  direct 
supervision  of  50-^  people.  Background 
should  include  knowledge  of  Heidelberg 
1427  inserters,  system  software  and 
Lotus.  Knowledge  of  Heidelberg  630 
and/or  GMA  SLS2000  a  plus.  We 
offer  competitive  wages,  an  excellent 
benefits  package,  and  the  chance 
to  live  and  work  in  one  of  the  country's 
fastest-growing  cities.  If  you  qualify, 
mail  your  resume  to  Human  Resources, 
Las  Vegas  Review-Journal,  P.O.  Box 
70,  Las  Vegas,  NV  891 25-0070,  or  fax  it 
to  (702)  383-0435.  You  may  also  E-mail 
to:  Jlm_Hannah@lvrj.com.  Pre-employ¬ 
ment  drug  screen  required.  The  Review- 
Journal  is  a  member  of  the  Donrey 
AAedia  Group  and  is  an  equal  opportuni¬ 
ty  employer. 


MARKETING  MANAGER  -  Growing 
and  aggressive  weekly  publication 
group  is  creating  new  position  to  sup¬ 
port  its  publishers'  operations  in  Phila¬ 
delphia  and  Pittsburgh.  Marketing 
graduates  with  two  years  or  more  of 
media  event  promotion  and  sponsor¬ 
ship  experience  preferred.  Attractive 
salary  and  benefits.  Resume  only  please 
to  President,  Review  Publishing,  1701 
Walnut  Street,  Philadelphia,  PA 
19103. 


_ MARKETING _ 

PROMOTION  MANAGER 

Top  newspaper  marketing  team  needs 
creative  pramotion  manager  to  oversee 
consumer  and  advertiser  promotion 
projects  for  all  company  products. 
Design  plans,  contests  and  sales 
stimulants.  Create  sales  campaigns 
and  materials.  Oversee  production  of 
radio,  TV,  direct  response  advertising. 
Minimum  three  years  experience  in 
media  promotion.  Rush  cover  letter, 
resume,  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501  -3878. 
_ Fax  (909)  248-6115 _ 

ARE  YOU  detailed  oriented,  analytical 
professional  who  likes  using  their  skills 
to  help  your  company  grow?  Do  you 
like  developing  and  formatting  sales 
materials?  Do  you  have  the  ability  to 
translate  raw  data  into  effective, 
actionable  presentations  and  possess 
strong  oral  and  written  communication 
skills?  My  company  is  looking  for  a 
Market  Research  person  who  has  a 
Marketing  degree  with  emphasis  on 
research,  statistics  or  datobase  market¬ 
ing  and  is  familiar  with  SPSS,  Atlas- 
GIS,  and  Microsoft  Office  software.  If 
interested,  send  resume  to  Attn:  Humon 
Resources/TP,  P.O.  Box  1547,  Mesa, 
AZ85211.EEO 

THE  SUN,  located  in  southern  Califor¬ 
nia,  is  seeking  a  Research  professional 
to  join  our  Market  Development 
Department  team.  This  positian  is 
responsible  for  coordinating  research 
studies,  developing  sales  presentations 
and  analyzing  market  data  to  assist  in 
developing  database  targeting  efforts 
to  assist  advertising,  circulatian  and 
editorial  in  identifying  new  oppor¬ 
tunities.  Experience  with  syndicated 
research,  CMR  data,  Claritas,  database 
and  mapping  software,  PC  and  Mac  envi¬ 
ronment  a  plus. 

Send  resume,  including  salary  needs  to 
Human  Resaurces,  The  Sun,  399  North 
D  Street,  San  Bernardino,  CA  92401 
or  Fax  (909)  885-8159. 

EOE  -  DRUG  FREE  WORKPLACE 

PHOTOGRAPHY 

PHOTOGRAPHER  far  a  2X  weekly 
near  Orlondo.  Electronic  darkroom 
experience  a  must.  Will  consider  recent 
grad.  Send  resume,  portfolio,  work 
samples  to  Osceola  News-Gazette 
P.O.  Box  422068,  Kissimmee,  FL 
34744. 


The  San  Antonio  Express-News  is  seek¬ 
ing  a  highly  motivated  photojournalist 
with  management  experience  to  head 
a  team  of  talented  photographers  and 
photo  editors  covering  a  major 
metropolitan  city.  Candidates  should  dis¬ 
play  sound  news  judgment  and  have  a 
passion  for  the  business  that  will 
enhance  newsroom  dynamics. 
Qualities  we're  looking  for  include 
excellent  communication  skills  and  the 
ability  to  motivate  a  creative  staff. 

The  San  Antonio  Express-News  places 
a  high  value  on  diversity  and  bilingual 
(English/Spanish)  journalists,  as  phato- 
graphers  are  routinely  assigned  stories 
throughout  Texas,  along  the  border 
and  into  Mexico,  as  well  as  other  Latin 
American  datelines. 

Send  resumes  to  Hallie  Paul,  AME 
Graphics,  Design  and  Photo,  San 
Antonio  Express-News,  P.O.  Box 
2171,SanAnto,  TX  78297-2171 . 

E-mail:  hpaui@express-news.net 

The  San  Antonio  Express-News  is  an 
Equal  Opportunity  Employer. 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  af  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


Zone  3  daily  seeks  hands-on  manager 
to  supervise  our  evening  shift  Macin¬ 
tosh  ad  production,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  organizational  and  people 
skills.  Newspaper  production  experi¬ 
ence  and  newspaper  management 
experience  desired.  Willing  to  (develop 
the  right  candidate.  Send  resume  and 
salary  history  to  Box  08342,  Editor  & 
Publisher. 

ADVERTISING 
OPERATIONS  MANAGER 

The  Bucks  County  Courier  Times,  a  six- 
doy  AM  daily  publishing  in  South¬ 
eastern  Pennsylvania,  is  seeking  a 
highly-motivatM,  hands-on  manager 
to  fill  the  newly-created  position  of 
Operations  Manager  in  our  Advertis¬ 
ing  Department.  A  qualified  candidate 
would  possess  newspaper  production 
experience  or  equivalent  training  and 
be  familiar  with  PC-bosed  advertising 
systems.  Familiarity  with  QuarkXPress 
would  also  be  a  plus.  This  person  will 
be  responsible  for  overseeing  our 
creative,  page  layout  and  trafficking 
teams,  as  w^l  as  responsibility  for  all 
advertising  production  systems,  includ¬ 
ing  audiotext  and  Internet.  The  Courier 
Times  offers  a  competitive  salary  plus 
benefits  with  the  opportunity  to  grow 
within  Calkins  Newspapers.  If 
qualified,  send  resume  and  salary 
requirements  to: 

Timothy  J.  Birch 
Advertising  Director 
Bucks  County  Courier  Times 

8400  Route  1 3 
Levittown,  PA  1 9057 

Fax:(215)269-3303 
E-mail:  tbirch@calkinsnewspapers.com 


BUYING? 

SELLING? 

HIRING? 

OR  JUST  LOOKING? 


Use  the  Classified  Ad  Pages  of  E&P! 

E&P's  Classified  Section  is  where  you’ll  find  the  used  equip¬ 
ment  you  need,  sell  the  used  equipment  you  want  to  sell,  dis¬ 
cover  new  employment  opportunities  and  hire  the  key  people 
who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  13  pages  of  new,  fresh  and  up- 
to-date  classified  listings  every  week  ! 

Rates  and  order  form  are  in  this  section.  To  place  your  classi¬ 
fied  ad.  Fax  us  at  (212)  929-1259,  or  mail  it  to:  E&P  Classified 
Department,  11  West  19th  St.,  New  York,  NY  10011. 

PLACE  YOUR  AD  TODAY! 


MARKETING 


PREPRESS 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  m  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  Is  on  your  list. 
We  ll  discard  your  reply. 


Dhch.vjbkr  13,  1997 


http  mediainfo  .com 


Editor  &  Pi  BusHER 


HELP  WANTED 


PRESSRCX^M 


The  Mercury  News,  the  Newspaper  of 
Silicon  Volley,  is  looking  for  experi¬ 
enced,  qualified  offset  double  wide  press¬ 
men.  Knowledge  of  Goss  Metro  and 
Headliner  presses  is  desired.  We 
offer  o  competitive  compensation  and 
benefits  package  Qualified  applicants 
should  call  the  pressroom  (408)  920- 
5753  during  business  hours  or  send 
your  resume  by  mail  or  fax  to: 

Fax:  (408)271-3689 

(Re:  Offset  Pressmen) 

Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
Son  Jose,  CA  951 50 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


PRODUCnON/TECH 


PRESSROOM 


WEB  PRESS  OPERATOR 


Opening  for  Web  Press  Operator  on 
Horris  VI 5D  press.  If  you  have  experi¬ 
ence  in  web  offset  printing,  or  hove  a 
desire  to  learn,  we  want  to  talk  to  you. 
Excellent  benefit  pockoge.  Training 
available  for  the  right  person. 

Equal  Opportunity  Employer 

Send  resume  to: 

Terry  Frisbie,  Plant  Superintendent 
High  Plains  Journal 
P.O.Box  760 

Dodge  City,  KS  67801  -0760 
or  call  (316)  227-7171 
or  (800)  452-71 71,  ext.  1865 


PRODUCTION/TECH 


Dow  Jones  &  Company,  Inc.,  publisher  of  The  Wall  Street  Journal 
and  provider  of  business  news  and  information,  has  openings 
available  in  its  Chicopee,  MA  Newspaper  Produrtion  Operation. 

Process  Improvement  Manager 


Responsibilities  include  the  design,  implementation  and  monitor¬ 
ing  of  process  improvement  programs  that  will  yield  uniform, 
high-quality  results  at  each  of  Dow  Jones’  17  printing  facilities. 
Additional  duties  include  planning  and  analysis  of  current  prac¬ 
tices  and  staff  skills.  The  successful  candidate  will  have  excellent 
staff  relationship  skills  including  the  ability  to  build  consensus 
and  support  for  a  more  uniform  range  of  operating  standards. 

Applicants  should  have  strong  verbal  and  written  communication 
skills,  excellent  listening  abilities,  team/consensus  building  skills, 
training  and  presentation  skills  and  math  aptitude.  Strong  techni¬ 
cal  knowledge/experience  with  pre-press  and  offset  double- width 
press  operations  essential.  Successful  candidate  will  be  able  to 
work  independently,  analyze  problems  with  other  employees, 
and  develop  and  implement  solutions.  (Job  #  74657). 

Maintenance  Manager _ 

Responsibilities  include  the  design,  implementation  and  monitor¬ 
ing  of  uniform  equipment  maintenance  programs  by  conducting 
plant  audits  for  Dow  Jones’  17  printing  plants.  This  position  will 
focus  on  program  development  to  keep  printing  plant  equipment 
in  the  strongest  possible  operating  condition  to  meet  production 
deadlines.  Additional  duties  include  assisting  printing  plants  in 
problem  solving  and  identifying  solutions  to  keep  all  printing 
process  equipment  fully  functional. 

Applicants  should  have  strong  verbal  and  written  communication 
skills,  excellent  listening  abilities,  team/consensus  building  skills, 
training  and  presentation  skills  and  math  aptitude.  In  addition, 
candidate  must  have  strong  technical  knowledge  and  experience 
with  electrical/mechanical  maintenance,  operation  and  installa¬ 
tion  of  printing  plant  equipment.  Must  be  able  to  problem  solve 
and  work  independently.  (Job  #  60551). 

Dow  Jones  offers  competitive  starting  salaries  and  excellent  ben¬ 
efits.  If  your  qualifications  meet  these  requirements,  please  send 
or  fax  your  resume  and  cover  letter  indicating  the  appropriate 
Job  #,  in  confidence,  to:  Employee  Relations  Department-EP, 
Dow  Jones  &  Co.,  Inc.,  84  Second  Avenue,  Chicopee,  MA  01020. 
(FAX)  413-598-2283.  An  equal  opportunity  employer. 


PRESSROOM 


PRESSROOM  MANAGER 

Zone  3  daily  is  searching  for  an  expe¬ 
rienced  Pressroonn  Manager.  Suc¬ 
cessful  candidate  will  have  at  least  5 
years  Pressroonn  management  experi¬ 
ence  (flexo  experience  is  a  plus),  be 
quality  conscious  and  have  excellent 
people  skills.  Send  resume  and  salary 
requirements  to  Box  08341,  Editor  & 
Publisher. 


EXPERIENCED  Electrician/Electronics 
Technician.  Degree  in  related  field  pre¬ 
ferred.  Familiar  with  AC  power  distri¬ 
bution,  PLC's  and  relay  logic.  Required 
to  troubleshoot  and  repair  PCB  to  com¬ 
ponent  level.  AUTOCAD  or  PADS  a 
plus.  Send  resume  to  TKS  (USA),  INC., 
1 201  Commerce  Drive,  Richardson,  TX 
75081,  attention:  Gary  James  or  fax 
(972)  437-5858. 


PRESS  Machinist/Mechanic  with  mini¬ 
mum  5  years  experience  to  work  on 
web  offset  printing  equipment.  Able  to 
■•ead  mechanical  drawings,  experi¬ 
enced  in  newspaper  press  troubleshoot¬ 
ing.  Send  resume  to  TKS  (USA),  INC., 
1 201  Commerce  Drive,  Richardson,  TX 
75081,  attention:  Gary  James  or  fax 
(972)  437-5858. 


JOURNEYMAN  PRESS  OPERATOR 

The  Post- Star  is  seeking  qualified  indi- 
•  viduals  with  experience  operating  Goss 
:  Urbanite  presses.  Must  be  quality  con- 
:  scious  and  highly  motivated.  Must  be 
:  well  versed  in  color  printing.  Send 
I  resume,  cover  letter,  and  samples  of 
:  work  to: 

:  Sam  Gayle,  Operations  Director 

i  The  Post- Star 

:  Lawrence  &  Cooper  Streets 

I  Glens  Falls,  NY  12801 

PRODUaiON/TECH 

PRODUaiON  MANAGER 
Midwest  newspaper  group  has 
:  immediate  opening  for  hands-on  man- 
;  ager.  Ideal  candidate  will  have  back- 
j  ground  In  design,  pre-press  and  press 
i  operations.  We're  looking  for  a  leader 
i  who  handles  motivating,  training, 

:  problem-solving  and  can  interface  with 
:  otherdepartmentsaspartofdaily routine. 

I  Budgeting  experience  helpful.  We 
i  publish  a  daily,  shopper,  agricultural 
:  weeklies  plus  some  job  work.  Send 
I  resume  to  Joyce  McCullough,  general 
I  manager,  NewsTribune,  426  Second 
:  Street,  La  Salle,  IL  61 301 . 

j  PRODUaiON  MANAGER:  The  Madison 
:  Courier,  a  10,000  circulation  afternoon 
i  daily  newsoaper  located  in  Southern 
I  Indiana,  seeks  an  experienced,  hands-on 
:  production  manager  with  leadership 
i  qualities  and  management  experience. 
;  Responsibilities  include  our  transition  to 
;  full  pagination.  Applicants  should  have  a 
•  minimum  of  ten  years  experience  in  news- 
i  paper  production  with  five  in  a  manage- 
:  ment  position.  Send  cover  letter  and 
i  resume  to  Jane  Jacobs,  publisher.  The 
:  Madison  Courier,  310  Courier  Square, 
:  Madison,  IN  47250. 


PRODUCnON/TECH 


ASSISTANT  ASSEMBLY  ond 
DISTRIBUTION  MANAGER 

The  Assembly  and  Distribution 
Department  is  looking  for  a  creative 
and  flexible  person  capable  of  being  a 
leading  change  agent  in  our  operation. 
This  position  is  responsible  for  the  daily 
supervision  of  department  operations; 
planning  and  organization  of  prod¬ 
uction  equipment  and  staff;  and  top 
notch  internal  and  external  customer 
service.  Other  duties  include  assisting 
department  manager  in  staff  devef- 
opment,  diversity  awareness,  project 
management  related  to  new 
technologies,  and  implementation  of 
plans  to  exceed  department  and  com¬ 
pany  gcKils.  Big  picture  thinking  and 
results-oriented  attitude  is  a  must. 

A  college  degree,  two  to  four  years  of 
supervisory  experience,  and  one  year 
of  experience  with  significant  accoun¬ 
tability  for  successful  line  operations 
are  required.  Applicants  with 
equivalent  combinations  of  experience 
and  education  will  be  considered  and 
are  encouraged  to  apply. 

To  apply,  please  submit  a  resume  to: 

THE  WICHITA  EAGLE 
Human  Resources  Department 
825  East  Douglas 
Wichita,  KS  67202 
FAX  (3 16)  268-6672 
or  E-mail  to:  ssmith@wichitaeagle.com 


PRODUaiON  DIREQOR 

We  are  a  ZONE  2,  seven  day  28,000 
circulation  daily  newspaper  seeking  an 
accomplished  production  manager. 
Operations  include  electronic  pre-press 
to  full  pagination  using  Dewar/Mac/ 
Monotype,  printing  on  a  Goss 
Headliner  Offset  press  and  mechanical 
inserting  on  Muller  227's. 

We  are  looking  for  a  “hands  on” 
leader  who  will  be  responsible  for  all 
areas  of  production  including  pre¬ 
press,  pressroom,  mailroom/inserting 
and  building  management.  Priorities 
are  to  achieve  consistent  on-time 
performance  while  maintaining  a  high 
level  of  print  quality.  Qualified  candi¬ 
dates  must  posses  strong  communica¬ 
tion  and  technical  skills,  the  ability  to 
develop  and  implement  training  and 
machinery  maintenance  programs. 
Other  duties  will  include  press  layout 
configurations  and  colar  positioning, 
efficient  scheduling  of  all  production 
departments,  newsprint  management 
and  waste  control,  supplies  purchasing 
and  cost  containment  in  all  depart¬ 
ments.  PC  skills  for  budget  preparation, 
inventory  management,  tracking  of 
statistical  production  data,  etc.  are  a 
must!  You  will  need  good  inter¬ 
personal  and  team  building  skills  while 
working  in  a  union  environment. 

We  offer  competitive  wages  and  bene¬ 
fits  with  excellent  opportunity  for 
career  growth  within  our  own  organi¬ 
zation.  Please  send  resume  with  salary 
requirements  and  references  to  Box 
08356,  Editor  &  Publisher 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  we«k-$9.05  per  line 

2  weeks-$8.00  per  Hiw.  per  iMue. 

3  weeks-$7.00per  Kr>e.  per  issue. 

4  weeks-$6.0S  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  lirte,  per  issue. 

3  weeks-$3.1S  per  line,  per  issue. 

4  weeks-  $2.90  per  Hrw,  per  issue 


Add  $12.00  pjer  insertion  for  box  service  Add  $6  00  per  insertion  for  box  service 

Count  os  on  additional  line  in  copy.  Count  os  on  additional  line  in  copy. 

EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAH  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday  s  issue. 


DISPL/>y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  dds  charged 
fhe  following  rates  per  column  inch,  per  insertion:  1  time,  $106;  2  to  5  times,  $100 
6  to  13  times,  $95:  14  to  26  times  $90;  27  to  52  times  $85. 


DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip  _ 

Phone _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


_ EDITORIAL _ 

COVERAGE  of  Pennsylvania  Stote 
government  and  national  health,  edu¬ 
cation  and  social  issues  by  former 
reporter  and  communications  execu¬ 
tive.  John  Hope 

(717)238-4313. 

E-mail:  ihope@ezonline.com 


FREELANCE  SPORTS  WRITER 
Position  freelance  spxxts  writer.  Cover 
college  and  pro  basketball.  Please  con¬ 
tact:  David  White  (205)  870-9007  or 
codeblck@scott.  net 


SPORTS  COLUMNIST,  specializing  in 
pro  and  major  college  news,  notes, 
and  analysis  seeks  publications  for 
regular  contributions.  E-mail  cap. 

Bob  Cunningham,  (909)  684-601 1  or 
BobCunnin@aol.com 


_ EDITORIAL _ 

VETERAN  NEWSMAN,  OPS  man¬ 
ager/trainer;  AppleScript  expert; 
available  now...  Knbuster@aol.com 

PRESSROOM 

WORKING  PRESS  FOREMAN 
Over  fifteen  years  of  experience  in 
all  phases  of  off^  Newspaper  production 
(Goss  Single/Double  width  presses). 
Ability  to  implement  and  maintain 
a  strong  preventative  maintenance  pro¬ 
gram  effrctively.  Strategic  and  tactical 
approaches  in  reshaping  newsprint 
waste  programs.  Ability  to  lead,  moti¬ 
vate,  and  produce  top  quality  work 
on  a  consistent  and  timely  basis.  Box  7609, 
Editor  &  Publisher 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  mogozines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575- 1 005. 


Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  ad  along  with  your  VISA/MC/AMEX  number 
and  expiration  date  to  (212)  929-1259 


PLACE  YOUR  BET 

ON  E<S?P  CLASSIFIEDS 
...We  Bet  Youil  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  .systems  used  in  news¬ 
paper  pnxJuction  (or  you’re  a  Publisher  with  surplus  equipment  on  your 
hands)  E&P  classifieds  are  your  best  bet  to  make  (or  save)  some  easy 
money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people  you  are  Itxtking  for 
to  fill  that  open  pttsition  at  your  paper.  And,  Posititms  Wanted  adver¬ 
tisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
Your  Best  Bet! 
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Not  Guilty  In  Diana’s  Death 
Doesn’t  Mean  Press  Is  Innocent 


IT’S  ALMOST  INEVITABLE,  isn't  it, 
that  the  deaths  of  Princess  Diana, 
her  companion,  Dodi  Fayed,  and 
their  driver,  regardless  of  the 
degree  to  which  his  drunkenness 
contributed  to  the  fatal  crash,  will  con¬ 
tinue  to  spur  debate  over  whether  or 
not  the  powers  of  the  press  ought  to  be 
curbed. 

Never  mind  that  the  legal  ground 
rules  change  from  countrt'  to  countrt'; 
that  the  supermarket  tabloids,  regardless 
of  nationaliu,  are  at  the  root  of  most  of 
the  problem  or  that  much  of  the  public 
hungers  for  the  sensational  but  abhors 
the  consequences.  It  is,  after  all,  one  and 
the  same. 

And  it’s  equal!)  probable,  given  these 
mind-sets,  that  the  press,  when  it’s 
drawn  into  future  controversies,  will 
again  serve  as  the  whipping  boy  in  the 
absence  of  other  likely  suspects. 


Bithier  is  an  assistant  professor  of 
Journalism  at  Georgia  Southern 
University,  Statesboro,  Ga. 
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But  even  if  subsequent  developments 
were  to  unfold  to  reveal  —  the  ultimate 
suspension  of  belief  is  required  here  — 
that  the  French  and  Macedonian  free¬ 
lancers  were  gallanth'  racing  at  high 
speeds  to  rescue  the  princess  from  a 
drunken  chauffeur,  the  American  press 
ought  to  take  this  time  for  a  long,  hard, 
reflective  look  at  whether  it  practices 
what  it’s  supposed  to  preach. 

Yes,  the  defenders  of  the  tabloids  are 
on  the  money,  literally  and  figuratively, 
when  they  justif)'  their 
relentless  hounding  of 
public  figures  by  point¬ 
ing  to  the  public’s 
demand  for  the  same. 

And  true,  as  is  claimed, 
most  public  figures,  and 
public  officials,  do 
manipulate  the  press  to 
their  own  advantage,  to 
further  their  own  agen¬ 
das,  noble  or  otherwise. 

But  does  the  latter  justifv’  the  former? 
Is  the  press  to  forgo  scrutinizing  those 
same  public  figures  and  officials,  to  give 
them  free  rein  to  self-prescribe  their 
public  images  or  to  dictate  public  policy 
with  no  accompam  ing  responsibility  for 
their  actions?  Of  course  not. 

And  will  the  public  demand  legal 
restrictions  to  produce,  in  its  eyes,  a 
press  of  manners?  It’s  highly  unlikeh; 
and  let’s  hope  not.  Highly  unlikely, 
because  it’d  be  nigh  impossible  to  cob¬ 
ble  together  any  legal  restraints  that 
wouldn  t  throw  out  the  baby  with  the 
bath  water.  And,  were  such  legislation 
possible,  the  public’s  indignation  and 
resolve  is,  fortunatel)'  in  this  case,  most 
often  short-lived. 

So  the  question  turns  to  whether  or 
not  the  press  will  opt  to  change  its 
modus  t)perandi. 

Sadly,  that  which  by  and  large  passes 
for  the  mainstream  press  in  America  can 
argue,  justifiabl)',  that  the  public 
demands  this  saturated  coverage.  The 
coverage  of  the  aftermath  of  Princess 
Diana’s  death  speaks  for  itself:  that  —  to 
borrow  a  phrase  —  inquiring  minds 
want  to  know. 

But  the  question  remains,  do  the  pub¬ 
lic's  needs  figure  into  these  strategies  as 


well? 

Americans,  like  Europeans,  are 
schizophrenic,  to  the  extent  that  both 
groups  bellow  out  of  both  sides  of  their 
collective  mouth. 

Survey  after  survey  reveals  that  the 
public  decries  the  saturation  and  sensa¬ 
tionalism  of  the  news  coverage  of  each 
trial  of  the  centurt’  and  what  it  consid¬ 
ers  the  relentless  peeping  into  the  pri¬ 
vate  lives  of  its  adored  public  figures. 

Yet,  circulation  figures  and  Nielsen  rat¬ 
ings  say  otherwise. 

Heads  roll  when  num¬ 
bers  fall,  and  that’s  how 
most  businesses  work. 

But  should  public 
demand  be  the  primar)’ 
litmus  test  for  the 
American  press?  And 
should  sheer  numbers 
—  in  this  case  the  size 
of  the  audience  translat¬ 
ed  into  profit  margins 
—  be  the  rule  of  thumb  for  media  poli¬ 
cy? 

Not  if  the  mainstream  press  cares 
about  the  well-being  of  its  society’,  and 
not,  ironically,  if  the  mainstream  press 
wants  to  serve  its  own  best  interest. 

The  demands  for  audience  share  and 
the  emergence  in  recent  years  of  stock¬ 
holder  pressures  have  placed  increased 
emphasis  on  the  responses  to  audience 
demands,  and  from  a  capitalist  point  of 
view,  it’s  worked  like,  well,  clockwork. 
Tabloid  journalism  was  ripe  tor  the 
broadcast  media’s  picking,  and  the  ensu¬ 
ing  broadcast  coverage  has  in  turn  com¬ 
promised  the  integrit)  of  newspaper 
journalism. 

But  like  it  or  not,  the  press,  in  all  its 
forms,  can’t  escape  the  nagging  realit)’ 
that  its  successes  are  in  large  part  due 
to  governmental  protections  based  on 
the  concept  of  greater  gcxKl  and  public 
conscience.  And  it  ought  not  ignore  its 
obligation  to  act  in  the  public’s  best 
interest  nor  fail  to  acknowledge,  private- 
1)’  at  least,  that  sometimes  the  public 
doesn’t,  or  can’t  know,  what’s  best. 

The  American  press  can't  be  directly 
blamed  for  the  death  of  Princess  Diana, 
but  that’s  not  going  to  slow  the  swell  of 
(See  Shop  Talk  on  page  54) 


The  press  may 
not  be  culpable, 
but  that  fact  won’t 
stem  demands 
for  a  more 
responsible  press 
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Pennsytvania 


Sunbury 


YOUR 


MORE  HORSEPOWER 
UTO  MARKET  STORY! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Sunbury.  Pennsylvania!  The  Market  Guide 
puts  Sunbury  in  the  driver's  seat:  It’s  Pennsylvania's  leading  market 
in  auto  sales  per  capita  and  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


Auto 

Sales 

Average  Store 

Population 

Retail 

Per  Capita 

Sales 

12,207,273 

$23,276,666,000 

$1,907 

$5,364,523 

11,287 

$76,369,000  ^ 

"^$6,766 

$6,364,083 

_ _ — 

See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county  and 
daily  newspaper  market  city  in  the  U.S.  and  Canada.  It's  the  only 
publication  that  provides  marketers  with  both  qualitative  and  quan¬ 
titative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  otheis  -  the  Market 
Guide  is  instnnnenial  in  developing  marketing  plans. 


MA 


Pm 


Includes  important  information  such  as: 


Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income*  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations.. .and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Section: _ 

Section  I  -  1 997  Market  Ratings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population,  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  3tKX).  Denville.  NJ  ()7S.34-.3(XX)  Phone:  (S(K))  78.3-4903  Fax:  (973)  627-5872 
E-mail:  edpub(&mediainfo.eom  Place  your  order  on  our  Web  site:  www.mediainl'o.eom  (click  on  the  store  icon) 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 


Hew  ergonomic  design 


Durable  magnesium  alloy  frame 


iXzoom  lens 


1.3  million  square  pixels 


Autoexposure 

Autofocus 

Autoflash 

fnfessiona!  override 
Optional  Continuous  mode  feature 
JPEG  data  compression 
Video  out  and  image  preview 
Direct  download 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


^  FUJIFILM  You  can  see  the  future  from  here. 


From  the  first  moment  you  see  the  new 
Fujix  DS-300  digital  camera, you  can  tell  it's  different. 
Unlike  current  digital  cameras,  it's  smaller  and 
lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable. The  price  also  sets  the  Fujix  OS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure,  auto¬ 
focus  and  autoflash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35 -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 

capability,  transferring  images  to  a 
computer  takes  seconds.  You  can  also 
output  data  to  a  computer  using  the 
Fujix  DS-300's  serial  port.  Or  for  greater 
flexibility,  add  the  optional  Extension 
Unit.  Its  Continuous  mode  lets  you 
shoot  at  4.5  frames  per  second  and 
allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  DS-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1-800-800-FUJI. 


